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RESTRICTIONS ON IMPORTS OF 
NON-CANADIAN OATS ORDERED 


Order Brings Trade Protests—Meeting Called—Action 
Follows Canadian Move Limiting 
Shipments to U.S. 


By JOHN CIPPERLY 
Feedstuffs Washington Correspondent 


WASHINGTON—Adoption of im- 
port controls on oats from sources 
other than Canada has provoked wide- 
spread protests from importers, con- 
sumers and congressional circles, it 
was learned here this week as of- 
ficials of the U.S. Department of Ag- 
riculture called a meeting of indus- 
try representatives to hear their com- 
plaints. 

The chief executive, on recommen- 
dations of USDA, had imposed an im- 
port quota on oats from sources other 
than Canada of not more than 2.5 
million bushels for the period of Dec. 
23, 1953, through Sept. 30, 1954. This 
control period coincides approximately 
with the period of voluntary export 
shipment limitations previously made 
by the Canadian government. Under 
those export limitations, Canada 
agreed to restrict its oats shipments 
to the U.S. to not more than 23 mil- 
lion bushels in the same period men- 
tioned above. 

When the Canadian agreement was 
accepted by the U.S. government, it 
first appeared that the U.S. would not 
invoke the import control recommen- 
dations on oats which had been 
recommended by USDA and subse- 
quently confirmed by the Tariff Com- 
mission. However, trade information 
then disclosed that consequential 
bookings of Argentine oats were 
being made. 

These commitments—now reliably 
reported as running as high as 7 mil- 
lion bushels—threatened to impair 
the agreement between this country 
and Canada with the result that 
USDA officials renewed their recom- 


(Continued on page 4) 


‘Research Council 
Issues Report on 
Uses of Hormones 


WASHINGT ON—A report on 
“Hormonal Relationships and Appli- 
cations in the Production of Meats, 
Milk and Eggs” is now available from 
the National Research Council. 

The report was prepared by a sub- 
committee of the Committee on Ani- 
mal Nutrition of the Agricultural 
Board, National Research Council. 

The 54-page publication presents a 
detailed account of the physiological 
and experimental background per- 
taixing to applications of certain 
aspects of endocrine physiology in 
livestock and poultry production. The 
discussions are the basis for recom- 
mendations which can be made at the 
present time and provide a back- 
ground for future research or more 
extensive application. 

The report includes reviews of 


estrogens for fattening poultry; thy- 
roprotein and antithyroid drugs in 
poultry feeding; uses of drugs and 
hormones in beef cattle, sheep and 
swine husbandry; estrogens for udder 
development and lactation in cattle 
and goats; and thyroprotein for milk 
production. 


Committee Members 


Subcommittee members preparing 
the report were J. F. Sykes (chair- 
man), Bureau of Dairy Industry, U.S. 
Department of Agriculture; F. N. 
Andrews, Purdue University; F. W. 
Hill, Cornell University; F. W. 
Lorenz, University of California; 
J. W. Thomas, Bureau of Dairy In- 
dustry, USDA; and C. F. Winchester, 
Bureau of Animal Industry, USDA. 

The literature published prior to 
July, 1952, forms the basis for the 
report. 

The report, which costs $1, may be 


ordered from Publications Office, Na- 
tional Research Council, 2101 Consti- 
tution Ave., Washington 25, D.C. 


FEED, SEED FIRM SOLD: 

GREEN SPRINGS, OHIO — The 
Seneca Feed Store will continue as 
part of the operation of the O, & M. 
Seed Co., following the recent sale of 
the latter company. The O. & M. com- 
pany, located here, will be headed by 
Seth D. Light as president. The firm 
plans to enlarge its facilities here and 
its elevators at Toledo. 


DESIGNATION OF DROUTH . 
AREA IN INDIANA ASKED 


INDIANAPOLIS —A federal com- 
mittee recently recommended classi- 
fication of 22 southern Indiana coun- 
ties as a drouth disaster area because 
of an “urgent need” for hay and feed. 
Reed H. Wilson, chairman of the 
Indiana Agriculture Mobilization 
Committee, said the recommendation 
was sent to Ezra Taft Benson, sec- 
retary of agriculture, after a county- 
by-county survey. 

Gov. George N. Craig had asked 
President Eisenhower to declare the 
area drouth disaster region, making 
farmers eligible to buy hay and grain 
at reduced prices. Mr. Benson then 
asked for the survey by the Agricul- 
ture Mobilization Committee. 


USDA Issues Announcement on 
Drouth Feed Wheat Replacement 


KANSAS CITY — The Commodity 
Stabilization Service of the U.S. De- 
partment of Agriculture Dec. 29 
issued the text of regulations cover- 
ing the sale of wheat to feed mixers 
for replacement of this grain used 
in drouth emergency mixed feed. 

Wheat will be made available to 
mixers at a price of $1.10 bu., less 7¢ 
handling discount, or a net price of 
$1.03 bu., delivered to the mixer. 

Delivery will be made by CCC f.o.b. 
car at the location designated by the 
feed mixer’s order. CCC will apply 
transit tonnage to the shipments. 
Selection of tonnage applied will be 
at the discretion of CCC and request 
for specific type tonnage will not be 
followed by the government agency. 

Transportation charges beyond the 
delivery point, including switching 
charges beyond the release point, will 
be for the account of the mixer as 
will any demurrage incurred by re- 
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ceiver’s failure to comply with rules 
of the carrier’s tariffs. 

Unlike the arrangement on corn, 
which is obtainable only through the 
Kansas City CSS office, the feed 
mixer will send his wheat replace- 
ment orders to the CSS commodity 
office servicing the area in which his 
plant is located. 

A report on the replacement corn 
announcement appeared in the Dec. 
26 issue of Feedstuffs. 


1 Year $4, 2 Years $7 


General Mills, Inc., 
Moves Into Canada; 
Plans Food Plant 


MINNEAPOLIS — General Mills, 
Inc., is entering the Canadian mar- 
ket through a subsidiary with head- 
quarters in Toronto. A modern pack- 
age foods plant will be constructed 
at once on a 50-acre tract in the 
Toronto area. 

According to Charles H. Bell, presi- 
dent of General Mills, Canadian opera- 
tions will begin with the company’s 
grocery products line, with distribu- 
tion ultimately on a dominion-wide 
basis. 

E. L. Schujahn, vice president of 
General Mills, will head the new ac- 
tivity. Details concerning other per- 
sonnel will be announced in the near 
future. 

“We look on Canada as a 
and vital economy,” Mr. Bell said, “in 
which General Mills is proud to have 
a part. We hope we can come into the 
Canadian market not solely as a 
branch of a U.S. corporation, but fun- 
damentally as a good corporate Ca- 
nadian citizen. 

“Therefore, the specialized require- 
ments of the Canadian mrt oe will 
be our first consideration,” Mr. Bell 
continued. “For the most part, Gen- 
eral Mills products are already well 
known to Canadian consumers.” 

General Mills, organized 25 years 
ago primarily as a flour miller, has 
since diversified into seven operating 
divisions. The company produces 
formula feeds, household food special- 
ties, flour for bakers, home ap- 
pliances, industrial chemicals and 
special commodities. 

Gross sales of the firm have grown 
from $123 million when the company 
was formed in 1929 to $483 million 
during the fiscal year ended May 31, 
1953. The company has 13,100 em- 
ployees and about the same number 
of stockholders. Net earnings during 
the past year were $11,468,000. Net 
worth is $116,000,000. 


No New Developments in Peavey 


Bid to Buy Russell-Miller Stock 


MINNEAPOLIS—No new develop- 
ments were reported this week in the 
F. H. Peavey & Co. offer to purchase 
common stock of the Russell-Miller 
Milling Co. 

Last week, however, holders of 
Russell-Miller stock received letters 
with financial data from Russell- 
Miller officers and from the brokers 
representing the Peavey company. 
(Feedstuffs, Dec. 26.) 

The Peavey company offered Dec. 
16 to buy outstanding Russell-Miller 
stock at $36 a share. The offer was 
contingent upon its being accepted by 
the holders of 165,000 of the 234,112 
shares of presently outstanding Rus- 
sell-Miller stock. The offer will ex- 
pire at the close of business Jan. 7, 
with the provision that it may be 
extended for 12 additional days. Pur- 
chase of all the outstanding stock 
would cost the Peavey company about 
$8.4 million. 


On Dec. 19 Russell-Miller execu- 
tives sent a letter to common stock- 
hdlders in which it was indicated that 
the book value of the company’s com- 
mon stock as of June 30, 1953, was 
$18,635,483, or $79.59 a share. The 
letter listed book values of plant 
properties and it also listed appraisal 
values. Company income information 
also was included. 

Later, on Dec. 22, Piper, Jaffray & 
Hopwood, brokers for the Peavey 
firm, also sent a letter to the Russell- 
Miller stockholders. The letter said, 
in part: “We believe that you will 


wish to consider not only book value, » 


but also earnings, dividends, market 
price range, and other relevant fac- 
tors.” The letter called attention to 
percentages based on earnings and 
dividends for the year ended June 30, 
1953, and it cited a market yrice 
range for the stock. 
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Poultry Feeds, Too 


PEAKING of the improvement in hog rations over the years, which we 

were doing a week ago, brings to mind similarly interesting developments 
in poultry nutrition discussed recently by Dr. H. Ernest Bechtel, director of 
the Larro Research Farm, Detroit, Mich. 


It is generally recognized that more attention has been paid to the 
nutritional requirements of poultry, and to poultry feed formulation, than to 
any other species. It is to be expected that superior nutritional balance and 
performance would have been achieved in this category. Dr. Bechtel, however, 
places the comparison on a dollars-and-cents basis which is very revealing and 
useful to any feed man in discussing the value of present day formula feeds 
with his customers. 


He cites some comparisons made at the Larro farm two years ago 
between 1934 and 1951 versions of commercial broiler rations. White Rock 
chicks were used, The breeding of the birds was the same in both groups, 
as was general management. The only deliberate difference between the 
two groups, was the feed. 

The results by ages were as follows, in pounds of average live body weight 
per bird, with feed efficiency expressed as pounds of feed per pound of gain 
in live body weight: 


Description of birda————. 


Feed* 


1961 Feed**—- 


Age Sex Body wt., Ib. Effic., Ib Body wt., Ib Effic., Ib 
4 weeks Male-Female 0.46 2.31 0.77 1.88 
10 weeks Male 2.12 _ 3.42 ‘ 
Female 1.88 ee 2.78 ‘ 
Male-Female 2.00 3.45 3.10 2.71 
12 weeks Male 2.66 pee 4.09 
Female 2.19 3.22 
Male-Female 2.38 3.81 3.66 3.16 


* Livability 04.6% at 4 weeks, and no mortality thereafter. 
** Livability 98.6% at 4 weeks, and no mortality thereafter 


* * * 

R. BECHTEL says that feathering and shank pigmentation were good 

in both groups, but the broilers on the 1934 ration were noticeably 
smaller almost from the very start. Without attempting to allow for livability 
differences, the 55% greater growth at 10 weeks of age, and the 0.74 Ib. 
advantage in feed efficiency were equivalent to $307.53 extra income over feed 
costs per 1,000 broilers—based on $120 per ton for the 1951 ration, and 27¢ 
per pound for live broilers. This was equivalent to about $73 extra income over 
feed costs per ton of 1951 feed, since this ration was consumed at the rate of 
about 4.2 tons per 1,000 broilers by 10 weeks of age. Curiously enough, at 
1951 prices, it cost $0.17 more for the ingredients in a ton of the 1934 feed even 
though it was made from a far simpler formula. Comparisons of this kind 
speak for themselves. They show that good rations today are far superior 
nutritionally to those feeds that were considered good in their day only a few 
years ago, 

In fact, Dr. Bechtel says, a feed manufacturer couldn't afford to make 
the same type of feed today as was considered good in 1934—it would be 
competitively inadequate. 

“Income over feed cost is the only sound measure of value of a ration,” 
he continues. “On this basis, today’s feed formulas and feeds are definitely 
superior to those of earlier years. Best results, of course, can come only 
from a combination of good stock and good management along with good 
feed. Numerous exceptional results now indicate that today’s feeds are 
capable of doing still better to the extent that they are used with animals 
of outstanding breeding and kept under conditions of excellent management. 
Meanwhile, much more progress in nutritional know-how is in prospect, 
since it appears that the science of nutrition has only just begun to unfold 
new facts useful in feed formulation.” 


* * * 
Quote 


ROM a talk by E. G. Cherbonnier, feed advisor to the Grain & Feed 
Dealers National Assn., before the Nebraska feed and nutrition confer- 
ence: “In nearly 40 years in the feed business I have seen many successes 
and quite a few failures. I have seen feed men fail in spite of plenty of 
capital. I have seen many feed men fail even though their credit system was 
good. I have seen some very good store salesmen fail. But in all my experience, 


I have never seen the failure of a dealer who made regular calls on his 
farmer customers. One day every two or three weeks with 15 or 20 minute 
calls will cover a wide area and build a lot of friendship.” 


_A FEEDSTUFFS 
FORMULA FEEDS: HOW’S BUSINESS? 
FEATURE 


Formula feed business improved in the period between Christmas and 
New Year’s, providing some additional cheer for manufacturers. Better 
demand was attributed to the need to replenish dealers’ low inventories and 
an accelerated rate of winter feeding on farms. Manufacturers in a number 
of areas had a good backlog of orders to keep things humming in the first 


' week of 1954, Colder weather and advancing ingredient prices also contributed 


to the upturn. Millfeeds, vegetable and animal proteins and alfalfa meal moved 
up as demand broadened, (Ingredient details on pages 58-60.) 


Northwest 


Formula feed demand expanded in 
the Northwest this week, and manu- 
facturers were optimistic about a 
good start for 1954. The New Year's 
holiday was observed, but some week 
end production was scheduled, and all 
mills report a substantial or at least 
fair backlog of orders for production 
next week. Plants are operating two 
or three shifts. 

The buying which developed this 
week was termed unusually good for 
the holiday season, indicating a good 
movement of feeds at retail and low 
inventories in dealers’ stores. With 
the help of this unexpected bulge, 
December volume was expected to 
show a substantial increase over last 
year’s December business. 

Part of the increase in current ship- 
ments may be attributed to fulfilling, 
of orders for Wisconsin dealers who 
asked that they be deferred until the 
new year because of personal prop- 
erty assessment at the end of 1953. 

Interest is general in all types of 
feed except range cattle feed. Sales 
to feed let operators have improved, 
however. Laying feeds and dairy ra- 
tions are moving well, and hog feed 
sales are fair. Some small lots of baby 
chick feeds are starting to move. 

Manufacturers look for good spring 
sales of chick and turkey starters, 
with the hatch of each expected to 
be up from last year. A government 
report indicates a 22% larger turkey 
breeder flock this year in Minnesota, 
with a big upswing in light weight 
breeds. 

A 6% increase in sow farrowings 
is forecast for this spring by the U.S. 
Department of Agriculture in Minne- 
sota and Iowa and a 9% increase in 
South Dakota and Wisconsin. 

Feed ingredient prices have 
strengthened further, which often is 
an aid to formula feed sales. 


Southeast 


Most mills ran very light this week, 
because of the long week end holiday. 
There is an optimistic feeling through- 
out the industry for January busi- 
ness, due to a more acceptable gov- 
ernment drouth program and the fact 
that consumer inventories are appar- 
ently at a low state. 

A very tight protein situation has 
now shaped up in all states east of 
the Mississippi Valley. Lack of sur- 
plus supplies has advanced the mar- 
ket for both cottonseed and peanut 
meals. Very little southern soybean 
meal is available. 

The broiler situation has improved 
somewhat, with the market now 
steady and no further distress offer- 
ings available. It is anticipated that 
the termination of the holidays will 
promote good demand for the 
chickens, which have been handi- 
capped by turkey competition. 


Central States 


An improved formula feed demand 
was reported by mills in the central 
states during the week ending Dec 
30. Order backlogs ranged up to five 
or six days in some cases. Most mills 
reported five-day production while 


others were only working four. 

Some mill managers said they felt 
the improved demand stemmed from 
the fact that dealer stocks had got- 
ten down to practically nothing dur- 
ing the month of December, and 
dealers were now having to order 
out stocks for the new year. 

Prices were generally the same to 
somewhat lower, although spokesmen 
felt that if markets continued high, 
prices on formula feeds would also 
be raised. 


Pacifie Northwest 


The formula feed .business was 
seasonally quiet in®the Pacific North- 
west, with all segments of the trade 
endeavoring to minimize inventories 
and attention focused more on holi- 
day activities than on the feed busi- 
ness. Inventories are at a low ebb, 
and predictions in the trade are that 
there will be an upturn in activity in 
January. 

Formula feed prices were un- 
changed. Weather is mild, but heavy 
rains have made much pasture land 
unusable. Good supplies of local hay 
are available, however, and the hay 
market has continued unchanged. It 
is a little early yet to make an esti- 
mate of 1954 intentions on the part 
of turkey raisers, but it is probable 
that there will be more turkeys 
raised than a year ago. Egg mash 
business continued very good. 


Ohio Valley 


As they reviewed their business ac- 
tivities during the year just ended 
and looked ahead to the new year, 
formula feed manufacturers in the 
Ohio Valley seemed generally agreed 
that substantially greater tonnages 
of formula feeds will be purchased 
during the coming year than were 
sold in the year now at a close. 

The immediate prospect is for con- 
siderably increased business, because 
of the prolonged drouth and the re- 
sultant early winter feeding of farm 
crops which normally would last un- 
til the approach of spring. 

Projecting their thinking into later 
months of the new year, feed manu- 
facturers in this area are confident 
that demand will hold up well. The 
entire valley area is experiencing an 
industrial expansion, including the 
erection of a number of huge electric 
utility plants to supply the needed 
power, and this combination is re- 
sulting in continued high employ- 
ment and a steady influx of new resi- 
dents. This can only mean steadily 
increasing demand for all types of 
meats and other farm products, and 
it is to be expected farmers will be 
increasing their herds and flocks to 
meet this demand. 

Despite the fact this was a holi- 
day week, the formula feed business 
showed considerable improvement 
over the several previous weeks and 
was rated as fair, with dairy and 
broiler feeds, egg mashes and hay 
in most demand. As a result, mill 
operations jumped sharply from the 
low last week of 50% of capacities 
to a much more satisfactory 70%, 
with prices reported steady. 


Ay 
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Palatability 


Stability 


FRESHNESS STABILITY FLAVOR PALATABILITY 
Turkey ‘and poultry feeds must have palatability Suppliers of poultry feeds and ingredients are be- 
too. It is possible to make feeds nutritionally coming more watchful of freshness and methods 
adequate and yet not palatable . . . or palatable of preventing spoilage. As processing methods and 
enough. Finished feeds must be palatable to the types of nutritional ingredients become more and 
turkey or chicken—uniformly appealing in a flavor more complicated, uniform taste and natural flavors 
that the bird prefers in order to have a really are affected. Today, modern chemical develop- | 
successful feed with “‘just the right flavor.” ments provide methods of flavor freshness and 


stabilization never dreamed of a few years ago. 
“FOR THE CONSERVATION 


OF GOOD TASTE” “JUST THE RIGHT FLAVOR”’ 


CAN POULTRY TASTE? 


While it is said that poultry do not possess the organs attributed to the human 
senses of smell and taste, it is definitely known that birds do show a decided 
preference to feeds based on palatability values. Reports indicate that poultry 
do have their own ideas about what tastes good, and they are far more choosey 
about feeds than might have been suspected. In 1952, M. M. Rosenberg, 
Department of Poultry Husbandry, University of Hawaii, made a significant 
report in which he showed the average poultry feed consumption increased 
as the concentrates of a sweetening agent, as sugar by-products, was increased, 


This opens the possibility of a “sweet tooth” by poultry. 
ANIFEED POULTRY FEED FLAVOR ° 


This flavor has an intense aromatic sweetness that adds a distinctive flavor 
and aroma to turkey and poultry feeds which is most appreciated by the 
birds in free-choice feeding. It actually improves the flavor and aroma of 
the feed with age. ANIFEED POULTRY FEED FLAVOR is supplied in 
dry powder form at $1.50 per pound in 100 pound fibre drums. It is very 
economical. Use 4 to 14 pound per ton of feed. 


, A trial will convince you. A FREE SAMPLE, or 5-pound trial order at 
the 100 pound price schedule, will be sent upon request. 


PALATABILITY CONTROL HELPS TO REDUCE FEED COSTS 


: F LAVOR corporation OF AMERICA, FARM FEED SALES DIVISION 


Dept. FX-14, 3037 NORTH CLARK STREET, CHICAGO 14, ILLINOIS 
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Dannen Plans New 
Mill to Replace 
Unit Lost in Fire 


ST. JOSEPH, MO.—Location of a 
new formula feed plant in St. Joseph 
which will increase the operating ca- 
pacity of Dannen Mills, Inc., and re- 
place a unit destroyed by fire Nov. 27 
was announced this week by Dwight 
Dannen, president of the firm. The 
new mill will be built adjacent to 
the Dannen soybean processing plant 
on Lower Lake Road, Mr. Dannen 
indicated. 

The site, which also contains the 
main office buildings of the company, 
is served by the Missouri Pacific Rail- 
road. Mr. Dannen said that the ca- 
pacity of the new mill will be approxi- 
mately 25 tons an hour, or about 


double that of the unit which was 
lost in the fire. 

Work on the new structure will 
begin as soon as contracting arrange- 
ments can be worked out. It is hoped 
that the mill will be ready for use 
by next September. 


Oats 


(Continued from page 1) 


mendation that the White ‘House use 
its authority to implement the earlier 
import contro] recommendations. 
Although there was clear warning 
published by Feedstuffs earlier that 
the oat import issue was not closed 
and that further action by the US. 
government was imminent and prob- 
able, it now appears that in several 
instances the trade gambled that it 
might beat an import control dead- 
line and enter oats from the Argen- 
tine before U.S. import control action 


could be made effective. 

However, U.S. action was swifter 
than anticipated, with the possible 
result now that some of the bookings 
of Argentine oats for the U.S. may be 
caught in the import control ma- 
chinery. 

When such danger was disclosed 
the importers and others protested 
to USDA and caused the hearing to 
be called on the issue. 

It does not appear that there is 
any provision in the executive order 
establishing the controls for any ex- 
emptions from the controls because 
of hardship. In fact, reports from 
USDA officials reveal that they had 
previously warned importers on the 
danger of extended commitments to 
import Argentine oats, indicating 
that those officials would not look 
with too deep sympathy on any ex- 
emptions from the executive order. 

Since the White House is pre- 
sumed to have acted on information 
submitted by USDA any new recorn- 
mendations for exemptions would be 


SAVAGE LITHO 


Phone: Cleveland 0913 © Homer J. 


co. 


Inc.'] 
Savage, President) 


More than 400 formula feed manu- 
facturers depend upon Savage Tags. 
They range from the big, national 
operators to regional and home- 
county suppliers. The reason why 
they depend upon Savage Tags is 
because they get a highly-specialized 
product of superior strength that 
speeds action all along the line, Let 
us show you why and how, To gain 
3 ways, obey the impulse that coupon 
gives you. Do it NOW. 


a source of embarrassment to USDA 
officials. 

Protests from the importers and 
feed users come from a broad area. 
One cargo of Argentine oats is re- 
ported destined for Philadelphia. 
Other imports are reported as 
scheduled for Gulf and California 
ports. Some of them are certain to be 
caught in the import control mesh 
unless scme exemption for hardship 
is permitted. 

In addition to the trade protests, 
it is learned that influential Republi- 
can west coast congressmen have in- 
tervened in behalf of the import and 
feed consumers who claim hardship 
since they are beimg denied access to 
the lower-priced oats from Latin 
American sources. 

The hearing here at USDA is seen 
as primarily exploratory and ulti- 
mately any new recommendations 
would have to be submitted to the 
White House—which would indicate 
that until the White House formally 
received and ruled on any new recom- 
mendations, importers who started 
Argentine oats cargoes to the US. 
would do so at their risk. 


COLUMBUS FEED CLUB 
PLANS JAN. 8 MEETING 


COLUMBUS, OHIO — The first 
1954 meeting of the Columbus Feed 
Club will be held the evening of Jans 
8 in the Sapphire Room of the Fort 
Hayes Hotel, according to Lloyd 
Stiles, General Bag Corp., chairman 
of publicity. 

The meeting will -tart with a cock- 
tail hour, followed by dinner and a 
short business meeting. George M. 
Brinker, National Distillers Products 
Corp., January chsairmun of the en- 
tertainment has arranged 
a program of r »tion pictures of ac- 
tual league games of the Cleveland 
Browns footbal: team. 


URBANA, ILL.—-If some of your 
cattle look run down, they may be 
suffering from lack of vitamin A or 
they may have hyperkeratosis. Symp- 
toms of hyperkeratosis in cattle are 
runny nose, loss of appetite, diarrhea, 
loss of weight, red swollen areas in 
the mouth and around the muzzle |] 
and thickening skin on withers and 
neck, according to the University of 
Illinois College of Agriculture. 


R’S 


BULK FEED 
AND 
GRAIN BIN 


CASH IN on the grow- 
ing demand for bulk 


feed bins by supplying 
your customers with a 
bin that satisfies ev- 


ery requirement! 

SAVES storage space! 
Stores 6 tons of feed 
in space only 6'x6’x 
14%’ high. Ideal for 
storing grains, miner- 
als, mixed feeds. 

SAVES feed, time, la- 
bor! Weatherproof — 
protects feed from 


spilling, moisture, rodents, vermin, fire, Made 
of extra heavy steel. Designed for faSt feed 
handling. Hatchway on top for filling. | 
Handy draw-off spout at bottom. Pull out 


slide, truck or sacks quickly filled—saves 
hours of hard work. 


Write for literature and prices 


BROWER MFG. CO. 


Quincy, Ulinois - 


DEHYDRATED 
PALALFALFA MEALS 
Car Lots—Truck Loads 


Distributors for 
MINNESOTA 
NORTH DAKOTA 

SOUTH DAKOTA 
Nosthern WISCONSIN 
For Information write 
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FOR FEEDS 
WITH A FUTURE > 


WITH 


DEHYDRATED ALFALFA MEAL 


Why pick up essential feed ingredients one at a time—the expensive way 
—when you can get them all with Small’s Dehydrated Alfalfa Meal! 
Low in cost, dehydrated alfalfa meal gives you more important nutrition factors 
(nearly 50 in all) than any other natural feedstuff. And you get a bonus of 
unidentified growth factors . . . mystery agents that are known to improve the health 
of poultry, swine and cattle. 


When you specify Small’s Dehydrated Alfalfa, you get these benefits plus storage 
and shipping facilities geared to your production schedules. Small’s—the quality con- 
trolled alfalfa meal—is the brand feed men know as the industry’s standard of excellence. 


Ww. J. SMALL COMPANY 


R-DANIELS-MIDLAND COMPANY 
. Konsas City, Missouri 
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The Murphy Products Story . . . 


Here is a full front view of the Murphy Products Co. plant at Burlington, 
Wis. The plant, which cost $750,000, went into operation early in June, 
1952, following a fire which leveled the old building the previous Christmas 
Eve. Designed by Paul Berg, mill engineer, Ft. Wayne, Ind., in cooperation 
with the Murphy staff, the building is of steel and concrete with concrete 
floors and cellings for additional fireproofing. Walls and ceilings are painted, 
and together with dustproof chutes and steel bins, the plant is clean and 


sanitary. 


Continuous mixing is employed by Murphy, with thorough control of all 
mixing obtained by time checks on each feeder to see that proper amounts 
of each ingredient go into the feed. Here is Ted Lightfield taking a “five- 
second” check on the flow of materials through a Draver feeder on the con- 
tinuous mix line. The quantity then is weighed and the feeder checked so 
as to discharge the proper amount of material during the prescribed period. 


Complete mixing is axiomatic at the Murphy plant. Here are Dr. Robert 
R. Spitzer, director of research, and Ted Zaspel at the pre-premix center. 
Here critical ingredients, such as vitamins, antibiotics and trace minerals, 
are thoroughly weighed and mixed. The pre-premix is then blended with 
larger amounts of ingredients such as iron oxide, special fish ingredients, 
manganese sulphate, etc. in Munson horizontal batch mixers. From there 
the Anished premix goes to holding bins, from which it is measured out into 
the continuous mix line and joins the major ingredients. 


The Murphy plant is push-button operated. Here is L. E. Murphy (left), 
secretary and treasurer of the firm, at the main control panel. Here the 
ingredients are measured by automatic machines and dropped from the 
storage bins into the screw conveyors where the continuous mixing process 
starts. Shown with Mr. Murphy are, left to right: A. H. Wittry, Maple Park, 
IiL, a Murphy dealer; Howard Crawford, Elburn (Ill.) Feed Mill; and G. 8S. 


Elliott, Elgin, Ill., Murphy district distributor. 


Formula for Success 
in the Feed Industry 


BURLINGTON, WIS. — Take an 
idea, blend with trained personnel, 
fortify with the latest technological 
developments, measure in scientific 
knowledge, and activate with enlight- 
ened management. 

This is a formula which makes for 
success in the feed industry, and this, 
says James H. Murphy, president of 
Murphy Products Co., Burlington, 
Wis., is the one followed by his firm 
since its founding. 

The formula has proven successful 
for Murphy Products. On the eve of 
its 32nd birthday, the firm is a leader 
in its field. It is one of the largest 
manufacturers of protein - vitamin- 
mineral-antibiotic feed concentrates, 
distributes over a 13-state area, and 
is growing. 

The man with the idea is James H. 
Murphy, founder and head of the 
firm. At the end of World War I, Mr. 
Murphy was impressed with the work 
being done by Dr. E. B. Hart and his 
staff at the University of Wisconsin, 
showing that certain minerals and 
vitamin nutrients, mixed with live- 
stock feed, encouraged growth and 


health. In 1922, in Delavan, Wis., he 
incorporated and began marketing a 
special mineral feed to bolster up 
livestock rations. 


Concentrates Added 


The plant was moved to Burling- 
ton in 1925. Mineral feeds only were 
sold until 1926, when ccncentrates 
were developed and added. In three 
years concentrates outstripped min- 
eral feeds, and now, more than 90% 
of Murphy production is devoted to 
protein - vitamin - minerai - antibiot- 
ic concentrates. 

Salesmen calling on farmers first 
introduced these products, but in 
1933 the firm switched to dealers: 
Now, 1,500 dealers, 140 distributors 
and 20 divisional managers form the 
distribution network. Eighty per cent 
of production is shipped in trucks. 

The first Murphy brand name was 
“Vita-Ray,” since changed to “Vig-O- 
Ray,” a formula for poultry. Murphy 
still retains the “Vig-O-Ray” brand 
name for poultry concentrates, and 
since has introduced the “Cut-Cost” 
line, a complete lire of concentrates 


Here is the high-speed continuous mixer, made by S. Howes Co., Inc. Final 
mixing of dry ingredients and then the addition of liquid fish solubles is 
done here. From here the feed goes through Sprout-Waldron blenders to 
the Richardson scales for bagging. A Union Special closes the bags. 
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James H. Murphy (in felt hat), president and founder of the firm, is shown 
inspecting the 50-Ib. paper bags of feed as they come from the closing 
machine. A Towmotor truck, operated by Harold Kaiser, is one of four 
fork-lift trucks used to take the feed, loaded on pallets, over to Seedburo 
Hytrol conveyors for loading directly onto waiting trucks or into storage. 
If desired, bags can drop directly on conveyors for loading. Loading the 
pallet here is James Goinach. Conversing with Mr. Murphy is Richard Beix, 


plant foreman. 


for livestock. Last year a complete 
feeder-ready line of feeds was intro- 
duced for calves, pigs and chicks. 


Concentrates differ from complete 
feeds in that only ingredients which 
the farmer can not produce are sup- 
plied. A farmer may bring his home 
grown grains in to the dealer for 
blending with concentrates, or he 
may self-feed the concentrates with 
his grains, permitting the livestock 
to balance their own rations. This 
latter method is encouraged by Mur- 
phy, since it represents a saving of 
the farmer’s time. The concentrates 
can safely be self-fed to poultry, pigs, 
calves and beef cattle. 


Employee Relations 


The ingredient of enlightened man- 
agement is reflected in employee re- 
lations. A Murphy laborer can earn 
$4,300 a year, a top salary in Burling- 


Costs Only o 
Dime Per Hour 
for Electricity! 


Mustrated: 
Chop Mill, with 
two-sieve grader, 
and baggers. 


Special 

LePage 

Now gations produce 

0 96% diced cut corn, 
aly only 4% meal! 

Pius 3 H. P. Motor and Eriez Magnet 


TURN A LITTLE POWER 
INTO A LOT OF PROFIT! 


Davis-Built CHOP: MILL 


Pays for Itself in No Time at All! 
Profits Limited Only By Your 
Business Volume! 
Roller Mill and Grader in One Compact Unit 

Features the famous LePage cut rolls. 
Requires less horsepower. Reduces 
waste, wear and tear. Costs less to oper- 
ate. Converts 2 to 3 tons of whole corn 
into beautifully cut and graded chop in 
only. one hour! You'd have to sell dirt 
cheap to keep this machine from making 
you at least $30 hourly profit! 

Requires only 34” x 54” floor space. 
Height including hopper is 90°. 72” over- 
all length. Choice af Eriez new hopper 
or Eriez bar magnet. Available 
with both 2 and 3 sieve graders. Or any 
item available separately. 

WRITE, WIRE or PHONE TODAY! 


H. DAVIS SONS’ 


DEPT. FJ- 1 —BONNER SPRINGS, KANSAS 


ton, population 5,000. Half the em- 
ployees own homes. Hospitalization 
insurance, a pension fund, Christmas 
bonus, two weeks vacation and sick 
leaves are paid for. Two company 
parties are held each year. The 
Murphy “beer stop” is renowned. 
When the temperature reaches a cer- 


_ tain level in the summer, the plant 


employees are given a round of beer. 

These and other considerations are 
responsible in part for the efficiency 
record. All feed mills aim for a ton 
of feed an hour for each production 
employee. Murphy reaches this level. 

Murphy employs about 75 men in 
the plant, both for production and 
maintenance, 25 girls for stenograph- 
ic work, and 15 men at the executive 
level. The plant capacity is 50 tons 
of feed an hour. 

The Murphy company has had top- 
drawer executives to guide it. Presi- 
dent Murphy is the hard-driving ex- 
trovert who leads and inspires. Help- 
ing him, however, has been his broth- 
er, Lawrence E, Murphy, secretary- 
treasurer of the company, who 
watches sales and service. L. J. War- 
ren is vice-president in charge of 
sales. Other sales personnel are: E. 
M. Furman, Rufus and George Shel- 
don. 

Vice president in charge of re- 
search is Dr. Robert R. Spitzer. Also 
in research is Eugene S. Spitzer, 
laboratory supervisor in charge of 
ingredient and product quality con- 
trol. Assisting is James Frauschi. 

Thomas C. Burchard is vice presi- 
dent in charge of advertising, assisted 
by Oliver Petersen. Roy H. Hoffman 
is the purchasing agent and assistant 
secretary-treasurer. All departments 
are interrelated and make a coordi- 
nated effort. 

The company has leaned heavily on 
scientific and nutritional knowledge 
since its beginning. Prof. James G. 
Halpin, who recently retired after 44 
years as chairman of the poultry 
department at the University of Wis- 
consin, is now in charge of poultry 
feed development and promotion. 


FRANK DANIELS RESIGNS 
FEED COMPANY POSITION 


BINGHAMTON, N.Y. — Frank C. 
Daniels has resigned as general 
manager and secretary of Co-opera- 
tive Feed Dealers, Inc., Binghamton, 
it is announced by C. Paul Ward, 
president of the organization. Mr. 
Daniels had been with Co-operative 
since 1936. 

Carl Jackson his been elected gen- 
eral manager and secretary to suc- 
ceed Mr. Daniels. Robert Appe was 
elected to serve as assistant general 
manager and assistant secretary. 

Dr. Karl J. Seulke will continue to 


operate the nutrition department 
and Lloyd Gray will assume the 
management of the specialty depart- 
ment. 


WILLIAM HURD DIES 


BERTHOUD, COLO. -— William H. 
Hurd, 68, well known nurthern Colo- 
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rado grain elevator operator, died 
recently after a short illness, Mr. 
Hurd was associated with the Colo- 
rado Milling & Elevator Co. for 47 
years in the Mead, Longmont, Johns- 
town and Berthoud areas. He was 
a native of Ohio and came to Colo- 
rado in 1906. 


is TRIPLE GUARANTEED 
1 Mixed. ..Wh 


© 1953 NOPCO Chemical 


COMPLETE AND STABLE. 
MINERAL FEED 


lower price. 


TOWER BRAND ROLLED OATS 
(Steam Rolled) 

ACE BRAND ROLLED OATS 
(Steam Kolled) 


WHOLE OAT GROATS 

STEEL CUT OAT GROATS 
BOLTED OAT FLOUR 

GLENWOOD FEEDING OAT MEAL 


FALCON BRAND PULVERIZED 
WHITE OATS 


STANDARD BRAND PULVERIZED 
WHITE OATS 

DAIRY BRAND COARSE GROUND 
OaTs 


FRUEN’S ACE BRAND 
ROLLED OATS 


(STEAMED ROLLED) 


For every feeding purpose requiring good, clean rolled oats 
Send for samples and prices. 


Mixed cars shipped at straight car prices 
Our Teletype number is MP 477 


TRI-GRAIN PELLETS 
(Wheat - Corn - Oats) 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


STAR BRAND PULVERIZED 
MIXED FEED OATS 
ENERGEE PULVERIZED OATS 
MIXERS’ PULVERIZED OATS 
EAGLE BRAND 8TEAM CRIMPED 
OATS 
OAT FEED (when avatiable) 
STEAM ROLLED WHOLE BARLEY 
GROUND BARLEY 
PEARLED BARLEY FLAKES 
(Max. 24%% fiber) (steam rolled) 
GLENWOOD PEARLED BARLEY 
STAR CRACKED PEARLED 
BARLEY 


STEEL CUT DURUM WHEAT 
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FTC REOPENS ACTION CHARGING 
PILLSBURY MILLS MONOPOLY 


Federal Trade Commission Remands Milling Firm Case 
to Examiner Who Had Dismissed Original Com- 
plaint—Directs “Further Consideration” 


WASHINGTON — The Federal 
Trade Commission has overruled the 
hearing examiner who recommended 
dismissal of an FTC complaint charg- 
ing Pillsbury Mills, Inc., Minneapolis, 
with violation of anti-merger laws. 

In its first decision under the new 
anti~ .erger statute, the Clayton Act, 
the C vacated the examiner's de- 
cislo.. saying the complaint was “im- 
prope /’ dismissed.” The examiner, 
Evere: MHaycraft, will receive the 
case for “further consideration” and 
to hear the Pillsbury company’s de- 
fense. 

The commission said evidence so 
fer presented establishes a “prima 
facie’ case that the effect of Pills- 
bury’s acquisition of the Ballard and 
Ballard Co. and of Duff's Baking Mix 
division of the American Home Prod- 
ucts Corp. “may be substantially to 
lessen competition or tend to create 
a monopoly.” 

At these hearings, the commission 
said, Pillsbury “will have full oppor- 
tunity to rebut, explain or contra- 
dict” evidence showing that “the pat- 
tern of competition in the southeast, 
particularly in the cities, has under: 
gone a considerable change as a re- 
sult of the mergers” — a change 
“which constitutes a move away from 
healthy competitive conditions.” 

The examiner had granted Pills- 
bury’s motion to dismiss at the close 
of the prosecution case. Pillsbury has 
not yet put in its defense. 

The commission's action was ac- 
companied by an opinion by chair- 
man Edward F. Howrey. 

According to the complaint, Pills- 
bury and Duff before the acquisitions 
were leaders throughout the U.S. in 
the sale of flour-base mixes, and 
Pillsbury and Ballard were leaders in 
the Southeast U.S. in the sale of 
family flour, bakery flour and mixes. 

“Pillsbury is the second largest 
flour miller in the U.S.,” the opinion 
said. “Before acquiring Ballard and 
Duff's, it was the second largest 
seller of family flour, the second 
largest seller of flour-base mixes, the 
third largest seller of bakery flour, 
and among the 15 largest sellers of 
formula feed in the U.S. 


Increase in Assets Noted 

“In acquiring the assets of Ballard 
in June, 1951 for approximately $5,- 
172,000 and the assets of Duff in 
March, 1952 for about $2,238,000, 
Pillsbury increased its capacity for 
milling flour approximately 6%, for 
manufacturing mixes about 40%, and 
for manufacturing commercial feed 
by almost 57%. Its total sales of 
takery flour increased 2.8%, family 
flour 23.8%, feeds 34.4% and mixes 
40.9%. Its feed position improved 
from ‘among the first 15’ to 10th 
place.” 

In the Southeast Pillsbury sales of 
bakery flour increased 40%, mix sales 
increased 78%, and family flour sales 
increased 154%, the commission said. 
“The respondent’s feed sales in this 
market tncreased from 20,000 tons 
per year ‘to 175,000 tons per year.” 

During the 11 year period ending 
in 1951 Pillsbury’s net sales grew 
from approximately $47,000,000 to 
$224,500,000; its total assets in- 
creased from $30,000,000 to $95,500,- 
000; and its net worth grew from 
$23,000,000 to $42,000,000. Its history 
during this period was marked by a 
number of acquisitions. It acquired 
a California milling company, two 
Iowa companies, four grain elevators 
in different parts of the country, and 
two Canadian flour mills. 


Ballard Sales Substantial 


During the 10 year period from 
1940 to 1950 Ballard’s net sales grew 


from approximately $8,000,000 to 
$20,000,000 and its assets increased 
from $2,600,000 to $11,300,000. The 
market for all of Ballard’s relevant 
products was within the southeastern 
region. In this area it was the third 
largest seller of family flour, the 
third largest seller of mixes, and the 
ninth largest seiler of bakery flour. 

Duff, in 1950, was the fifth largest 
seller of mixes in the U.S. and the 
fifth largest seller of mixes in the 
southeast. Its gross sales for the 
11 month period ending November 
30, 1951 were about $6,500,000 and 
its gross profits were $1,919,404 
Duff’s inventory and fixed assets as 
of November 30, 1951 were $2,396,- 
320. 

By the acquisitions respondent was 
promoted in the southeastern area 
from fifth to second place in family 
flour, from third to first place in 
bakery flour, and increased its first 
place position in the mix market in 
the Southeast from 22.7% to almost 
45%, the opinion said. 


FTO Cites Capacity Figures 

“In 1945 the 10 largest firms in 
the U.S., measured by milling capa- 
city, controlled about 34% of the in- 
dustry’s capacity. In 1951 the 10 
largest companies—the same firms 
as in 1945—had 40% of the capacity. 
Between 1945 and 1951, while the in- 


A. O. Adams 


A. C. ADAMS, VITALITY 
SALES CHIEF, RESIGNS 


CHICAGO—A. C. Adams has an- 
nounced his resignation as vice presi- 
dent in charge of sales of Vitality 
Mills, Inc., Chicago, effective Jan. 1 

Mr. Adams joined Vitality in 1936 
as sales and promotion manager of 
the dog food division. He was made 
general sales manager in 1940 and 
vice president in 1951, heading the 
dog food division 

He has been identified with the feed 
and dog food industry throughout his 
entire business career since his serv- 
ice in World War I. A member of the 
dog food division committee of the 
American Feed Manufacturers Assn. 
since its inception in 1942, Mr. Adams 
served as chairman of the committee 
in 1949-50. 

He has resided in Elmhurst, II., for 
the past 15 years where he is active 
in the T.H.B. Post 187, American Le- 
gion, having served as Americanism 
chairman. 

The company has not as yet named 
a successor to Mr. Adams. 


dustry was losing about 67,000 cwt. 
in daily capacity, the ten largest 
companies increased their daily ca- 
pacity by 57,000 cwt. Of this total 
increase, over 39,000 cwt. or 68% re- 
sulted from acquisitions. If the ac- 
quisition of Ballard by Pillsbury is 
included, the daily capacity gain is 
62,000 cwt. with acquisiticns account- 
ing for over 71% of the increase. 
“Although the Southeast had 21% 
of the company’s population (1950) 
and 34% of the number of mills 
(January, 1951), it had only 11% of 
the nation’s milling capacity. The 
number of mills in this area declined 
from 805 in 1945 to 660 in 1951; the 
total daily capacity declined from 
154,073 cwt. to 142,907 cwt. No new 
mills, of ary size, have been estab- 
lished in the Southeast in recent 
years. Through its acquisition of 
Ballard the respondent increased its 
share of the family flour market in 
the Southeast from 3.66% to 8.31%; 
it increased its share of the bakery 
flour market from 4.93% to 8.55%. 
“In the mix market, prior to the ac- 
quisitions, respondent was the largest 
seller in the Southeast (22.7%) and 
the second largest seller in the U.S. 
(16%). It was in competition with 
both Ballard and Duff in the South- 
east and with Duff on a national 
basis. As a result of the acquisitions 
respondent increased its share of the 
market it the Southeast to 44.9%. 


The commission summarized the 
present evidence in the Pillsbury case 
as showing that Pillsbury by acquir- 
ing Ballard and Duff “has substanti- 
ally increased its milling and pro- 
duction capacity and its market po- 
sition.” The opinion continues: 

“These acquisitions have taken 
place in an industry which has steadi- 
ly declined in size and capacity, and 
in which the big companies have in- 
creased their percentage share. This 
increase has been largely due—71% 
of it—to mergers. In the Southeast 
the number of mills has not only 
declined but there have been no new 
entries of any size into the industry. 
The number of competitors in the 
Southeast, more particularly in the 
urban markets, has been materially 
reduced by the acquisitions; in the 
mix business, for example, Ballard 
with 12% and Duff with 10.2% of 
the market, have been eliminated. 


“This establishes, it seems to us, 
a prima facie case. The pattern of 
competition in the Southeast, par- 
ticularly in the cities, has undergone 
a considerable change as a result of 
the mergers. Unless explained, con- 
tradicted or rebutted, and respondent 
will have every opportunity to do 
this when it puts in its case, it is a 
change which constitutes a move 
away from healthy competitive con- 
ditions.” 

Although recognizing that “large 
national distributors, such as General 
Mills and Quaker Oats, and large re- 
gional distributors remain to furnish 
effective competition to Pillsbury 
Mills,” the opinion pointed out tha 
“in the urban markets at least, the 
mergers lead in the direction of what 
is sometimes called oligopolistic or 
‘monopolistic’ competition, that is, to 
a situation where the remaining com- 
petition in that particular market is 
betwee:1 big companies.” 

If Pillsbury and other lerge com- 
panies should continue to acquire 
corapetitors at -the rate prevalent 
since 1940, the coramission said that 
“the urban markets in the Southeast 
may come to be dominated by a few 
large milling companies.” 

The opinion concluded: “This, of 
course, has been the trend in other 
industries. In some of them, under 
the policy of the Sherman Act, com- 
petition between the big companies 
continues to protect the consumer in- 
terest. But as we understand it, it 
was this sort of trend that Congress 
condemned and desired to halt when 
it adopted the new Clayton Act anti- 
merger provision.” 

The case now goes back to the 
hearing examiner “for further con- 
sideration in conformity with” the 
opinion. 


FTC Allegations 
Called “Unrealistic” 
by Pillsbury Official 


MINNEAPOLIS — With the re- 
opening of the Federal Trade Com- 
mission’s complaint against Pillsbury 
[Mills, Inc., on its alleged violation of 
Clayton Act anti-merger statutes, 
Paul S. Gerot, Pillsbury president, 
has issued the following statement: 

“We believe, as we have from the 
beginning, that the idea that compe- 
tition may be substantially lessened 
or any tendency to monopoly created 
in the food industry, at least in our 
phase of it, is completely unrea.istic. 

“The fact is that competition in our 
business is keener today than it has 
been. 

“Since this case started, new com- 
panies have successfull:’ entered our 
business in competition with us. 
These new companies, as well as 
existing competitors, have success- 
fully introduced new products in 
competition with ours. 


Must Present Case 


“As we understand it, this latest 
ruling of the Federal Trade Commis- 
sion means only that we must now 
proceed to present our case and an- 
swer the charges against us. Until 
now, the only evidence is that offered 
by the government in support of its 
case by witnesses selected by the 
government. 

“In our opinion, the acquisitions 
questioned by the FTC were entirely 
lawful and we shail now proceed to 
prove that in making them we did 
not violate the law.” 


Carl Luther 


CARL LUTHER WILL HEAD 
SALES TRAINING FOR ADM 


MINNEAPOLIS—The appointment 
of Carl Luther as head of a newly 
formed sales training department at 
Archer-Daniels-Midland Co., Minne- 
apolis, has been announced by James 
W. Moore, vice president and general 
sales manager. Mr. Luther, who has 
been in charge of ADM’s packaged 
linseed oil sales, will take over his 
new duties immediately. 

Widely known because of his mer- 
chandising and sales activities, Mr. 
Luther has helped modernize over a 
thousand stores and has helped train 
salesmen in 43 states. He has also 
conducted sales and merchandising 
clinics for trade associations, the U:S. 
Department of Commerce, the US. 
Chamber of Commerce, and the Re- 
tail Merchants Association of Canada. 

Mr. Luther is a graduate of the 
University of Wisconsin and is a 
member of Toastmasters Internation- 
al and the Minneapolis Sales Manag- 
ers Club. His family lives at 5232 
Dupont Ave. So., Minneapolis. 
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Offen Feed 
NITROSAL or 3-NITRO 
TO SATISFY MORE BROILER RAISERS 


Your customers want superior growth stimulants 
that give them better broilers faster, and at lower 
cost. Either NITROSAL or 3-NITRO gives them 
more of what they want—even with Vitamin Biz 
and Antibiotics in the feed—and NITROSAI. also 
cuts losses due to coccidiosis! 

Offer your customers feeds containing the prod- 
ucts proved on over 750,000,000 broilers for: 
faster growth, yellower skins, better feathering, 


redder combs, higher market value and more profit 
per bird! Offer Dr. SALSBURY’S NITROSAL or 
3-NITRO in your feeds and, “Boost Your Score 
in 


for Mor: 
GOOD 
LAYERS 


Recommend 3-NITRO 
for feeds or 

Dr. Salsbury’s Ren-O-Sal 
for drinking water. 


Both products stimulate growth. Pullets mature 
faster, produce earlier, have added vitality for better 
production all year. Ren-O-Sal also cuts death and 
egg losses due to cecal coccidiosis. 


DR. SALSBURY’S LABORATORIES « Charles City, lowa 
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‘This MIXER 


DRY and WET 
heavy materials! 


New 


| 


MARION MIXER 


Write for full information on these new heavy- 


duty ton and ton-and-a-half mixers. Especially 
designed and engineered for all heavy molasses 
feeds or dry feeds. 


RAPIDS MACHINERY COMPANY ox 88, Marion, lows 
The Home of the “MARION” Mixer 


DEHYDRATED 


ALFALFA MEAL 


Aliso All Grades and Grinds Sun-Cured 


THE A. B. CAPLE CO. 


: Toledo 5, Ohio 


Do you know 


the origin of 
the feed bag? 


By Webb Garrison 


tainers of any sort, early 

Norsemen relied on lengths of 
cloth to fashion bundles, or baggi. 
Eventually someone thought of sew- 
ing two sides of a piece together and 
closing the bottom. Seamen from 
Britain borrowed the idea for the 
handy device and modified its name 
to bagge. 


Use of the bag must have spread 


no machine-made con- 


EDITOR’S NOTE: Feedstuffs pre- 
sents here the second in a series of 
six articles dealing with the origin 
and background of the feed industry, 
the feed bag, alfalfa, fertilizer and 
terms associated with the feed in- 
dustry. 


rapidly in spite of poor methods of 
transportation and communication. 
Just a decade after King John signed 
the Magna Charta in 1215, written 
records began to include mention of 
bags. They were put to numerous 
uses before’ modern manufacturing 
methods introduced the custom of 
bagging feed. But the most sig- 
nificant development in the long his- 
tory of the bag was yet to come. 
American ingenuity produced the 
bag which serves only one term as 


a container, then goes into the sew- 
ing basket. Despite such transforma- 
tions—which make the modern bag 
exotic by comparison with those of 
the past—the basic idea of “some- 
thing holding a bundle” has changed 
little since the days when Vikings 
ruled the northern seas. 


BALTIMORE EXPORTS RISE 

BALTIMORE—Wheat exports from 
the Port of Baltimore increased 
sharply in November over figures for 
the corresponding month a year ago, 
according to the monthly report of 
the Baltimore Chamber of Commerce. 
A total of 2,419,966 bu. wheat were 
exported last month, compared to 
997,020 bu. in November, 1952. Corn 
exports in November this year aggre- 
gated 4,389,391 bu., as against 5,855,- 
902 in the same month last year. A 
total of 1,202,720 bu. soybeans were 
exported in November this year, com- 
pared to 550,933 bu. in 1952. 


DREW 
VITAMINS 


Vitamin Division 

F. DREW & CO., ING. 
FACTORY AND LABORATORIES: BOONTON, 4. 


RICHMOND 
Gyro-Whip Sifters .. . 


Richmond 


with these features: 
Sanitary Operation — No crevices or ledges on which 
material can accumulate. 


Dust Tight Construction — Dust cannot escape from 
the sifter — and polluted dust cannot get into the unit. 


High Screening Efficiency—Maximum capacity secured 
in a minimum of installation space. 


“Gyro-Whip” Sifter 


Low Power Consumption — Only fractional horse- 
power motors are needed for most Gyro-Whip Sifters. 


Stainless Steel Screen Frames — Available to simplify 
cleaning when dairy feeds containing molasses are 


sifted. 


To ensure the proper selection of equipment for your 


... help solve 
separation problems 
in feed plants 


Low Maintenance Costs — Heavy duty, oversize, roller 
bearings are abrasion resistant and dust-tight, with 


only infrequent lubrication necessary. 


sifting problem, Richmond maintains a completely 
equipped laboratory at Lockport, N. Y. for conducting 
tests on all types of materials—at no obligation to you. 


Write’ today for additional information on Richmond 
Gyro-Whip Sifters and Richmond testing facilities, 


Easily Removable Screen Frames — Mesh sizes can be 
changed easily. 


RICHMOND MANUFACTURING COMPANY 


AFFILIATED WITH NOVADEL-AGENE CORP. 


LOCKPORT, NEW YORK 


Richmond Permafiux Magnets . . . for the elimina- 
tion of ferrous metal contamination, featuring the 
unique double-gap design, are available in widths 
from 4” to 90” in 2” increments. 
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| the PRATT franchise will 


mean more in ‘54 than ever before 


All add uptoa fast moving, profitable 
feed sales picture for Pratt Dealers. 


Find out how you can 
cash in on Pratis big 


program for 


PRATT FOOD COMPANY 
95 Leddy Street, Buffalo 10, N. Y. 


Please send me information on the Pratt Franchise and the profit picture for ‘54. 


Le 
are 
Ww 
bd 
a | 
eve 
a 
4 
le 
i; 
| 
| 
FEEDS | ae 
| 
ADDRESS | 
cit¥ 
| 
| 
‘ 
Sie 


BEST for you | | 


MERCK Pro-Pen is the outstanding antibiotic feed supplement from the | 
feed manufacturer’s viewpoint because of: 


1. Economy. Effective amounts can be included in poultry mashes for less 
than two cents per bag. 


. Ease of handling. Improved carrier facilitates accurate and uniform 
mixing. 


3. High consumer acceptance. Powerful two-color ads the year round in 
leading poultry journals keep MERCK Pro-Pen before the minds of 
poultrymen. 


BEST for your customers 


You can be sure that you are providing outstanding value for poultry 
and livestock raisers when your feeds include MERCK Pro-Pen, 
because PRO-PEN : | 


i, Exerts the greatest and most consistent growth stimulus of any antibiotic 
available for poultry (market weights increased as much as 10 per cent). 
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FEED SUPPLEMENT, MERCK 


PRO-PEN 


" 4 " 
Each pound contains 4 grams of Procaine 
Penicillin in oyster-shell meal. 


PRO-PEN 


with Bi2 "2:3" 


icillin in oyster-shell meal and is equivalent 
to the activity of 3 milligrams of Vitamin B;2. 


ge 


2. Increases feed efficiency as much as 10 per cent. 
3. Designed and manufactured by Merck specifically for use in feeds. 


4. For swine, supplies an antibiotic of choice to promote growth, enhance 
feed efficiency and reduce the number of runts. 


'S.Is backed by substantial agricultural experiment station studies, and is 
time-tested and time-proved in commercial use. 


Research and Production for 


| Better Poultry and Animal Nutrition 


MERCK & CO., Inc. 


RAHWAY, NEW JERSEY 
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Cene @ Beet 


Wolasses 


Domestic & Imported 


DP PP PPP PPD D 


Fast, Economical Service} | 
Assured by our Three Stra-), | 
tegically-Located Terminals 


Ask for our Delivered Prices 


Serving the Midwest | 
BY TANK TRUCK |. 
BY TANK CAR | 


Terminals at: 
@ Savace, MINN. 
@ Cuicaoo, ILL. 
Muscatine, Ia. 


INDUSTRIAL 
MOLASSES 
CORPORATION 


} 
(Midwest Division), 
} 
} 
} 
} 


6008 Excelsior Blvd. 


Minneapolis 16, Minn. 
Whittier 7006  TWX—MP 450 


Stable Low Cost 


HOMOGENIZED 
CONDENSED FISH 
FIVE PLANTS 


IN 
FULL PRODUCTION 


Don’t Let a Little ‘’Kidding’’ 
UPSET 


YOU 


By Jacob Raynor 


HE politician may seem to 

have an easy job, but when 

election season rolls along, and 
he has criticism and ridicule thrown 
at him from every direction by his 
opponents, he must be “able to take 

The public soon learns to spot the 
sorehead, the man who must always 
be right, the man who cannot take 
a joke. 

This applies in the feed business, 
too. The feed dealer needs to be a 
good politician in handling people. 
He must try not to offend anyone, 
and when he is criticized he must 
not strike back in anger. He must 
always “take” more than he “gives” 
in the conversational exchanges with 
“kidding” customers. If he doesn’t 
he'll soon lose business. 

A few feed dealers get angry at 
times at the way farmers criticize 
them and feed manufacturers for 
making “so much profit” on feeds and 
other items. 


“It makes me so mad,” one dealer 
said, “when farmers come in here 
and always talk about the high price 
of feed as being responsible for their 
troubles. Feed isn't high priced. It’s 
no higher than other merchandise 
which the farmer buys. And it is 
worth what it costs.” 

This man’s argument has many 
elements of truth in it, but he is 
wrong in getting angry about the 
situation. Farmers like to have some- 
one to blame for their troubles, and 
they like to criticize somebody they 


know and see. The federal govern- 
ment in Washington is too far away. 
A farmer can cuss the government 
and there isn’t much fun in doing so, 
because no one hears it who is di- 
rectly offended. But the feed dealer 
is a real person and the farmer 
knows he can’t strike back verbally. 
I visited in an Iowa feed store 
several weeks ago when a farmer 
came in for some feed. “Sell your 
hogs yet, John?” asked the dealer as 
he loaded a hand truck with a couple 
bags of poultry feed. 
“Yup,” said the farmer, 
got 25¢ Ib. for them, too.” 
The feed dealer looked happy, “Say, 
you made some money at that price.” 
“I guess so,” said the farmer, “but 
the trouble is I always have to leave 
most of it here.” 


A Soft Answer 

The feed dealer could have flushed, 
gotten serious and started an ex- 
planation of how much profit can be 
made by a good hog feeding plan. 
But wisely he didn’t. He merely 
grinned and said, “Gee, I have to live, 
too, John,” 

The farmer laughed and so did 
the dealer. The farmer had his pleas- 
ure with his little “dig” and the feed 
dealer was able to “take it in stride.” 
Maybe he was nettled but he didn’t 
show it. He knew that farmers like 
to say things like this. He knew fur- 
thermore, that sometimes farmers 
mean what they say, and that other 
times they don’t. He also knew that 
farmers sometimes make remarks 


“and I 


like this just to see how feed dealers 
“take it.” 

I guess it’s just some farmers’ 
idea of how to have fun. At the deal- 
er’s expense. And all the dealer can 


Advertisement 


FLASH FIRE 
WIPES OUT | 
GRAIN ELEVATOR 


A flash fire caused estimated at 
$200,000, completely img a mid- 
western grain elevator. 


Authorities investigating the of the 
blaze d the fire was apparently touched 
off by accumulated dust from an over- 
heated motor, caused either by jamming 
or overloading of the feeding equipment. 
The fire spread — threughout the en- 
tire structure though, miraculously, no 
one was injured. 


The installation of a Burrows overload con- 
troller in the primary equipment could 
have prevented this holocaust, insurance 
companies reported. Information concern- 
ing this safety device may be obtained of 
writing Burrows Equipment Co., 1316- 
Sherman Ave., Evanston, Ml. 


To seal the needle punctures in paper bags 
to prevent contents from sifting, a “filter Md 
cord” or soft cotton yarn is automatically 
intreduced under the needle thread. 


heads, shown 
duction units 


NION SPECIAL Style 21800 H Bag oe, 
ing Machines, with Style 80600 H sewing 


closures on large multiwall paper bags. 


A single foot pedal controls synchronized 
conveyor and sewing head. Automatic tape 
cutter on sewing head saves time and helps make 
Operation smooth and easy to learn. 


Sewing head and conveyor are quickly adjust- 
able for varying bag heights and scale or plat- 
form height from floor. Entire unit is ruggedly 
built for dependable service in high-volume 
production. 


KS 413 N. FRANKLIN STREET, CHICAGO 10, ILLINOIS 


here, are heavy-duty, high pro- 
for making low cost tape-bound 


for a copy 
of this Gulletin 


It’s easy to find just the right unit to 
meet your individual needs in Union 
Special’s big line of bag closing ma- 
Pome -five different styles of 
machines! Ten styles of sewing 
heads! Wide choice of conveyors, 
controls, and types of closures. Ask 
for a copy of Bulletin No. 200, 
“UNION SPECIAL FILLED BAG 
CLOSING MACHINES.” 


° MACHINE 
COMPANY 


| 
; 
| 
| | 
4% Kaiser Ave. 4610 : | 
Now Orlane, Le 
Year Round Supply— 
\ U 


do is grin and bear it, and give a 
snappy comeback if he can think 
of one. 

Practically every feed dealer is ac- 
quainted with the brash, kidding 
farmer who will swagger into the 
store filled with customers on a busy 
day and boom out, “Hi, John, how 
much discount on a ton of feed 
today ?” 

Whereupon the dealer is supposed 
to get red of face and stammer and 
be generally discomfited while every- 
one laughs at him. 

But in a case like this the dealer 
can come back and ask, “Cash or 
credit?” 

“Both,” the brash one may come 
back. 

“Well,” the dealer can say, “on 
credit I'll knock off the 10% carry- 
ing charge if the bill is paid in 30 
days, and for cash, I'll come out 
and grease your farm machinery.” 

The test of whether your feed 
sales presentations, given in a sober 
and reasonable mood in man to man 


RYDE’S 


IS YOUR GUARANTEE 
OF FEEDING. QUALITY 


MELKCENTRATE 

@ Will Not Cake Or Harden 

@ Replaces Dried Milks 
Pound For Pound 


Units of Riboflavin exceed that of dried 
milk. Contains specially processed 
healthy animal blood meal. , &. 50% of 
protein in product is of animal origin. 


RYDE'S 
Nutritive 
Minerals 

For 
POULTRY 
And 
LIVESTOCK 


NUTRITIVE MINERALS 


A tested and dependable mineral supple- 
ment for poultry, hogs and all farm ani- 
mals, Ryde’s Nutritive Minerals 
faster growth, greater productivity and 
resistance to disease. 

Ryde’s Nutritive Minerals contain cal- 
cium from cooked and ground id shells, 
egg albumen and other health-giving 
minerals. Can be self-fed or mixed in 
formulas. 


5425 W. Roosevelt Rd. Chicago, Ill. 


“= 


POSTERS" 


CUSTOM BUILT OR STOCK DESICN 


TO HELP YOUR DEALERS 
SELL MORE FEED! 


Printed in full color to attract 
attention and suggest your brand. 
Can be used as windew, counter 
or floor displays, or can be 
tacked up on wall to do # year 
round selling job. Write today 
for free samples and low prices. 


SIMMONDS G SIMMONDS ADVERTISING/ 
No We St Cr 


for over 100 years 
Cu 


309 W Jackson Bivd, Chiccgo 6. II) 


have a littie trouble deciding wheth- 
ev or not he means what he sayr, 
but don’t brood over it too much. 


Remember, customers admire a 
man who can take it, who is not 
easily flustered by criticism or just 
plain, natural kidding. If farmers 
know that you “can take it,” they 
may not stop tossing taunts your 
way now and then, but they will 
respect you more and think of you 
as a real “fellow” who is well ad- 


If anyone thinks that such kidding 
does not go on at feed stores and 
mills, let him visit 10 different es- 
tablishments and keep his ears open. 

And remember, these farmers will 
do the same type of kidding and 
needling with the farm machinery 
dealer, the hardware store owner, 
the grocer and many other mer- 
chants. They expect you and the oth- 
er fellows to be able to “take it.” 

If you can’t, things will never be 
the same between you, and you may 
find a lot of business going some- 
where else. 


MORE CAPITAL NEEDED 


WINNIPEG—Four times as much 
capital is required to farm in Sas- 
katchewan now as was needed before 
World War II, according to an in- 
terim report released by W. B. Baker, 
chairman of Saskatchewan's Royal 
Commission on Agriculture and Rural 
Life. While no immediate figures are 
available for other provinces in 
Canada, it is conceded that the total 
may even be higher in other prov- 
inces. The report stated that fixed 
capital costs have increased enor- 
mously. There is a greater demand 
for operating cash, and equipment 
emphasizes the need for more farm 
credit of short, intermediate and long 
term duration. The commission said 
that farmers would benefit if they 
used bank or credit union loans to 
pay monthly expenses, putting them 
on a year-round cash basis rather 
than having merchants extend pre- 
harvest credit which adds to the cost 
of goods and services. 
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Your important dairymen customers may 
need your help this time of year in con- 
trolling this costly disease — which so often 
hits valuable, high-producing cows. A new 
product — Whitmoyer WHIT-PRO — has 
given excellent results in controlling 
ketosis (acetonemia), 


Easy to use—The dairyman mixes ‘4 Ib. 
of WHIT-PRO on top of the regular feed, 
twice daily for 10 days or less. 


Effective —WHIT-PRO contains 90% so- 
dium propionate, N.F. Veterinary research 
has demonstrated the effectiveness of this 
ingredient in correcting most cases of keto- 
sis. Sodium propionate tends to correct im- 
proper balance in the rumen contents. It 
also results in an increase in energy-giving 
blood sugar. 


Valuable extra nutrients —A high level of 
vitamins A and D is included to provide a 


FREE BULLETIN ON KETOSIS! 


Control.” Full of useful information. 
Tells when ketosis occurs ...symptoms... 
management hints. Mail coupon now. 


N Ow, to help your dairymen control 


KETOSIS 


(ACETONEMIA) 


Sell Mffitnoyer WHIT-PRO 


“booster” shot of these vitamins just at the 
time when the cow may need it. Each 
pound of WHIT-PRO supplies 100,000 
U.S.P. XIV units of vitamin A and 20,000 
LC. units of vitamin D. 


Palatable—WHIT-PRO is granulated to 
reduce dust. It contains special appetizing 
ingredients which have been found most 
palatable to the animal. 


Safe — Sodium propionate (in the ionized 
form) is normally found in the rumen, It 
is practically non-toxic to cattle. 


Compatible —WHIT-PRO can be used in 
combination with other therapy. 


Economical —The loss of income from the 
average case is far more than the cost of 
treatment. WHIT-PRO is available in 5 
Ib. cans, and 25 and 100.Ib, drums. Write 
for full details. Prices etc. 


Get our free bulletin, “Facts on Ketosis . 


PRODUCTS OF SCIENTIFIC MERIT 


Whitmoyer Laboratories, Inc. 
Box F-541, Myerstown, Pa. 


Please send free “Facts on Ketosis Control.” 


Tow! 


“ALL YOUR NEEDS IN GRAIN AND FEEDS" 


SUNSET FEED & GRAIN CO., Inc. 


805 Dun Building, Buffalo 2, N. Y. 


FEED JOBBERS 


CANE FEEDING Distributors of SUNSET 
ellogg’s Hom 
MOLASSES Consolidated Dried Whey BRAND FEED 
Agents for (A Dried Whey By-Product, 
Pacific Company | aif Manna 
Albany Baltimore a not over 
Buffalo New Orleans 30% in Lactose) 


@ WRITE US FOR FURTHER INFORMATION @ 


2-FAN HAMMERMILL 
SIMPLEX 
SCREEN CHANGER 


THE BRYANT 2-FAN HAMMERMILE WITH THE 


i 


MEW SIMPLEX SCREEN CHANGER CAN SAVE YOU 


SCORES OF COSTLY STEPS ~ EVERY DAY! 


Write Bryant Engineering Co. today for complete information 
about the Bryant 2-Fan Hammermill with Simplex Screen Changer. 


Luality Feed Will Machinery since 1911 


BRYANT ENGINEERING CO. Port Huron, Mich. 


talks or at feed clinics, or through ehee 
sound advertising, are pulling, lies 
in the repeat business that you get. aah oe 
If a farmer comes back time and Tate 
again to buy feed at your establish- r a be 
ment, you can be quite certain that on Bri. 
he is satisfied with the feed and your . a a 
treatment of him. 
Be Certain of Buyer’s Mood 
But you cannot be certain of what \ 
mood he’ll be in each time he calls 
or when he will feel like kidding or \ 
needling you a little bit just to see a fe ak 
you squirm. Sometimes you may even Wy 4 ae ae 
f 
2 
justed to customers and the commu- Laat? . 
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Cooperation Cuts 
Feed Stere Costs 


By Edward Ritter 


HE feed dealer can save ad- 
vertising and sales promotion 
doliars by cooperating with 
other feed dealers and retailers. The 
trend has been established and will 
grow as retailers seek to cut the 


cost of doing business. 

Feed dealers in a certain county, 
handling the same brand of feed, oc- 
casionally advertise, with the nares 
of each dealer being placed at the 
bottom of the ad. The feed manu- 


facturer may cooperate, often pay- 
ing most of the bill. The dealers co- 
operate, too, by being represented 
in the same ad. Farmers are then 
free to see th dealer whom they 
like, who is closest to them, etc. 

The same sort of cooperative feed 
dealer advertising is done via local 
radio stations in many counties I 
have found. In this way many a 
feed dealer who could not afford both 
radio and newspaper advertising, is 
able to do both, in conjunction with 
other dealers and get a fair share 
of the business. Many dealers to 
whom I talk predict that in the fu- 
ture many cooperative advertising 
deals like this will be promoted by 
groups of progressive dealers han- 


Here's Why You Can Sell Milk Mizer: 


Milk Mizer does a better calf 
raising job than the cow her- 
self! Milk Mizer replaces all 
marketable milk. After the 
fourth day the farmer has a 
100% cash milk crop. 

Milk ‘Mizer contains Lecithin which aids 
digestion. Gives a calf that smooth-haired 
look. Stabilized Vitamins A and D are in 
known and constantly high amounts. Milk 
Mizer cuts scouring by getting large 
amounts of antibiotics into calves at the 


Distributed in Minnesow, North and South Dekow 
and Wenern Wisconsin by: 


Blomfield-Swanson 


6000 Wayzata Bivp., 16, Morn, 


dling similar lines. They say that 
through such a program they can 
buy larger and thus often more effec- 
tive newspaper ads, and also have 
radio programs of 15 minutes dura- 
tion-—-enough to make a lasting im- 
pression on listeners. 

Feed district clubs often do group 
advertising and promotion on items 
such as credits, seeds and other 


BROKERAGE 


Pons: ORCHARD 5-8805 


Replaces ALL milk in calf feeding 


You can always sell a good product, can't you? Well, here it is! The 
sensational new’ Milk Mizer that eliminates all milk feeding after 4 
days ... yet actually does a better calf raising job than the cow herself! 

More -farmers are recognizing the value of high nutrition milk 
replacement foods every day. Every calf is a potential customer. With 
calvings throughout the year, you have a steady demand. You make 
the original sale—Milk Mizer’s, economical yet superior results do 
the repeat selling! 

A fast turnover increases profits and reduces inventory problems. 
A high per cent of profit, too! You make more than $45.00 a ton on 
Milk Mizer. How many bags of feed do you handle to make that much? 
When you make more by handling /ess you've certainly saved ware- 
house space and labor costs. 

Milk Mizer comes in durable 25 pound metal! pails with dozens of 
farm uses when empty. Feeding directions printed on the pail. Attrac- 
tively designed to make your selling job easier. You can also get 
Milk Mizer in waterproof poly-ethylene lined bags. 

Include Milk Mizer in your present feed line! Let the results make 
friends and add customers for your other feeds. The more people who 
enter your store, the greater your overall volume. 

We'll help you sell! Milk Mizer is being advertised in leading farm 
papers and by radio. Our representative will be happy to help you with 
displays and promotions. For additional information fill in the coupon 
below. Act now! 


Action PRODUCTS 


items. A great deal more of this 
group advertising can be done. With 
feed and other manufacturers help- 
ing district clubs, full page adver- 
tising could often be used in some 
areas. This is extending the cooper- 
ative idea in a way which benefits 
many independent dealers. 


Cooperative Newspaper Ads 

All feed dealers in a certain area 
could publish a large size ad advo- 
cating the “early ordering of baby 
chicks,” or “winter booking of fer- 
tilizer.” With 10 or more dealers 
sponsoring a full page advertisement 
in a covnty weekly, the per dealer 
cost would not be very high. Brand 
names need not be mentioned in 
many instances, and in this way com- 
peting dealers could be listed in ads, 
with each being quite sure he will 
get a fair return on his advertising 
dollar. 

On a recent trip to Indiana, I 
talked with several retailers who 
have worked out a direct mail sys- 
tem to cut costs. In this Indiana 
city five non-competing retailers got 
together at lunch one day and dis- 
cussed the high cost of having indi- 
vidual store mailing lists on addresso- 
graph plates. They then worked out 
a plan whereby they set up a central 
addressograph service which any of 
the five dealers could use whenever 
he wanted to. Such a service is now 
financed by the five retailers, and 
it is operated by the local credit 
bureau personnel. The five retailers 
put in $800 each and then they pur- 
chased a complete addressograph, 
with plates. Each merchant turned 
over his mailing list of customers 
and prospects to the credit bureau 
which keeps each list inviolate. The 
credit bureau then compared lists 
and made a “master” list, notching 
each addressed plate for the mer- 
chants, Thus, if five merchants sent 
in the same name on their lists, that | 
plate was notched for five firms. 
This five notched plate drops into 
the addressing slot whenever mail- 
ing lists come in. A plate notched 
only twice fits only those two firms’ 
lists for which it is notched. 

Each merchant contributes a fee 
of $27.50 minimum monthly which 


(Continued on page 563) 


Case SEE 


A feed and 


feeding program 


for every 


farm need 


FE 


ARCADY FARMS 


MILLING COMPANY 


DEPT, 1204 


123 W. lackson Bivé. + Chicage 6, 


BRADLEY 


BAKER 


ACTION PRODUCTS— Division of Kesco Mille, inc. 
Telede, Obie er Waverly, New York 


very start—when they need them most. 
Stop setbacks that stunt calves’ growth. By 
following simple directions the feeder 
controls intake and eliminates the chance 


BUY & SELL 
THROUGH 


Gentiomen: 


of overfeeding. 
It’s. to feed ++ Just add NAME___ FEEDSTUFFS 
water and mix. Farmers can 
“batch feed” all their calves at WANT ADS 


once... at their convenience, 
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PAJAMAS 


SPORTS SHIRTS for your 


| CUStomer’s 
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Fulprint flower-bright, eye-catching colors and attractive patterns 
are easily made into fashionable clothes and many useful 
household items. They are especially designed for your customer's 
re-use. These economical, color-fast bags give you a sturdy 
container. They are uniform in quality because production is 
controlled from raw cotton to the finished bag. We'd welcome the 
opportunity to explain how Fulprint Bags can help sell your brand. 
Just wire, call or write your nearest Fulton Branch. 


Sulton BAG COTTON MILLS 


ATLANTA . ST. LOUIS . NEW ORLEANS . DALLAS . DENVER . LOS ANGELES * KANSAS CITY, KANS. + MINNEAPOLIS 
NEW YORK CITY, 347 MADISON AVE. . WINTER HAVEN, FLA. . SAN FRANCISCO «~- PHOENIX + SAVANNAH 


| 3 
| 
®) 
| Woe 
NP 
@ » 
4 
| 


18———-FEEDSTUFFS, Jan. 2, 1954 


it is composed of: 
50 per cent condensed fish solubles 
50 per cent soybean oil meal 


50 per cent minimum protein guarantee 


A blend of the best types of condensed fish solubles on a base of soybean oil 
meal. Especially designed for feed manufacturers who want a good fish product 
and have facilities to incorporate their own antibiotics into their formulas. 
Triple-Fifty concentrate is dry ftree-fowing—leaves no 
aticky mixere to clean, is uniform, stores indefinitely 


and enables any mixer regardless of size to use fish 
solubles in his feed at recommended levels. 


How to use 
Triple-Fifty concentrate can be used at a ratio of 60 


pounds to a ton of complete feed, At this level! it pro 
vides the necessary Vitamin By, and the unidentified 
condensed fish soluble factor(s) normally needed in 
any result producing formula. 

WAREHOUSE STOCKS AT 


United Distributing Co. 
116 24th Avenue N, 
Minneapolis, Minnesota 


Grain Products Co, 
St. James, Minnesota 
Hoosier Mineral 

Feed Co, Green Bay Flour 
& Feed, tne. 
1011 South Broadway 
Green Bay, Wisconsin 


Greenwood, Indiana 

Peavey Feed Plants 

Green Valley, Minn, 
Pipestone, Minn. 
New Century Co. Jeane ©. Stewart Co. 


3039 South Union Ave, 1217 W. Carson St. 
Chicago, Ulinois Pittsburgh, Pa. 


Write for complete details 


PRICE BOARDS! 


“Completely Changeable” 
SIZE 18x 36”... LISTS 21 ITEMS 
1000 WHITE GUMMED LETTERS 
MOUNT LIKE A STAMP 
300 SNAP-IN NUMBERS 24 PANELS 


1 BOARD COMPLETE $15.95 EA. 
2 BOARDS COMPLETE $14.50 EA. 
8 BOARDS COMPLETE $13.50 EA, 
4 OR MORE $12.50 EA. 


Please Specify Captions 


FRUCHEY SERVICE CO. 


Box 461 Napoleon, Ohio 


s Ag 


Distributors and Sales 


MERCHANDISING HINTS FOR THE FEED RETAILER 


WELL READ—*“In Philadelphia nearly evedybody reads The Bulletin” has 
been an advertising slogan used by a newspaper for many years. It is true 
not only in Philadelphia but in every community that most people read 
at least some portion of the local paper. Readers prefer to have advertising 
in their newspapers; they expect it, look for it, and desire it. Retailers 
should never be too busy to prepare advertising copy for the local news- 
paper because immediate and future sales may be lost. When your local 
ad salesman calls, think twice. before saying no. Admittedly, ads which 
are specific, timely, brief, truthful and direct, take some time to compose 
but they pay off in extra dividends. Placing the right ad in the local paper 
is something more than support for the publisher., It is a means of build- 
ing profits as well as your own home town. 


$ $ $ 


ELIMINATE DUPLICATE LINES—Elimination of duplicate lines 
of merchandise is perhaps the greatest single element involved in 
increasing turnover, Several lines of merchandise having about the 
same quality and price tag merely increase the inventory, thereby 
reducing the turnover rate. Other factors bearing on merchandise 
turnover of course, are the dealer’s nearness to his supplier and 
how good a merchandising job is being accomplished. When it 
appears that an item or line is being relegated to the slow mover 
class give it some merchandising emphasis, either through special 
display or a price offer, and get it off the inventory. 


$ $ $ 


YOUR PAKTNER—The local banker can be your most helpful and trusted 
business friend. In a sense, he can be regarded as a business partner. On 
loan and credit problems he is the best source of advice and counsel. Re- 
gard your banking problems as highly as you do selling. Visit your banker 
often, not only for the information he can give you but also to tell him of 
new developments in your business. This may include old and new customers, 
new equipment, employees, etc. When repaying loans remember it is im- 
portant to be prompt. Then, when you need to borrow money in a hurry, 
your banker will know you have a good record for prompt payment of 
obligations, and won't hesitate to lend you money. 


$ $ $ 


ASK FOR THE ORDER—One recent survey in which inspectors posed 
as prospective buyers exposed startling results which indicate that 
many so-called salesmen are not even order-takers, This particular 
survey revealed that six out of 10 salesmen failed to ask for the order. 
Three out of every 10 did not even bother to ask the customer if he is 
interested in buying. A surprising 57% gave no demonstration and 
88% knew little about the product. Do you have anyone on your pay- 
roll who fails to ask for the order? Do your employees always know if 
the customer is interested in buying? Can they demonstrate how to 
use the products properly? How well do your employees know your 


products? 
$ $ 


INCENTIVE PLANS—This is what J. D. Sykes, vice president of the Ralston 
Purina Co., and chairman of the board of the American Feed* Manufacturers 
Assn., has to say about sales incentive plans: “The dual aspect of sales stimu- 
lation is divided into—‘sales know-how’ and ‘sales want-to.’ A salesman may 
acquire all the knowledge needed to make him an effective seller, but unless 
there is an incentive or ‘want-to’ in the planning, the salesman may never 
develop to the limits of his potential. This points up the importance of some 
kind of incentive plan in the sales training program of any company.” 


$ $ $ 


SALESMAN’S QUALIFICATIONS—Five qualifications a salesman 
must possess are pointed out by John C. Shaw, general supervisor of 
sales training of the International Harvester Oo., Chicago. They are: 
(1) A salesman must have the right attitude towards his job. (2) A 
salesman must know all about his product and of the product of his 
competitor. (3) A salesman must analyze himself to determine if he 
has the “right” work habits. (4) A salesman’s skills must be con- 
stantly developed. (5) A salesman must have the ability to create a 
friendly relationship with the customer. 


Distributed in Utah and Southern Idaho by: 


BADER,INC. 


214 24th Sereet 


P.O. Box 267 + Ogden, Usb 
Telephone: Ogden 9323 


A. E. BAXTER ENGINEERING CO. 


Designers and Engineers for Mills, Elevators 
and Feed Mills 


90 ELECTRIC BUILDING BUFFALO 3, NEW YORK 
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“We are certainly well pleased 
with... the 71724 Dixie Mill. 
highly recommend 
this mill for any grinding 

job in a feed mill.” 


nie ow ° 
Vin © of the L. C. Worth 


Commission Co., 
Kansas City, Missouri 


The Dixie Model 1724 Feed Mill as it appears 
after installation at the L. C. Worth Commission 
Co., one of Kansas City’s oldest and most 
prominent feed mills. 


5 OUTSTANDING REASONS WHY LEADERS IN THE FEED INDUSTRY 


/USE/ APPROVE 


4. DURABILITY. Dixie Mills are manufactured of heavy steel plate 


é 1. DESIGN. The new Dixie Hammermills have been designed by 


Walter J. Clement, America’s foremost mill designer and builder. © om eliminating cast iron breakage. They are built with 
They have all the basic requirements of correct hammermill design rugged, long-life construction features, and are engineered for 
plus the very latest refinements and innovations. extra stability in operation. 
€ 2. EFFICIENCY. Dixie Mills have been engineered and manufac- & 5. EASE-OF-OPERATION. Designed with the operator in mind, 
tured with one primary goal in mind ... to make them as efficient the Dixie Hammermill offers dozens of new features which save 
as possible by increasing capacity without increasing horsepower. both time and labor, and mean extra profit to the mill owner. 
€ 3. ECONOMY. Answering the demands for maximum capacity 
with a minimum of horsepower, Dixie Hammermills outgrind and 
, - Available in both open and closed throat styles in man 
outproduce all other types of hammermills and grinders — offen sizes for applications requiring from 25 to 200 H. "“e. 
with considerably lower power requirements. For Purther information Write: 
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YOU MAKE PELLETS 


IMPORTANT NEWS 


.... amazing bonding ingredient, 
SODIUM BENTONITE, speeds pelleting, 
boosts pellet strength, cuts die wear 


Stronger feed pellets result from the, superior bonding qualities of 


te 


Every square inch supplies the combined binding 


power of ever 600,000,000 adhesive flakes. These water-adsorbing 
flakes hold feed particles firmly together, as shown diagrammotically 


in this highly magnified pellet section. 


Some Bentonite is a power- 
ful bonding agent that sim- 
plifies your pelleting problems. 

It is now an accepted feed 
additive that makes pelleting 


faster and easier . . . gives 
stronger pellets and saves you 
money, 


Sodium Bentonite gives 
these benefits because it offers 
unusual bonding properties that 
permit pelleting of previously 
hard-to-pellet feeds, Its natural 


lubricating action reduces fric- 
tion and die wear . . 
pelleting . . . 
saves you time and repair costs. 


. speeds 
boosts output... 


Sodium Bentonite is used in 
most formulations at from 1% 
to 214% levels. 

It improves pellet quahity 
without imcreasing the cost of 
your finished feed . . . will not 
adversely affect the stability of 
carotene in alfalfa . . . will not 
impart any off-flavors. 


Samples and quotations on request to Dept. 2100 


INTERNATIONAL MINERALS & 
General 


Office: 20 North Wacker Drive, Chicago 6 


caved 


— - 


EXTRA DIMENSION—This new point of sale advertising device, said to 
be the first poster in third dimension, will soon be on display in stores that 
sell General Mills, Inc., Larro feeds. The big pair of display glasses hangs 
from the ceiling, and from it hang glasses through which customers can 
view the poster. Above, C. B. Anderson, vice president and director of sales 


CHEMICAL CORPORATION 


FISH 


| 


FISH SCRAP - FISH SOLUBLES 
VITAMIN A FISH LIVER OIL 
COD LIVER MEAL - WHALE MEAL 
DICALCIUM PHOSPHATE - BONE MEAL 
MEAT SCRAP - MEAT MEAL 
DRIED FEEDING YEAST - UREA 
VEG. PROTEINS - FERTILIZER MATERIALS 


ALBUMINA SUPPLY CO., INC. 
461 Produce Exchange, New York 4, N.Y. 
TWX NY 1-3788 Phone HAnover 2-4174 
ATLANTIC, GULF, PACIFIC — LET US QUOTE YOU 


for General Mills formula feeds, looks over the poster’s 3-D effect. 


SIOUX CITY BARGE OPENS 
OFFICE IN KANSAS CITY 


HOUSTON—Sioux City & New 
Orleans Barge Line, Inc., Houston, 
has announced that it will open a 
traffic office in Kansas City Jan. 15. 
Lloyd L. Leonard of Kansas City has 
been appointed traffic manager of the 
line and will head the Kansas City 
office. 


Application is pending before the 
Interstate Commerce Commission to 
establish service connecting Kansas 
City, St. Joseph and Omaha with 
Chicago on the Illinois River, New 
Orleans on the Mississippi River, 
Louisville, Cincinnati and Pittsburgh 
on the Ohio River and points on the 
Tennessee and Cumberland Rivers. A 
hearing on the application was held 
by the ICC in Kansas City last Octo- 
ber. Pending approval by the ICC of 
the application for common carrier 
status, the barge line is operating as 
a bulk commodity carrier. 

The Sioux City & New Orleans 


Barge Line has two new 1,800 horse- 
power twin screw diesel craft, special- 
ly designed for Missouri River naviga- 
tion. The line has 12 barges in serv- 
ice and 12 additional barges being 
built. Another new towboat is sched- 
uled for building early next year. 
Mr. Leonard for the past four 
years in Kansas City has been mid- 
western manager of the Houston Port 
Bureau. A native of Dallas, Mr. Leo- 
nard has extensive experience in the 
transportation field, having been for 
19 years with the M.K.T. Railroad. 
Active in civic work in Kansas City, 
Mr. Leonard is president of the In- 
ternational Trade Club of Greater 
Kansas City, chairman of the Cham- 
ber of Commerce foreign trade com- 
mittee, and a member of the Rotary 
Club and the Kansas City Club. 
From his office in Kansas City, Mr. 
Leonard will be in charge of the 
Sioux City & New Orleans Barge 
Line traffic and sales program. The 
executive offices of the line are in 
Houston. Captain David D. Parker is 
president of the barge line. 


PIEHL’S 
ALFALFA MILL 


BLISSFIELD, MICHIGAN 


Dehydrated and Suncured 
Alfalfa Meal—Hay & Straw 


Board of Trade 
Phone: 2-0777 


Importers and Wholesalers 
of .. Canadian Screenings 


SuPERIOR FEED COMPANY 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


Duluth 2, Minn. 
Teletype DU 16 
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THEY'RE ALL 6000, BUT 
HOW DO THEY WORK TOGETHER ? 


Glance through this issue of Feedstuffs. Note the attention- 
compelling ads for various feed ingredients. ‘It is possible that 
any of them may improve your feeds. 


But which to choose? Will any one do the job? How will 
it work in combination with other ingredients? And is it pos- 
sible or worthwhile to try to mix a few ounces of the product 
into a ton of feed? 


Questions, questions, questions! What are the answers? 


Let your answer be “Ultra-Life."’ In one easy-to-mix bag 
of an Ultra-Life Product is contained complete feed fortifica- 
tion, every ingredient tested in combination with the others, 
and every new product, also tested to see if it will make for 
improvement. 


Feed manufacturers using Ultra-Life products are making 
feeds equal to any on the market, regardless of price. Many 
are increasing their volume, in spite of today’s scramble for 
business, Why not see where Ultra-Life fits into your picture? 


nm an) 
Why 


Ultra-Life Laboratories 


Main Office and Plant © EAST ST. LOUIS, ILL. 


MALT SPROUTS 
BREWERS GRAINS 
DISTILLERS GRAINS 
BEET PULP 
AND 44 OTHER FEEDS 


BUDDE 


MILWAUKEE, WIS. 


Van Dusen Harrington Co. 


for Barley, Oats, Corn 


BUSINESS FOUNDED 1852 


MINNEAPOLIS DULUTH 


ICONVENTION CALENDAR 


1954 
Jan. 8-09 — Kansas Seed Dealers 
Assn.; Hotel Broadview, Wichita, 


Kansas; Sec., O. E. Case, 901 Wiley 
Bldg., Hutchinson, Kansas. 

Jan, 11-12—Kansas Formula Feed 
Conference; Kansas State College, 
Manhattan, Kansas; sponsored by the 
Kansas State Board of Agriculture, 
Midwest Feed Manufacturers Assn., 
Kansas Grain, Feed & Seed Dealers 
Asen., and the college; chm., Prof. 
F. W. Atkeson, head, department of 
dairy husbandry, Kansas State Col- 
lege, Manhattan. 

Jan. 17-18—Northwest Retail Feed 
Asen., Inc.; Hotel Nicollet, Minne- 
apolis, Minnesota; Sec., William D. 
Flemming, 112 Grain Exchange Bldg., 
Minneapolis 15, Minn. 

Jan. 17-19—New Mexico Grain & 
Feed Dealers Assn.; Hilton Hotel, Al- 
buquerque; sec., H. B. Hening, New 
Mexico Stockman, 203% West Cen- 
teal Ave., P.O. Box 616, Albuquerque, 
N.M. 

Jan. 18-20—North Dakota Poultry 
Industries; Elks Club, Fargo, N.D.; 
Chr., Lloyd M. Forness, North Da- 
kota Poultry Improvement Board, 
State Capitol Bldg., Bismarck, N.D. 

Jan. 19-23 — Boston Poultry Show 
& Country Life Exposition; Mechanics 
Bldg., Boston, Mass.;.Chm., Paul Ives, 
89 Church St., New Haven, Conn. 

dan. 21—Poultry and Egg National 
Board Planning Conference; LaSalle 
Hotel, Chicago; Gen. Mgr., Don W. 
Lyon, 185 N. Wabash Ave., Chicago 
1, 1. 

Jan. 24-26 — Indiana Grain and 
Feed Dealers Assn.; Claypool Hotel, 
Indianapolis, Ind.; sec., Fred K. Sale, 
600 Board of Trade Bldg., Indian- 
apolis 4, Ind. 

Jan, 25-27 — Southeastern Poultry 
& Egg Assn.; Municipal Auditorium, 


Atlanta, Ga.; exec. sec., RB. F. Frazier, 
615 E. Franklin St., Richmond 19, Va. 

Jan. 28-29—Poultry Health Confer- 
ence; New Hampshire Hall, Univer- 
sity of New Hampshire, Durham, 
N.H.; sponsored by U. of N.H. depart- 
ment of poultry husbandry; chm., 
Richard Warren, extension poultry- 
man. 

Jan. $1-Feb. 3 — American Dehy- 
drators Assn.; Jung Hotel, New Or- 
leans, La.; Sec., Joseph Chrisman, 
1015 Dwight Bidg., F.ansas City, Mo. 

Feb. 7-9—Wyoming Grain, Feed & 
Seed Dealers Assn.; Casper, Wyo.; 
sec., Everett L. Berry, P.O. Box 118, 
Sheridan, Wyo. 

Feb, 8-10—Farmers Grain Dealers 
Assn. of North Dakota; Fargo, N.D. 

Feb. 10-11—Nutrition & Production 
Conference, sponsored by Utah Feed 
Manufacturers & Dealers Assn.; Utah 
State Agricultural College, Logan, 
Utah; Sec., Lorin E. Harris, Utah 
State Agricultural College, Logan, 
Utah. 

Feb. 11-12 — Midwest Barley Im- 
provement Conference; Hotel Gard- 
ner, Fargo, N.D.; Dir., John Parker, 
828 North Broadway, Milwaukee 2, 
Wis. 

Feb. 12— Washington State Feed 
Assn., Inc.; Sec., John G. Wilson, 814 
2nd Ave. Bldg., Seattle 4, Wash. 

Feb, 13-15 — Institute of American 
Poultry Industries; Fact Finding Con- 
ference, Kansas City, Mo.; Pres., Dr. 
Cliff D. Carpenter, 221 No. LaSalle 
St., Chicago 1, Ill. 

Feb. 15-17 — Grain Processing Ma- 
chinery Manufacturers Assn.; Hotel 
Nicollet, Minneapolis, Minn.; Sec., 
Raymond J. Walter, 511 Fifth Ave., 
New York 17, N.Y. 

Feb. 17— The Mutual Millers and 
Feed Dealers Assn.; Hotel Statler, 
Buffalo, N.Y.; Sec., Mrs. G. A. Bent- 


INCREASE YOUR PELLETTING PRODUCTION | 


100% Dry Hydrogenated Fat 
Will Speed Up Your Output:- 


10 to 15 pounds of Hydropoid added to a 
ton of feed has given as much as 45% 
increase in production. 


Die costs have also been reduced. 


“STABLE 


Will not turn rancid—needs no anti-oxi- 
dants—does not effect the stability of oil 


soluble vitamins. 


te 


Free-fiowing, granulated 
Hydropoid is easily mixed 
—handles the same as any 
other dry feed ingredient. 


EASY TO HANDLE 


A 


Hydropoid is a free-flowing granulation— 
can be mixed easily with other dry ingre- 
dients—no special equipment needed. 


Completely stable, 
Hydropoid withstands all 
warehouse temperatures 
—will not bleed into 
poper or cloth bags. 


Now being used successfully by many 
leading feed manufacturers. 


Write or Wire for prices and data. 


FEED PRODUCTS, 


OLLAND, MICHIGAN 
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TRAINING SCHC 
ARK EQUIP PMENT CO. 
SERVICE 


Ross Ca 


actors Powrworker 


CLARK MOBILE SERVICE SCHOOL—As an extension of its factory 
training program for customer personnel on the maintenance and opevra- 
tion of fork trucks, towing tractors ani other mi4erials handling equip- 
ment, the service division of the Clark Equipment Co., in cooperation with 
its dealer organization, has organized a “mobile service school” to offer 
advanced training in customers’ own communities. The service school is 
currently touring the country. School equipment is transported in a special 
tractor-trailer unit as shown above. In the picture, a Clark fork-lift truck 
unloads a battery charger from the tractor-trailer unit prior to the areas 


up of the service school. 


ov, 41 Chautauqua Ave., Jamestown, 

Feb. 17-18 — Virginia Polytechnic 
Institute Nutrition School; Hotel 
Roanoke, Roanoke, Va.; chairman 
Nutrition School Committee, Paul M. 
Reaves, Dept. of Dairy Husbandry, 
Va. Polytechnic Inst., Blacksburg, Va. 


Feb. 18-19 — Midwest Feed Manu- 
facturers Assn.; Convention and Ag- 
ricultural Forum; President Hotel, 
Kansas City; exec. vice pres., Lloyd 8S. 
Larson, 20 W. Ninth St., Kansas 
City, Mo. 

Feb. 22-28—Ohio Grain & Feed 
Dealers Assn., Inc.; Commodore Per- 
ry Hotel, Toledo; sec., H. Ralph Ka- 
gay, 65 N. Roys Ave., Columbus 4, 
Ohio. 

Feb. 28-March 2—Colorado Grain, 
Milling & Feed Dealers Assn.; Shir- 
ley-Savoy Hotel, Denver; sec., Ralph 


March 10— Ninth Distillers Feed 
Conference; Hotel Sinton, Cincinnal; 
exec. dir., Lawrence E. Carpenter, 
1232 Enquirer Bidg., Cincinnati 2, 
Ohio. 

Mar. 11-12—Montana Nutrition 
Conference; sponsored by Montana 
State College, Montana Feed Manu- 
facturers and Dealers Assn. and Nu- 
trition Council of the American Feed 
Manufacturers Assn., Inc.; Chm., 
O. O. Thomas, Anima! Industry Dept., 
Montana State College, Bozeman, 
Mont. 

March 18-20—Pacific Dairy & Poul- 
try Asen.; Hotel del Coronado, Cor- 
onado, Cal; Pres., H. Glenn Olson, 
1304 E. 7th St., Rm. 256, Los Angeles 
21, Cal. 

March 19—Oregon Feed & Seed 
Dealers Assn.; Multnomah Hotel, 
Portland, Ore.; mgr., Leon 8. Jack- 


son, 810 Lewis Bidg., Portland 4, Ore. 
March 25-26—Animal and Poultry 


Booze, 605 Mining Exchange Bidg., 
Denver 2, Colorado. 


IODIZE YOUR FEED MIXTURES : 


POTASSIUM IODIDE-CALCIUM STEARATE MIXTURE 


IT ALWAYS ASSURES YOU 


‘@ MAXIMUM IODINE LEVELS 
@HIGH DEGREE OF STABILITY 
@UNIFORM DISTRIBUTION 
@EXTREME FINENESS —325 MESH 
ECONOMY 


ANTIBIOTIC FEED SUPPLEMENTS 
CALCIUM PANTOTHENATE DEXTROROTATORY 
CALCIUM PANTOTHENATE MIXTURE 
CHOLINE CHLORIDE MIXTURE AND SOLUTIONS 
POTASSIUM IODIDE USP 
POTASSIUM IODIDE FREE FLOWING POWDER 
OTHER POTASSIUM IODIDE MIXTURES 
VITAMINS (SYNTHETIC): 

A...Bi...Bz. .B2 MIXTURE...C,..Be ..NIACIN 


SPECIFY N.Y.Q. ON YOUR ORDERS 


‘The NEW YORK QUININE & CHEMICAL WORKS, Inc. 


GENERAL OFFICES, SO CHURCH STREET MEW YORK 7, YORE 
CHICAGO PLANT 729 WEST DIVISION STREET + CHICAGO 10, ILLINOIS 
LOS ANGELES + SAM FRANCISCO + SEATTLE + PORTLAND 


The Full Line 
Fine 


Chemical House 


Lowest prices 
in 10 years 


Serviceable, 


dependable 
packaging 


Me Ample 
supplies 


PERCY KENT BAG COMPANY, INE. 


Konsos City Buffolo New York 


Makes good feeds even better! 

@ The feed ingredient with phosphorus (min. 
18'4%) and calcium in most available form 

@ Lowest in fluorine, containing less than .004% 
(that’s less than 40 parts per million!) 

e A dependable source of supply, assured 
by quality-control from mine to user 

Blends well... stable in storage... dry 
and free-flowing ... won't cake or clog 

@ Derived from 99.9% pure Elemental 
Phosphorus 

Available in 100-ib. bags or bulk (name 

your quantity). Descriptive folder, prices, 

samples on request. Write or call us today. 


WRITE OR CALL CHEMICAL SALES DIVISION 


The AMERICAN AGRICULTURAL CHEMICAL Co. 
50 Church Street, New York 7,N.Y., Telephone BArclay 7-1400 
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HEDGE YOUR--.., 


SOYBEANS SOYBEAN Oil. 
SOYBEAN MEAL 


Call ARTHUR C. HARRISON ot 
STATE 2-1700, Chicago, Illinois 


Mitchell, Hutchins & Co. 


MEMBERS 


One Wall St. Chicago Board of Trade 231 S. La Salle St. 
New Yorks Chicago 4, 


and Other Principal Commodity 
and Security Exchanges 


Digby 4-0700 ST. 2-1700 


| Nutrition Conference; Agricultural 
| Experiment Station, University of 


Maryland; chm., Gerald F. Combs, 
department of poultry husbandry. 

Apr. 12-18—Texas Feed Manufac- 
turers Assn.; Baker Hotel, Mineral 
Wells, Texas; sec., W. Bassett Orr, 
P. O. Box 655, Bryan, Texas. 

April 14—Illinois Feed & Nutrition 
Conference; Uuniversity of Illinois, 
Urbana; sponsored by University of 
Illinois and Illinois Feed Assn.; chm., 
Dr. D. E. Becker, department of ani- 
mal science. 

April 26-27 — Nebraska Grain & 
Feed Dealers Asgn.; Hotel Paxton, 

Neb.; Sec., Howard W. Elm, 
917 Trust Bidg., Lincoln, Neb. 

April 30-May 1—Kansas Gram & 
Feed Dealers Assn.; Hotel. Broad- 
view, Wichita, Kansas; Sec., O. E. 
Case, 901 Wiley Bidg., Hutchinson, 
Kansas. 

May 2-5—National Fisheries Insti- 
tute, Inc.; Hotel Cleveland, Cleveland, 
Ohio; Mgr., Mal Xavier, 1614 Twen- 


One of a Series of Ads 
Appearing in the Following Publications: 


Country Gentleman Idaho Farmer 
Hoard's Dairyman Utah Farmer 
Western Dairy Journal California Farmer 

Ayrshire Digest Missouri Ruralist 

Brown Swiss Bulletin Kansas Farmer 


Guérnsey Breeders The Farmer ‘ 
Nebraska Farmer 


Journal 
The Holstein-Friesian Prairie Farmer 

World Wallace's Farmer and 
lowa Homesteod 


Jersey Bulletin 
Shorthorn World Wisconsin Agriculturist 


greatest dairy cow experts. 


Greatest 


Development in 
Calf Rearing in Years! 


] HEN your calves go on the ALBERS 6 MONTHS CALF REARING 
PLAN, they are guided and protected by some of the nation’s 


Aritona Farmer and Farmer ’ 
No danger you forget to disinfect the navel, r fail to give them 
and Farmer Rural New Yorker the right antibiotic in the right form at the right time. This plan covers 
Montano Farmer 
Stockman every step. 


Washington Farmer 
Oregon Farmer 


4 ALBERS MILLING CC 


Be sure your calves are protected. 
cheaper, and safer to follow the ALBERS 6 MONTHS CALF 
REARING PLAN. See your feed dealer today, and 

start your calves on this Plan. 


Albers 6 Months Calf Rearing Plan includes the feeding of Albers 
SUCKLE and Albers CALF MANNA so that your calves get every 
known beneficial vitamin, mineral, protein and antibiotic at the par- 
ticular time each of these is needed. 


It’s easier, 


PANY 


P Dept. 167 Dept. 167 
g 314 Fairfax Bldg. or 1060 Stuart Bldg. 
nm 6g Kansas City 6, Mo. Seattle 1, Wash. 
For Further : ADDRESS THE ALBERS OFFICE NEAREST YOU 
Information ask § Please send me at once a free copy of your book covering 
our @ Albers 6 Months Calf Rearing Plan. 
y CALF MANNA salesman = § 
or your feed jobber ‘ 
or NAME 
STREET 
rite to. Sor R.F.D. 


STATE 


~ 


tieth St., N.W., Washington 9, D.C. 

May 5-7— American Feed Manu- 
facturers Assn.; Conrad Hilton Hotel, 
Chicago; Sec., W. T. Diamond, 53 W. 
Jackson Bivd., Chicago 4, Tl 

May 6-8— California Hay, Grain 
and Feed Dealers Assn.; Ambassador 
Hotel, Los Angeles, Cal.; Sec., John 
F. Gilmore, Blue Anchor Bldg., 1400 
Sixteenth St., Sacramento 14, Cal. 

May 7-11 — National Cottonseed 
Products Assn.; Shamrock Hotel, 
Houston, Texas; Sec., 8. M. Harmon, 
731 Sterick Bldg., Memphis 3, Tenn. 

June 6-8 — Indiana Grain & Feed 
Dealers Assn.; Mid-Summer Conven- 
tion; sec., Fred K. Sale, 600 Board of 
Trade Bldg., (ndianapolis, Ind. 

Jane 7-8 — Central Retail Feed 
Assn.; Sec., David K. Steenbergh, 
1712 West St. Paul Ave., Milwau- 
kee, Wis. 

June 14-15—Eastern Federation of 
Feed Merchants, Inc.; Commodore 
Hotel, New York City; Sec., Austin 
W. Carpenter, Eastern Federation of 
Feed Merchants, Inc., Sherburne, 
N.Y. 

June 17-18 — Pacific Northwest 
Grain Dealers Assn.; Spokane Hotel, 
Spokane, Washington; Sec., Pete 
Stalicop, 418 Peyton Bidg., Spokane 
1, Wash. 

June 21-22—Assn. of Southern Feed 
and Fertilizer Control Officials; Skir- 
vin Hotel, Oklahoma City, Oklahoma; 
Sec., Bruce Poundstone, Feed and 
Fertilizer Dept., Kentucky Agricul- 
tural Experiment Station, Lexington, 
Kentucky. 

June 21-22 — Georgia Feed and 
Poultry Conference; Dinkler Plaza 
Hotel (formerly Ansley Hotel), At- 
lanta, Ga.; Registrations begin June 
20; Chr., Will L. Kinard, 601 Trust 
Co. of Georgia Bidg., Atlanta, Ga. 

June 22-24— Canadian Feed Mfrs. 
Assn.; Lake Louise Ohalet, Alberta, 
Canada; Sec., A. G. Kirstine, Box 
4396, South Edmonton, Alberta, 
Canada. 

Aug. 16-17 — Nutrition School for 
Feed Men; conducted by College of 
Agriculture, University of Wisconsin 
and Central Retail Feed Assn.; Uni- 
versity Memorial Union; chm., Prof. 
Gus Bohstedt, Department of Ani- 
mal Husbandry. 

Aug. 30-Sept. 1—American Soy- 
bean Assn.; Hotel Peabody, Memphis, 
Tenn.; sec., Geo. M. Strayer, Hudson, 
Iowa. 

Sept. 13-14—Kentucky Feed Assn.; 
DuPont Lodge, Oumberland Falls 
State Park near Oorbin, Ky.; Sec., 
William ©. Willock, P. O. Box 1914, 
Louisville, Ky. 

Sept. 19-21—Ohio Grain & Feed 
Dealers Assn., Inc.; (Joint Conven- 
tion with Grain & Feed Dealers Na- 
tional Assn.). Plaza Hotel, Cincinnati, 
Ohio.; sec., H. Ralph Kagay, 65 N. 
Roys Ave., Columbus 4, Ohio. 

Sept. 19-21—Grain and Feed Deal- 
ers National Assn.; Netherlands- 
Plaza Hotel, Cincinnati, Ohio; Sec., 
John OC. Bowden, 100 Merchants Ex- 
change Bldg., St. Louis 2, Mo. 

Oct. 12-14—Association of Ameri- 
can Feed Control Officials; Shore- 
ham Hotel, Washington, D.C.; sec., 
L. E. Bopst, New Chemistry Bldg., 
Rm. 036, University of Maryland, Col- 
lege Park, Md. 


FRANCIS W. PECK NAMED 

WASHINGTON—Secretary of Ag- 
riculture Ezra T. Benson has named 
Francis W. Peck, St. Paul, Minn., as 
the thirteenth member of the Federal 
Farm Credit Board established under 
the Farm Credit Act of 1953. The 
other 12 members of the board are 
appointed by the President. The board 
is the governing body of the Farm 
Credit Administration under new leg- 
islation passed by the Congress last 
summer. This legislation made the 
FCA an independent agency Dec. 4. 


TRANSIT STORAGE 
of MILL FEEDS and FEED STUFFS 
MIDLAND WAREHOUSE CORP. 
Waldheim Bidg., Kansas City, Mo. 

Warehouses: 


Kansas City, Sante Fe Trackage 
Oelwein, Iowa, C.G.W. Trackage 
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This startling new all-rayon 
bag . .. Bemis BEMARON .. . opens a 
whole new field of use for bags for 
home sewing. There’s nothing else like 
it. Its silky sheen and soft, smooth 


texture make it ideal for blouses, 
dresses, underwear, slips and scarves. 
It launders perfectly. And it’s super- 
absorbent . . . wonderful for towels. 


BEMARON comes in four beautiful 
pastel shades — pink, blue, green and 
yellow — as well as white. 


Bemis BEMARON is stronger, weight 
for weight, than cotton fabric. Yo 
brand can be billboarded on Bemis 
Band-Label, or printed on the bag 
with special Bemis Lustre Inks. 


BEMARON is a Bemis exclusive. You'll 
want to get on the bandwagon early, 
Get the complete story from your 
Bemis Man, 
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NADA, 


PACKAGING BRINGS BIGGER 


PEAT MOSS PROFITS 


PREVENTS WASTE in STORING 
a The new CANADA Brand litter moss is packed in mth polyethylene lining. 
of the bag by the 


CANADA BRAND can be stored indefinitely if proper preceations are taken te 
pretect the exterior of the bags from damage. 


They are completely sealed, too, preventing leakage and moisture sbeerpties by 


SAVES TIME in HANDLING 


Polyethylene lining prevents evaporation and shrinkage of contents . . . keeps 
me wires to come lcose or dats te break. 


CANADIAN PEAT SALES LTD. 
P. O. Box 399, New Westminster, 2. C., Canade 


As to the question of color tele- 
vision, a clubman reassured fellow 
members that they would not be 
obliged to fear Russian competition 
in production. “I don’t think they 
have a color system ready,” he said. 
“They aren't interested in color. 
They’re still trying to prove black is 


white.” 


A farmer’s wife had lost her mind. 
As they carried her away in a strait 
jacket, he said: “I just can’t figger 
what got into her. She ain’t been 
outta the kitchen once in 30 years.” 


Sign on the table of Bibles in a 
Hollywood Boulevard bookstore: 
“David and Bathsheba—you've seen 
the movie, now read the book.” 


“Tell me, sir, who is: the real boss 
in your home?” 

“Well, my wife bosses the children, 
and the children boss the dog and 
cat, but I can say anything I want 
to the dahlias.” 


The railway superintendent always 
made a point of insisting that station- 
masters send in a full report at once 
of any accident, however small. One 
morning he received the following 
urgent message: “Man fell from plat- 


form in front of moving train. Will 
send further details later.” 

After waiting for what seemed an 
age, the superintendent received the 
second message: “Everything okay. 
Nobody injured. Engine was going 
backwards.” 


His hosts were bored as usual 
No need to tell you why 

He was me-deep in conversation 
With no twinkle in his I. 


Some people are like blotters. They 
soak it all in, but get it all back- 


wards. 


Although most new cars come 
equipped with automatic transmis- 
sions, one-armed drivers still use the 
conventional clutch. 


“I want something nice,” the force- 
ful lady announced to the toy depart- 
ment clerk, “and it must be suitable 
for a small boy whose father is corpu- 
lent and unable to do any kneeling.” 


“The Polka Dot Folks’ 
BOARD OF TRADE 


“BRODLEAF”’ 


HOLLAND PEAT MOSS 


HALF MOON MFG. & TRADING CO., ine. 
90 West Street New York 6, N.Y. 


The dependable quality of Pilot Brand Oyster Shell has al- 
ways assured dealers of completely satisfied customers and 
steady profits in dollars and good will. 


This familiar trade mark has earned sound, solid customer 
confidence. Farmers and poultrymen depend on PILOT 
BRAND OYSTER SHELL because it has always given 
them large profits. 


Dealers’ increasing sales of Pilot Brand from year to year 
are deep-rooted in over thirty years of continuous consumer 
advertising support in farm and poultry publications with com- 
bined circulation of over 9 millions, and on 56 radio stations. 


There is no adequate substitute for Pilot Brand. 


For poultry 


OYSTER SHELL PRODUCTS CORPORATION 


New Rochelle, N. Y. St. Louis, Mo. 


- 
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thelr carefully designed sales appeal. 
‘They're particularly suited to pallet | 
Builds RE-PEAT Sales | | 
Your customers will go for CANADA eee 
in the car, They can be opened by e 
simply tearing off the top. If used all ee 
at once, the bag can be peeled like 
banana; if not, it stays intact for | KANSAS City é,mo. 
2 And you'll Golivery of your ov ee 
dere just as efficient and completely 
satisfactory as the CANADA Brand 3 
bag iteclf, 
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PROVED college feeding trials 


BOOSTS BREEDER RATION 
PERFORMANCE as much as | 


Dried whey at a 5% level in breeder rations boosts 
hatchability as much as 17%. Much of this in- 
crease is due to the Whey Factor—the unidentified 
+ nutrients of whey. This has been confirmed again 
by recent research. 


Peebles’ Dried Whey Products — a 
4 concentrated source of the WHEY FACTOR 


| 

Dried Whey Products supply the Whey Factor 

i — and other important whey nutrients — in highly con- 

| centrated form. They go further in your formula feeds — 

‘ are spray dried and uniform — are your best buy in milk-type 

( nutrients. They step up hatchability and livability perform- 
ance of breeder feeds — add grow power to your other rations. 


Jlechles’ M-N-C 
for higher concentrations 
of non-lactose nutrients, 
including the Whey Factor. 


f Ample warehouse facilities assure you a ready supply — 
i as much as you want, when you want it, the year around. 
| Write Appleton, Wis., for free booklet: “Formulating High 
} Performance Feeds.” Formula Service also available at no 
charge. 


| WESTERN CONDENSING COMPANY 


Appleton, Wis. e Petaluma, Calif. 
if World’s Largest Producer of Whey Products 


economical source of milk- 
type nutrients, 
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Palatability Factors Pig Feeds 


than is known concerning the 

nutritional requirements of 
swine. However, there is considerable 
interest and increasing effort to learn 
more. 

The pig is born with certain in- 
stincts. Because of the instinct to 
nurse it is able to locate and obtain 
the firet milk or colostrum. This is 
its first experience in eating. After 
a day or so, not because of hunger, 
but largely from curiosity, the baby 
pig may chew on solid objects and 
will often learn to drink water. This 
affords the first opportunity for us to 
apply what is known concerning pala- 
tability factors in pig feeds. 

From a palatability standpoint, be- 
cause the existence of the very young 


| is known about palatability 


pig is seldom dependent on feed other 
than its mother’s milk, creep feeding 
represents more of a challenge to the 
feeder than the feeding of the post- 
weaning pig. Only a creep diet that 
has sufficient appeal will be eaten. 
And whether the pig is eating a creep 
or growing-fattening ration, it may 
be ideal in all other respects yet will 
not be consumed in an amount which 
is necessary for fast and economical 
gains. Acceptability and nutritional 
adequacy are not too difficult to in- 
corporate into the same ration. 


Determining Palatability 


It is well to recognize the difficul- 
ties involved in measuring palata- 
bility before discussing the known 
factors which affect the consumption 


By Dr. Howard S. Teague 


of feed by animals. The only useful 
index to palatability is a relative one. 
This feed or combination of feeds is 
more palatable than another. As an 
example, the pig eats corn more 
readily than rye, two feeds of the 
same class. We can only guess from 
observation and comparison how a 
feed tastes to the pig. It is not safe 
to assume that because of the human 
eye appeal, pleasant aroma, or tastr 
that the pig will agree. 

From an experimental standpoint, 
the free-choice method of arriving at 
the acceptability of feeds has re- 
ceived some attention. As an illustra- 
tion of its use, Terrill, Meade, Nelson 
and Becker at Illinois reported the 
results of offering 16 feeds or com- 
binations of feeds free-choice to six 


Buying your vitamins, trace 
minerals and antibiotics 
premixed by Dawe’s Pre- 
scription Service eliminates 
the errors and losses caused 
by unskilled labor handling 
costly materials in minute 
amounts. Yet, you pay for 


Real savings on feed fortification operations are available to 
your company through Dawe’s Prescription Service. This 
valuable service enables you to buy your vitamins, trace 
minerals and antibiotics custom-blended to your own prescrip- 


tion and custom-packed to meet your own requirements. And it 


ingredients only. Think of the convenience 


and savings! 


Handy batch-size bags sim- 
plify final mixing ~ assure 
accuracy. Just add a bag 
of your special premix to 
each ants of feed, that’s 
all. Easy to handle, easy to 
use. More savings! More 
convenience! 


One order replaces scat- 
tered buying. One product 
replaces many individual a 
ingredients... eliminates 
shortages and unbalanced A, 
inventories. Automati- \ 
cally stops chief causes of 

waste and shrinkage. 


can easily cost you much less than what you are now doing! 


Dawe’s, the pioneer of multiple vitamin fortification, is your 


best source of custom blends. As the world’s oldest and largest 
specialists in vitamin products for feeds, and as basic producers 
of both vitamins and antibiotics, Dawe’s offers you the widest 
selection of ingredients and the most complete service, includ- 


ing helpful cooperation with your own nutrition department. 


Any combination of vitamins, trace minerals and antibiotic 


wy? are available through Dawe’s Prescription Service. Your com- 
py pany can save money and increase efficiency through this 


time-tested service. Send the coupon now. There is no 


obligation. 


You center responsibility for stability and 


potency of your fortifier . 


. + assure yourself 
and your customers of uniform, generous forti- 


Labo} 


ries, Inc. 


fication... hold old custom- 
ers, make new ones. You 
have more time to concen- 
tiate on the main job— 
sales, Any way you apres 
Dawe's Prescription Serv- 
ice means an improvement 
in your business operations. 


4800 S. Richmond Street poem Chicago 32, Illinois 
Dept. FS-14 

How can we make real savings using Dawe's Prescription Service? 
Please send detailed information. 


ZONE STATE 


litters of suckling pigs. Those feeds 
consumed in greatest quantity in 
order were hulled oats, a 75-25% 
rolled oats, dried molasses concen- 
trate combination, a complete pig 
starter ration in pellet form and, 
fourth, a 75-25% combination of dried 
skimmilk and a molasses concentrate. 
Less popular feeds in order were 
shelied corn, rolled oats, dried skim- 
milk, meat scraps, solvent extracted 
soybean oil meal, then ground corn. 
No single experiment of this kind 
should be taken as proof of the rela- 
tive palatability of a group of feeds, 
but it is a satisfactory way to obtain 
fundamental knowledge to use as a 
guide for the formulation of feed. 
Further, the preference of one feed 
over another by free choice doesn’t 
mean one is not palatable to pigs. 
Frequently one which is not pre- 
ferred alone when combined with 


EDITOR’S NOTE: Physical, chemi- 
cal and other factors which affect the 
palatability of feed are described in 
the accompanying article, which is 
adapted from a talk given by Dr. 
Teague at the recent Ohio Animal 
Nutrition Conference. Of particular 
interést are his comments on sugar- 
coating of pellets for baby pigs. Dr. 
Teague is a member of the animal 
science staff at Ohio State University. 


others is very acceptable. Soybean oil 
meal is a good example, being very 
satisfactory in a mixed creep ration 
but not when fed alone. 


In measuring the palatability of a 
ration the amount consumed should 
not be the only consideration. A very 
palatable ration high in fat, largely 
because of its higher energy content, 
will not be eaten in as large a quan- 
tity as one with a lower fat content. 
In a contrasting manner, one high in 
fiber may not be eaten as well be- 
cause of its bulky nature even though 


MILLING 


GROUND GRAINS GRAIN PRODUCTS” 


Vitamin Antibiotic 
PRE-MIX 


“PLUS” for swine and poultry. 
Also custom pre-mixes. 


Carroll Swanson Sales Co. 
620 Des Moines Bidg., Des Moines, lowa 
Distributors and Sales Agents Wanted 
Protected Territories. 


FORT WORTH, TEXAS 


SAVE MONEY 
SEA-COLL 
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4 World's Oldest and Largest Spex nin Pre Feeds INDIANAPOLIS, IND. 
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Cor 
| supplied in two grades to meet your 
feed supplement requirements: 


Nutritionists, cattlemen and poultry producers are vitally interested in 
the biological availability of the phosphorus source listed on your feed 
tag. Available phosphorus — that portion of the total phosphorus which 
can be directly absorbed to build good bones, flesh and blood—is a detee- 
mining factor in normal, profitable livestock and poultry growth. 


CORONET DEFLUORINATED PHOSPHATE, 


with virtually 100% proven* biologically available phosphorus, gives 
your feed formula valuable sales appeal. 


LOWEST COST AVAILABLE PHOSPHORUS — Since all of the phosphorus 
in Coronet Defluorinated Phosphate is spontaneously available to the 
animal, you waste no money on an inert, unusable element. This means 
that you receive the benefit of phosphorus nutrition at lowest cost per 
unit, delivered. 


FLUORINE — Coronet Defluorinated Phosphate meets the fluorine/ 
phosphorus ratio specified in the American Feed Control Officials’ defini- 


17% P | 145% P tion of defluorinated phosphate. This fluorine level is well below that 


17% min. | 14.5% min. approved for phosphatic feed supplements. 


16.8% min. | 14.3% min. It will pay you to investigate Coronet Defluorinated Phosphate before 


34.0% min. | 34.0% min. registering your feed ingredients for the coming year. We will be happy 


0.145% max} to furnish prices and figure delivered costs to you, 


*Complete report available upon request 


A DIVISION OF SMITH-DOUGLASS COMPANY, INCORPORATED 


Distributed by 
H. J. Baker & Bro. The Atlantic Supply 
600 Fifth Ave. i 17 West Mount Royal Ave. 
New Baltimore 1, Md. 
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equally as palatable in smaller quan- 
tities as the one lower in fiber. 
The main factors governing the pala- 
tability of a ration are either of a 
physical or a chemical nature. 


Physical Factors 
Physical factors influence palata- 
bility. The physical characteristics of 
a feed include: Dustiness, texture, 
bulkiness, dryness, hardness of par- 
ticles, color and weight per unit of 


volume, which is not the same as | 


bulkiness. The dusty nature of a feed 
may be the result of more than one 
cause. An excess of finely ground in- 
gredients is usually at fault. Finely 
ground mineral or light weight par- 
ticles, such ag chaffy material, also 


may cause the feed to be dusty. Two 
common ways of overcoming this un- 
desirable physical characteristic are 
to increase the fat content or to use 
molasses in the formula. 

Texture, a characteristic recognized 
as important, refers to particle size 
and shape and includes such factors 
as oiliness or dryness. The processing 
of a feed into pellets, crumbles or 
meal provides different texture char- 
acteristics. A bulky feed is often high 
in crude fiber. However, bulkiness is 
not measured by weight per unit of 
volume or fiber content alone but also 
by the swelling capacity of the feed 
after ingestion. 

Color may e irrelative to the pig. 
We don’t have enough evidence tn be 


ADVERTISING CAPS for... 
the Most In Publicity and Good Will 


Write Us for Samples and Prices 


MINNESOTA SPECIALTY CO., INC. 
121 N. 4th St., Minneapolis 1, Minn. 


sure. When the pig eats its eyes are 
closer to the feed than ours are when 
viewing food at the table. It may be 
that a lot of time is spent looking at 
it. However, from observation, it ap- 
pears that taste is first and appear- 
ance second. 


Chemical Factors 

The chemical characteristics are 
associated with the flavor or taste, 
odor, and nutritional adequacy of the 
feed. It seems unanimous that fresh 
feeds, such as mill and packing house 
products and even ground grains are 
more palatable to pigs than these 
same feeds when old. It is recognized 
that there are many chemical changes 
occurring in a feed or mixed diet dur- 
ing storage. The fat portion of the 
ration, especially when it has a high 
concentration of unsaturated fatty 
acids, may become rancid as the feed 
becomes old. It is known that the 
chemical changes which take place in 
the development of rancidity form 
compounds that are unpalatable to 
the animal. In addition to the de- 


_ (Photo shows Control Panel of 
gigantic new Fourdrinier Paper 
Machine in Albemarle’s com- 


pletely integrated operation.) 


A colossal new paper-making machine has stepped up the pulse 
beat of Albemarle’s completely integrated Multiwall bag operation. 


Wood pulp from Albemarle’s own trees goes into the maw of this 
Giant that turns out eleven freight car loads of Kraft paper daily. 
Albemarle’s own color matching and printing, its own pasting 
and sewing facilities carry on the completely integrated and 
rigidly controlled operations that make Albemarle Multiwalls 
famous for sturdiness and good looks. 


ALBEMARLE PAPER MANUFACTURING COMPANY 


RICHMOND, VIRGINIA 


EASTERN SALES OFFICE: NEW YORK CITY » SOUTHERN SALES OFFICE: BALTIMORE, MD. 
MIDWEST SALES OFFICE: CHICAGO, ILLINOIS 


velopment of rancidity, other complex 
changes occur which give rise to ob- 
jectionable odor, destruction of cer- 
tain nutrients, both of which affect 
the acceptability of the diet. 


Flavor contro] deserves more at- 
tention. How can the flavor and ap- 
peal of fresh feeds be stabilized or 
how can the flavor and appeal be put 
back into stored feeds? 


The use of antioxidants to prevent 
rancidity has gained wide acceptance. 
This will help to maintain a fresh 
flavor. Some use is being made of 
added artificial or natural flavors to 
supplement the natural feed flavor as 
well as to overcome undesirable flav- 
ors. These compounds may be of a 
more stable nature, which would in- 
sure their presence even after a long 
period of storage. There is, however, 
very little experimental information 
available on just how much appeal 
supplemental flavors have to our do- 
mestic animals. 


In the area of taste appeal, flavor 
or whatever it may be to the pig, the 
use of sugar in creep diets is creating 
a lot of interest. Experimental in- 
formation is rapidly accumulating 
and some observations are consistent 
enough to mention. Several workers 
report that the inclusion of sugar in 
the formula does increase consump- 
tion of the creep feed. However, there 
is increasing evidence that sugar on 
the outside of a pellet is not neces- 
sary as long as sugar is included in 
the formula. 

Relative to the use of sugar in 
creep feeds, we need to know: (1) 
How much is optimum? (2) How long 
is it necessary to include sugar? (3) 
Does it have more appeal when on 
the outside of a pellet? If not for pro- 
longed feeding periods, perhaps as a 
pre-starter. (4) Of fundamental im- 


Canadian — European 


_PEAT MOSS 


Horticultural 
Poultry and Stable 
Jumbo — Standard 

E-Z to Handle Bales 
Low Prices 
Year Round Shipments 


Call LOngmeadow 7-3316 
CONRAD FAFARD, INC. 


P. 0. Box 774 (FS) 
Springfield 1, Mass. 


PRODUCTS 


Distributed in Southern 


Missouri, Arkansas, Okla- 
homa and Texas by 


The Tommy Thompson Co. 
3617 Dryden Road 
FORT WORTH, TEXAS 
Telephone: Webster 0005 


QUALITY GOES IN BEFORE THE NAME GOES ON 


if You Want More Capacity 
Per Horsepower, Buy the 
FORSTER HAMMER MILL 


FORSTER MANUFACTURING CO. 


Machines for Modern Milling 
1411 8 McLean, Wichita, Kansas 


The NEUMOND Co. 
Merchants Exchange + St. Louis, Mo. 
BREWERS GRAINS 


DISTILLERS GRAINS 
ALFALFA MEAL 


Come te Newmond + Specialists since 1912 
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Cura-phos (ground Curacao Island 
phosphate) is now guaranteed to con- 
tain not more than 00.5% fivorine. 
That's one-half of one per cent! It 
means you can adequately fortify 
feeds for chickens, turkeys, swine and 
cattle and be well below the maximum 
fluorine level recommended by the 
American Feed Control Officials. 
In addition to this new low-fivorine 
guarantee, Cura-phos is guaranteed 
to contain not less than 14% phos- 
phorus and 31% calcium. Write for a 
sample and further information today. 
H. J. Baker & Bro., 600 Fifth Avenue, 
ae .New York 20, N. Y. 
| 208 So. La Salle St., Chicago, 
es Maryland Trust Bldg., Baltimore, Md. 
Savannah Bank Blidg., Savannah, Ga. 
501 Jackson St., Tampa, Fla. 
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portance is how readily will pigs con- 
vert from a diet containing sugar to 
one without? 


Feeding Test 

In the spring of this year a creep 
diet containing 7.2% sugar was fed 
to four-week-old pigs at the Experi- 
ment Station at Wooster. Its con- 
sumption was measured when in 
three different forms—meal, pelleted 
or with an additional 12% of sugar 
added to the outside of the pellets. The 
sugar coated pellet formula differed 
from the other only by the change in 
oat groats, corn and soybean oil meal 
necessary to equalize the protein con- 
tent. A comparison of the three forms 
was made between pasture lots of 
gilt litters and between lots of sow 
litters when fed for 28 consecutive 
days. The number of pigs in each lot 
ranged from 41 to 60 

The sow litters ate an average of 
1.23 lb. per pig per day as meal, and 
1.11 lb. when fed in either pellet or 
sugar coated pellet form. The gilt lit- 
ters ate an average of .82 lb. per pig 


per day as meal, 1.07 Ib. when pel- 
leted, and 88 lb. when fed as sugar 
coated pellets. 

It appears that sugar coating did 
not increase the palatability of the 
pellets. The pellets may or may not 
have been more palatable than meal 
under these conditions. The relative 
palatability of creep feeds cannot be 
safely judged: from the results of 
feeding studies until the experimental 
conditions which existed are well un- 
derstood. Results are definitely in- 
fluenced by age of pigs, length of 
feeding period, litter size, milking 
ability of sow, breeding of pigs, and 
finally, the amount of sow feed eaten 
by the pigs. Not all of these can be 
measured. Therefore similar results 
from several stations and under speci- 
fied conditions are desirable before 
making conclusive recommendations. 

By human taste standards, certain 
sugars are sweeter than others. Re- 
sults of the use of sugars of different 
sweetness seems to indicate that the 
kind of sugar will not prove to be as 
important to the pig. When including 


sugar in a creep formula the remain- 
der of the diet still has to be nutri- 
tionally adequate or the purpose of 
using sugar is defeated. We want to 
get more well balanced feed into the 
pig while it is needed and is so effi- 
ciently converted to gain. 


The following factors not classed as 
physical or chemical can be called 
environmental. The location and type 
of feeder in which the feed is fed as 
well as individual feeding practice 
help to determine the amount of feed 
consumed. If the feeder becomes dirty 
or if soured or mouldy feed remains 
from one feeding to the next the fresh 
feed is less palatable. Water should 
be readily available, especially when 
a dry feed is fed. Also, in the category 
of environmental i:fluences would be 
the frequently observed slowness of 
the pig to convert to a new diet. This 
may be influenced by palatability, 
habit, or merely preference since the 
new diet may soon be eaten well. 
Finally, any ration will be eaten in 
greater amounts and with apparently 
greater relish if the animal is healthy 


KELLOGG 
MEAL BALES 
ARE LOCATED AT: 
CL 5850 
Chicage PR 2-3437 
Decetur 5365 
Des Moines 4-729) 
Leng Beach 67-9530 
Minneapolis AT 0309 
Phitedeiphia PE 5-6787 


FAMOUS 


as a 


TOP QUALITY CONDITIONER 
OF PROVEN VALUE 
AND STILL AVAILABLE 
... SPENCER KELLOGG’S 
OLD PROCESS (Expeller) 
LINSEED OIL MEAL 


“Did you ever in your life see a 
prettier pattern?” 


4 


and has a keen appetite. Because 
these are environmental factors in- 
fluencing palatability it is important 
that the blame for poor acceptance 
not always be attributed to the type 
of feed eaten. 


GMI FEED PLANT FIRE 

MINNEAPOLIS — An early morn- 
ing fire Dec. 22 damaged the feed 
mill of General Mills, Inc., here, but 
quick action by the night crew and 
Minneapolis firemen prevented a 
more serious loss. The blaze started 
in the mill’s basement about 1:30 
a.m. where the damage was confined. 
The loss from the fire and water to 
feed and the structure may approach 
$10,000, a company official said. Fire- 
men are investigating the cause of 
the fire. 


INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 
DES MOINES OAT 
PRODUCTS CO. 


Phone 6-3155 
Des Moines, Iowa 


‘AIDS FOR POULTR 
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Every Good Feed 
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HENRY K. FAUST 
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The Bourse, Philadelphia 6, Pa. 
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in your market! 


eos feed profits grow only as your feed tonnage © 2. Borden's Technical Advisory Service will help you 


grows! And, dairy and cattle féeds are tonnage formulate feeds that produce . . . and, your costs 
feeds! need be no higher, may even be lower! 
 § Resolve now ... right now .. . to make 1954 your 3. Borden's merchandising aids, created by feed men, 
» | BIG YEAR, by building and selling better feeds, will help you sel! more! 
} with Borden’s Feed Fortifiers, Technical Advisory ~ Mail the coupon today! Find out how Borden’s 
5 | Service and merchandising programs. Supplements and services can help build your ton- 


! 1. Borden's CAVPRO and BOSPRO will give your calf nage bigger in 1954! 
f and cattle feed program new nutritional power from 
natural sources! 


1 Take the lead THE bor company 
, | cialty feeds, too. Call on Borden’s 13 other Feed Supplements Department ; 
. Natural Source feed supplements to give you 350 MADISON AVENUE, NEW YORK 17, N. Y. 


| | 
i that all-important nutritional “edge.” (0 Tell us what CAVPRO and BOSPRO can do for our calf and 
7 | cattle feed program. 
l (0 Tell us about your COMPLETE line of supplements for all feeds. 
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ANIMALS APPRECIATE GOOD FAY MORE IM ZERO WEATHER. IT FU2NISHES ENERGY 
EQUIVALENT TO 2144 TIMES THAT OF CORN, IS COMPLETELY DIGESTIBLE, AND KEEPS 


ANIMALS GAINING AT TOP SPEED WITHOUT GOING OFF-FEED. 


WE WILL CONTINUE TO FURNISH THE SAME SUBSTANTIAL AMOUNT 


OF FAT IN OUR ANIMAL PROTEIN CONCENTRATES. 


THIS FAT HAS BEEN TIME TESTED OVER MANY YEARS OF FEEDING 


IN ADDITION, 10 Meet THE VASTLY INCREASED DEMAND, 
NOW OFFER THE 


WE 
Excellent 


SAME 
Quality 


FAT SEPARATELY 


UNDER 


OUR 


Efficiency Starts 
With Management 


By Albert Bascom 


HEN asked what he thought 
W:« American business pro- 

grams, a Scandinaviar ‘’sit- 
or to the U.S. declared recent at 
in America business efficiency »_ cts 
at the management level and starts 
to filter downward through employee 
ranks. 

In Scandinavian and other Euro- 
pean countries, businessmen are try- 
ing to lower their costs by increasing 
the workers’ efficiency, without first 
attempting to streamline the opera- 
tions of their business and planning 
departments. 

How true this is in the feed busi- 
ness; the place to begin improving a 
retail feed business is with the owner 
or manager. You are the man who 
must decide how your feed business 
is to improve. First, you must stream- 


same attitude will be stimulated in 
employees who are capable of show- 
ing improvement. 

Setting An Example 

If a feed dealer habitually comes to 
work an hour or more late every day 
and leaves an hour early, he cannot 
expect his men to show much en- 
thusiasm for working hard every mo- 
ment of the day when he is gone. 

However, if the dealer is the first 
on the job, if he works with enthusi- 
asm, direction and shows executive 
ability, the employees will be stimu- 
lated to live up to what the employer 
expects of them. 

If a feed mill or store is run down, 
don't blame trade conditions or hard 
luck. Blame the owner. If the mill 
needs painting, repairs or cleaning 
blame the owner. No one else is re- 


line your own plans and policies, de- 
vise the most efficient methods and 
put them into operation, and when 
this is accomplished you can teach the 
new methods to your employees. 

Many a feed dealer starts right out 
trying to improve the efficiency of his 
employees through employee train- 
ing sessions without seeing or trying 
to correct his feed operational meth- 
ods on the owner level. 

No employee is going to take much 
stock in a training session if he sees 
that the owner fails to correct a situ- 
ation at management level. If the 
employer shows evidence of good man- 
agement, initiative, etc., then this 


BRAN SHORTS 
MIDDLINGS 
Sacked or Bulk— Any Shipment 


DREYER Commission Co. 


MEMBERS 
KANSAS CITY BOARD OF TRADE 
ST. LOUIS MERCHANTS EXCHANGE 
Board of Trade Merchants Exchange 
Kansas City 6, Mo. St. Louis 2, Me. 
Phone BA 5462 Phone L. D. 178 


Statistical Charts Furnished Free. We 
Handle Futures Trades in Kansas City. 


* SPECIALLY PREPARED FOR 
ALL CLASSES OF LIVESTOCK 
THAT WHICH IS PROVEN IS WORTHY OF CONFIDENCE 
Shipments are available in tank cars 60,000 pounds to 80,000 pounds capacity, 
steel drums 400 pounds net weight, cans 40 pounds net weight. 
PRICES ARE RELATIVELY LOW IN COMPARISON WITH FATS OF OTHER ORIGIN 


Communicate With Us for Quotations 
WILSON & Co. 
\"/ 


Albert Lea 


2 practical books show you better, wiser 
methods of profitable livestock raising 


RAISING LIVESTOCK 


By Walter H. Peters and G. P. Deyoe 


Professors of Agricultural Education, University of Dlinois 
519 pages, 240 illustrations, $4.75 


The material in this book was 
Gives advice on: selected and arranged to pro- 
@ planning a health pro- vide the owner, manager, or 
gram for animais caretaker of a farm or ranch with easily found, specific 
@ selecting animals offer- suggestions for solving problems confronted in producing, 
handling, and managing livestock. It reveals every im- 
Sa oe - portant step to take in preparing prime livestock for the 
market. All the related activities of livestock raising— 
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Ceder Rapids 
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Oklahoma City 


Poultry Growers Find lt— 
More Absorbent —More Economical —Easier to Spread 


Feed Dealers Report— 


A Steady Turnover—Demand Stock Item—A Friend-Maker @ preparing animals for : . A . . 
For all kinds of poultry, it does the job better! Made from exhibition selecting, feeding, housing, breeding, marketing, ete.— 
aried- Florida yrugar cane refined tor better poultry health | @ breeding for improved which have a strong influence on successful and profitable 
eacr. ve older, » toc . 
P write today flocks and herds operation are covered. Providing the kind of knowledge 


@ preparing animals for 
market 


@ dehorning, branding & 
castrating livestock 


SWINE PRODUCTION 


By W. E. Carroll and J. L. Krider 
Professors, Dept. Animal Husbandry, Univ. of Illinois 
498 pages, 65 illustrations, $6.00 

Here is a book that gives you not only a com- _ 
prehensive discussion of the organization, estab- 
lishment, management, feeding, and marketing terprise 
operations in raising of hogs, but also a ready © nutstent ellowansee fer 
source of information on day to day practical eulne 
problems. Emphasizing various phases of swine 
production as they affect cost of production and 
profits, it considers the buying and selling of pure- 
bred swine, taking advantage of fluctuating markets, 
adjusting rations to meet changing feed supplies and 
costs, death losses, hard feeders, etc. Adequate 
nutrition as well as management, during gestation, 
lactation, and early growth are treated in detail. 


which helps you eliminate guesswork, the book tells you 
the many jobs that need be done and exactly how to do 
them. 


UNITED STATES SUGAR CORPORATION 


CLEWISTON, FLORIDA 


Covers such subjects as: 


@ founding the herd and cost , a 
of production 


@ importance of feed to swine 
production costs 


@ functions of the swine en- 


@ forage crops for swine 


@ preperation of feeds and ef- 
ficient production 


@ importance of equipment in 
the cost of production 


@ maintaining and improving 
the herd 


FEEDSTUFFS 118 South Sixth Street, Minneapolis 2, Minn. 
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“Higher Quality Feeds 


THEY HAVE GREATLY IMPROVED COMPATIBILITY 


WITH THE FAT-SOLUBLE VITAMINS A, D AND E - 


The new Lime Crest trace-mineral pre-: 


mixes contain compounds of manganese, 
iron, copper and cobalt-that are not soluble 
in water. Therefore, they are far less likely 
to catalyze the oxidative destruction of the 
fat-soluble vitamins A, D & E than trace- 
mineral pre-mixes that contain water- 
soluble compounds of these elements. 


LIME CREST PRODUCTS 


+4 en AND : are made by Limestone Products Corporation of America, Dept. A-1, Newton, N. J. 


TRACE-MINERAL PRE-MIXES 


A LIME CREST 
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THEY ARE COMPLETELY AVAILABLE FOR THEIR 
METABOLIC FUNCTIONS = 


The new Lime Crest trace-mineral pre- 
mixes are soluble in the gastric juice. 
For this reason, the manganese, iron, 
copper and cobalt they contain are com-. 
pletely available. 


The new, improved Lime Crest trace-mineral pre-mixés are 
a creation of the Lime Crest Research Laboratory, which is 
uniquely staffed and equipped for the development of superior 
trace-mineral pre-mixes for the feed industry. 
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sponsible. If the mill machinery is 
patched up, needs lubrication, repairs 
or replacement, if proper safety meas- 
ures are not in evidence, blame only 
one man—the owner. His is the ex- 


ecutive level which should see these 
faults and work and plan to correct 
them. 

There are many feed industry men 
who have often said that a feed mill 


Members: 
The Grain and Feed 


ATTENTION Feed Manufacturers . . . 


CANADIAN SCREENINGS 
HALLET and CAREY CO. 


265 Grain Exchange Bldg. 
Minneapolis 15, M 
American Feed Manufacturers Assoctation 


alers National Association 
Northwest Feed Manufacturers Association 


nnesota 


52-4 PEARL ST. 


CHEMICAL LABORATORY SERVICE 


FOR ANALYSIS OF 
WHEAT, FLOUR, GRAIN, FEED, SOYBEANS, ALFALFA MEAL 
DOG FOOD, TANKAGE, TALLOW, FISH MEAL, ETC. 


HALLENBECK INSPECTION & TESTING LABORATORY 


BUFFALO 2, N. Y. 


cannot be kept very clean because of 
the dust and the dirt to which it is 
subjected. And yet, within the past 
two years I have had the pleasure of 
visiting mills in small towns where 
everything is spic and span from 
basement to roof tops, where mixing 
room walls and equipment itself have 
been painted gray or white and where 
employees during spare time sweep 
up all residue and even sweep down 
cobwebs from corners and ceilings. 
This same degree of cleanliness and 
determination to keep the place clean 
exists also in the office and retail 
store of these model small mills. 


Attracts Business 

Trade is attracted by a clean mill 
ind store; employees work harder for 
the place is more cheerful; employee 
accidents are fewer. 

How does all this come about? It 
happens because some feed mill own- 
er has the courage to do thinking 
and planning and to explore ways of 
making his mill more attractive, more 
efficient and to put these better meth- 


REDUCE MORTALITY FROM 
FOWL TYPHOID, 


PARATYPHOID AND 
PULLORUM 


IN BABY CHICKS 
AND POULTS 


the proper level in your feed. 


Salmonella diseases are under control when NF-180 is present at 


Alert feed companies are already formulating to include this re- 
markable nitrofuran in their spring feeding program. They are 
determined to eliminate death resulting from Fowl Typhoid, Para- 
typhoid and Pullorum. You, too, can benefit. Here’s all you do: 


@ Use NF-180 in your starter feeds (for both chicks and 
turkeys). While controlling the Salmonella organisms NF- 
180 will also act as a completely effective coccidiostat. 


@ Use NF-180 and you can eliminate costly growth stimulants. 
Along with disease control — you are buying a remarkable 


growth stimulant in NF-180. 

@ After the dangerous starting period (when the Salmonellas 
cause greatest mortality) you can substitute NFZ as a coc- 
cidiostat — or use NF-180 at a preventive level against Fowl 
Typhoid, other Salmonella organisms and Coccidiosis. 


CHEMICAL 
COUSINS... 


Peoducts Division. 


Sounds fantastic! We'll agree. But don’t take our word for it. See 
for yourself. Write today for factual information . .. Feed 


ods into operation. Once this is done 
it is a relatively easy matter to se- 
cure the cooperation of employees in 
a training program, for they can 
see for themselves that training has 
excellent results. 

When the feed dealer looks at his 
own business and its lax credit and 
collection policy and compares it 
with how other retail businesses han- 
dle the problem, he is efficient if he 
determines to handle credits and col- 
lections more promptly, more busi- 
nesslike, and to have definite terms 
upon which credit is granted and stick 
to it. 

If a feed dealer sees other retailers 
put men into the field to call on farm- 
ers selling them everything from 
milking machines to furniture, then 
he seriously needs to consider using 
the same type of operation. It is not 
efficient management to say, “I've 
never done that type of selling and 
I won’t do it now. I'll still go along 
on the policy of letting them come 
to me at the mill.” 

Some farmers will continue coming 
to the mill, but how about all those 
new farmers who move into the dis- 
trict? How about farmers who are 
approached in the field to buy milk- 
ing machines, poultry and barn equip- 
ment? They’ll buy these articles from 
other, more aggressive sellers. And 
the stay-at-home feed dealer who also 
stocks such items could have had the 
business—or at least some of it—had 
he gone out after it. 

Top level business management 
looks over the entire field in which it 
is engaged. It notes the best prac- 
tices employed by others, how they 
work for greater sales and profit, 
how they lower costs. Then top level 
management decides to use some or 
all of these proved methods and put 
them into operation after explaining 
them in detail to employees. 

Employee training is a fine thing. 
However, we are often prone to 
overlook our own possible training as 
dealers, too. Let us make sure that 
we, too, are trained in the best meth- 
ods of achieving success. That is the 
sure way to success. The open mind 
always receives more than that which 
is closed. 
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OF THE HIGHEST POSSIBLE 
ALITY, PURITY 
AND AVAILABILITY 
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YOUROWNMIX 


You can maintain your reputation for 
quality feeds, attract new business » 
at reasonable prices with... 


PACO AT 2: A POUND... 


($40.00 PER TON—BULK BASIS F.0.B. PHILADELPHIA, PA.) 


Potency and effectiveness now comparable with other fortifying agents selling at three 
times the amount. Paco provides a good balanced ag oe B-Vitamin, essential minerals 
plus unidentified growth factors. In addition to other factors of the Vitamin B complex 
these solubles contain rs ge quantities of Riboflavin as is normally found in fer- 
mentation products of the distillation process but if so desired these solubles can be 
furnished at specific guaranteed Riboflavin potencies of 40, 125, 250 and 500 micro- 
grams per gram or higher. Ask for special price. 


Palatable to stock, it is granular, free owing, dust free and stores well for long periods. 
Orders accepted for immediate or deferred shipment. 
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Whats New in Feeding 


Putting Feed Research Work 


Effect of DL-Methionine, 
Orotic Acid, “Whey Fac- 
tor” Supplements and Dif- 
ferent Protein Levels in 
Broiler Rations 


®06, F. Combs and J. L. Nicholson; 
University of Maryland Agricultural 
Experiment Station Mise. Publication 
No. 171, 


In previous tests variable responses 
have been obtained from DL-methi- 
onine when used to supplement prac- 
tical broiler rations. Also it had been 
found at Maryland University that 


reducing the protein in the ration to 
16% -after the broilers were 8 weeks 
of age resulted in reduced feed effici- 
ency and in one test, poorer feather- 
ing. 

This trial was conducted to re- 
evaluate the effect of supplementary 
methionine and all-mash finishing ra- 
tions containing diiferent protein 
levels. At the same time, the value 
of orotic acid, dried whey product 
(50% lactose), and a fermentation 
product was tested as supplements 
to a broiler ration. 

Fifteen pens of 500 broiler strain 
New Hampshire chicks each were 
used in this test. These chicks were 


reared in broiler houses with wood 
shavings for litter. Each chick was 
allowed 0.75 sq. ft. of floor space. 
Both feed and water were available 
at all times. The test was conducted 
for a period of 10 weeks and was 
terminated June 5, 1953. 


The broiler starting ration used in 


these tests contained 21% protein 
(calculated). The basal ration was 
composed of: 62.4% ground yellow 
corn; 27.5% soybean oil meal; 3.75% 
menhaden fish meal; 25% dehy- 
drated alfalfa meal (contained 80,- 
000 I.U. of A/lb.) plus adequate vita- 
min and mineral supplements. The 
ration also contained procaine peni- 
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them point by point and you'll find 


can make your decision. 


make tangible savings 


Source of Supply.” Illustrated with 
over 100 photographs. 


HUDSON PULP AND PAPER CORP. 
Dept. F5-102, 502 Avenve 
New York 22, N. Y. 


Rounds may be even, yet one point can be 
enough to make the difference in choosing the 
winner of a closely contested boxing match. 
With multiwall sacks, too, strong competitors 
are matched to serve your needs. Judge 


Hudson has extra points on which you 


For example, Hudson's 39-point inspection Mi 
and test program controls production from 
pines to paper to give you maximum 
uniformity and performance. Then Hudson 
guarantees this performance in writing. 
You will find the extra points for Hudson 
enough to make the 
difference. Send the coupon below for the 
book, “What to Look for in a Dependable 


Yes! We'd like a copy of the 46-page illustrated book on ‘What to Look for 
in a Dependable Source of Supply," and details on the Hudson guarantee. 


to coust—Write 505 Park Avense, New York 22, for nearest district sales office. 


cillin at a level of 2 gm., 3-nitro-4 hy- 
droxyphenylarsonic acid at a level of 
45 gm., and Megasul at the rate of 
1.5 lb. per ton of complete ration. The 
finishing rations contained either 
21%, 19% or 17% protein. The low- 
ering of the protein level was ac- 
complished by replacing a protein 
of the soybean oil meal with corn. 

Effect of methionine supplementa- 
tion—Eight of the 15 lots were used 
to determine the effect of adding 
0.05% DL-methionine (1 Ib. per ton) 
on growth, feed efficiency, mortality 
and feathering. 

At the end of 7 weeks those birds 
receiving supplementary methionine 
averaged .04 Ib. heavier and required 
an average of 0.95 Ib. less feed per 
pound of gain than the birds fed the 
same rations without added methion- 
ine. This advantage of methionine 
supplementation increased to 0.14 Ib. 
in gains and 0.11 Ib. less feed per 
pound of gain at 10 weeks of age. 
The greatest improvement from 
added methionine occurred during 
the finishing period from 7 to 10 
weeks. The growth rate and feed 
efficiency were good in both groups. 
Those fed supplemental methionine 
averaged 3.35 lb. in weight and re- 
quired 2.60 lb. of feed per pound of 
gain when 10 weeks of age. The cor- 
responding weights and feed efficien- 
cy for birds fed no supplementary 
methionine were 3.19 and 2.71 Ib., 
respectively. 

There were no significant differ- 
ences in the mortality rate. Both 
groups had less than 3% mortality 
for the entire 10-week test period. 

The broilers fed the 21% finishing 
ration during the last 3 weeks of the 
test appeared to benefit more from 
the methionine supplementation than 
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dii birds receiving the 17% finishing 
ration. 

The authors pointed out that the 
addition of DL-methionine to the ra- 
tions used in this test was unques- 
tionably of economic value. However, 
they said that the lack of consistent 
results in different trials should be 
considered in evaluating the import- 
ance of methionine supplementation 
to broiler feeds. They stated, “Until 
the exact mechanism involved in the 
beneficial effects of small amounts of 
supplemental DL-methionine in prac- 
tical feeds is known, one can expect 
to obtain considerable variability in 
responses to this supplement without 
a clear understanding as to the 
cause.” 

Protein levels of finishing rations— 
All lots received a 21% protein start- 
ing ration. During the last 3 weeks 
of the test, comparable rations con- 
taining either 21, 19, or 17% protein 
were used. No differences were ob- 
served in the average gains of broil- 
ers fed the three finishing rations, 
and no real differences were observed 
in the feed required to produce a 
pound of gain. The mortality was 
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IRRADIATED DRY YEAST 


“Everything for 
TRON 
(987 evator, 
Feed Plant end 
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Kelon Trading Co., Inc. 
BROKERS 
e FISH MEAL—BONE MEAL 
DICALCIUM PHOSPHATE 


15 PARK ROW, NEW YORK 38, N.Y. 
PHONE: BEckman 3-6820 TWX NY 1 


For steady year-’round deliveries . . . 


KELL - PHOS SOFT PHOSPHATE 


WITH COLLOIDAL CLAY 
Storage capacity now tripled. Highest 
quality natural phosphate material 
THE KELLOGG COMPANY 
618 D. M. Bidg., Des Moines 9, lowe 
or P. O. Box 665, Ocala, Florida 


For Positive Protection 
“tea, COCCIDIOSI 


CEO. H. LEE CO. Omahe 8, Nebr. 
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low in all groups and was not con- 
sidered to have been influenced by 
the level of protein in the finishing 
rations. The feather score decreased 
slightly as the protein level of the 
finishing rations was lowered. 

Unidentified factor supplements— 
Three g-orns of broilers were fed the 
basal ration supplemented  with* 
0.05% methionine only. Three more 
groups were fed similar rations con- 
taining 0.05% methionine plus 24%% 
dried whey product (50% lactose) and 
three more groups were fed similar 
rations with 24%% of a fermentation 
product (animal and poultry’ feed 
supplement) instead of the dried 
whey product. No response was ob- 
tained from adding either the dried 
whey product or the fermentation 
product to the ration in the presence 
of 0.05% DL-methionine. Apparently 
the fish meal provided adequate 
amounts of the unidentified factors 
associated with liver and fish prod- 
ucts. 

The authors stress that other 
studies have clearly shown that 
“whey factor’ supplements are re- 
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Sell Premier the litter that’s naturally better ... 


| cheaper in the long run. Successful poultrymen have 


used Premier Litter for yeats—and wil: use no other. 
It will get more customers—and bigger profits for 
you. Premier's unexcelled Canadian and European 
factories and resources assure you quick, steady serv- 
ice. Write for dealer helps and complete information. 


Premier Makes Good Customers and Good Profits! 
Premier Peat Moss Corp., 535 Fifth Ave., New York 17 
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of mixed feeds accurately. 


CONSTANT RESEARCH ANSWERED YOUR REQUESTS 


Our laboratories had already been working on these problems. 
A built-in thermometer increases speed. Test pads now check 
accuracy on the spot. Wider moisture range tests everything 
from 1/,% dried feed to 47% high moisture corn. Voltage 
stabilizer and other electrical improvements maintain accuracy. 
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The 400G offers mechanical improvements for mére accurate 
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leges and labcratories use the Steinlite for its accuracy. 


HAVE YOU TRIED THE 400G? 


Thousands have already replaced their old testers with this 
improved unit. Garden City Exchange bought 7 new Steinlites. 
Union Equity Cooperative Exchange of Enid bought 49 for 
their cooperative members. Bob Hink «f William's Milling Co. 
says: “The 400G is the finest tester i on the spot testing.” 
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quired for optimum performance of 
broiler rations. The results of this 
test, however, indicate that adequate 
“whey factor” was present. Never- 
theless, the authors recommend that 
it may be advisable to provide a 
source of “whey factor” in all prac- 
sg starting or broiler rations since 
he level may be suboptimal. 


| Orotic acid supplementation — The 
use of orotic acid at the level of 15 
| mg. per pound of ration was tested 


ERE ARE THE FACTS YOU NEED FOR SCIENTIFIC, | 
PROFITABLE BEEF CATTLE PRODUCTION 


Expert ROSCOE R. SNAPP answers the questions asked 
every day by cattle men—in the new fourth edition of — 


BEEF CATTLE 


This book gives you the latest breed- 
ing and feeding methods plus helpful 
information obtained in recent beef cat- 
tle experiments. It covers breeds, eco- 
nomic trends, equipment, al! kinds of 
feed, and anything else « breeder or 
feeder might want to know. 641 fuct- 


packed pages— Only $6.50. 
ORDER TODAY FROM-— 


FEEDSTUFFS 


118 South Sixth Street, Minneapolis, 2, Minn | 


with and without 0.05% added me- 
thionine and 2.5% of the dried whey 
product. A slight improvement in 
average weights and feed efficiency 
was obtained from the orotic acid in 
the absence of added methionine; 
however, in the presence of supple- 
mental methionine, no significant ef- 
fect was present. The further addi- 
tion of the dried whey product was 
without significant effect. 


COMMENTS: 

The Maryland investigators should 
be complimented on this excellent 
test. The large number of fast grow- 


Hammer Clusters® 


Run 8 times longer ... give us a wonderful grind, 


says George Kenney, Supt. 
Searle Grain Co., Cannon Falls, Minn. 


Our hammer life has jumped from about 24 hours to an average of 

188 hours, since we switched to Pacal Hard-Faced Hammer 

Clusters,” says Mr. Kenney. “We get 30 sacks an hour of ex- 

cellent product ground from grain screenings. Not only that, 
but our screen life has doubled . . . the Pacal hammers sel- 
dom break a screen.” 


PACAL Hard Faced Hammers and Hammer Clusters will 

- out-perform all others in your hammermill. Let us quote 
you. Write Department HC- 14. 

* U.S, Patent Number 2607538 


PAPER, CALMENSON & COMPANY 


County Road B and Walnut St. Adjoining Highway 36 
St. Paul 8, Minnesota NEstor 9456 Circulor H20 


ing birds used in each experimental 
lot and the low mortality rate cerr 
tainly should be carefully considered 
in evaluating and applying the re- 
sults of this practical test. A big 
factor which should not be over- 
looked, however, is that the basal 
ration used in the above study was 
of an extremely simplified type. Over 
90% of the ration was composed of 
corn and soybean oil meal. The nu- 
tritional quality of these two ingredi- 
ents will have a pronounced effect on 
the results obtained from the com- 
plete feed. Most commercial broiler 
feeds are more complex than the 
basal ration used in the above test. 
Therefore, the responses obtained in 
the above Maryland study may not 
directl;;) apply to commercial feeds. 


CLARK VICE PRESIDENT 

BUCHANAN, MICH. — The elec- 
tion of Clarence E. Killebrew as vice 
president of Clark Equipment Co., 
manufacturer of materials handling 
and earth moving equipment, was an- 
nounced recently by George Spatta, 
president. Mr. Killebrew formerly was 
manager for marketing and sales in 
the firm’s construction machinery di- 
vision. He will have a similar re- 
sponsibility in his new position and 
will be in charge of sales and market- 
ing ,of all products sold under the 
“Michigan” tradename. Mr. Killebrew 
joined the .Clark company in 1952 
after being employed previously by 
the Frank G. Hough Co. and the 
J. D. Adams Co. 


NEW IOWA FEED STORE 
DALLAS CENTER, IOWA — Paul 
Agee has opened a new feed store 
here on Main St. 


The Worlds 
FEED INGREO! 


such as 


FISH MEAL 
DICALCIUM PHOSPHATE 
BONE MEAL 


Write, wire or teletype 


Woe ard Die 


1400 Se. Penn Square Philadelphia 2, Pa. 
Phone LOcust 4-5600 Teletype PH 109 


HIAWATHA 
GRAIN COMPANY 


910 GRAIN EXCHANGE 
Minneapolis 15, Mina, 


For POULTRY WHEAT 
SCREENINGS 


Ground or Unground 


FEED .BBARLEY 
FEED OATS 


Wire or write for prices 


- 


COLUMBIA SOFT PHOSPHATE 


U. 8. Dept. of Agriculture tests* indicate 
this phosphate is 60% as available as 
bone meal... yet it costs (per percent 
ef phosphorus) considerably less than 
one-half as mach. 

*Journ. of A.O.AC., Fob., 1945. 


Write for information and prices 
COLUMBIA PHOSPHATE CO. 
1007 Washington Ave. St. Louls 1, Me. 


KAFIR & MILO 


Largest Dealers 
in Southwest 


MID-CONTINENT GRAIN CO. 
Kansas City, Mo. 
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Shake Out 
Unnecessary 


Expenses 


By Martin Francis 


her tablecloth after a meal and 

shakes it out outdoors so that 
she gets rid of all the crumbs which 
have accumulated at mealtime — 
crumbs which have no further use- 
fulness. Likewise, in government to- 
day we hear of shakeouts by budget 
cutting officials who are anxious to 
eliminate unnecessary expenses and 
duplicat‘on of effort. - 

Shakeouts are often needed in ev- 
ery feed business, too, so that un- 
necessary expenses may be cleared 
out of the cost machinery tablecloth. 
The wise feed dealer who conducts 
an operation like this will become 
aware of many unnecessary expenses 
which might not otherwise be rec- 
ognized. 

There is only one way in which 
such expenses can be held at a mini- 
mum—that is by regular examina- 
tion. Unnecessary expenses have a 
way of creeping into a business and 
sticking around a long time without 
being noticed. 

1. Advertising costs. Ask almost 
any feed dealer how much he spends 
for advertising and he can tell you 
almost down to the penny. Most of 
them spend between %% and 1%. 
The reason for this is that just about 
every penny spent for advertising is 
recorded, and dealers seem to keep 
an eagle eye on ad costs, but not 
on some other departments of the 
business. 

However, I have found that many 


A GOOD housekeeper gathers up 


FOOD RESEARCH 
LABORATORIES, INC. 


Founded 1922 
Philip B. Hawk, Ph.D., President 
Bernard L. Oser, Ph.D., Director 


Research * Analyses * Consultation 
MEDICATED FEEDS 
ASSAYS 


Biological, Nutritional, Toxicological Studies 
for the Food, Drug ond Allied industries 


48-14 33rd Street, Long Island City 1, N.Y. 


DEVOLKOD VITAMIN OILS 
Fortified Cod Liver Oils 
DEVOLKOD NON-DEST. COD LIVER 
DEVOLD VITAMIN A & D FEEDING 
DEVOLD VITAMIN A OILS also 
PEDER DEVOLD WHEAT GERM OIL 


5-FM Clinton Ave.. Brooklyn 5, N. 


feed dealers who have reprints of 
newspaper ads, often order too many 
of them, or when they mail them 
out send them to an overlapping ter- 
ritory frém which they do not get 
business. They do this just to get the 
extra reprints distributed. This is 
pure waste of time and postage and 
also reprints. Check your reprints 
more closely. 

Likewise, I have found stacks of 
outdated expensive calendars in 
dealers’ stores, and overages of di- 


rect mail which have not been mailed. 
These are expenses which result from 
lack of careful buying and follow 
through. 

2. Collection expense. Very few 
dealers keep close check on collec- 
tion expenses. If they did, they would 
find that there are many smal! ex- 
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penses which can be charged to this 
department. If a dealer knew the 
full cost, he might get a shock. Tele- 
phone calls, office time, letters, post- 
age, travel time, gas used, legal ex- 
penses, interest paid on bank loans 
for money substituted for that out- 
standing on collections, etc. — all 


Kaho and British Columbia by : 
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$202 American 410 Lewis 
SEATTLE 4, PORTI 
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Your Feed Requirements 
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running. 


“Give us a Kelly-Duplex every time, 
say millers who ktow Cutters and graders 7» 


¥ 


The “ee Mill 2 & Mig. ¢ Co., Springfield, Ohio. 


Gentlemen: I'm interested in Kelly-Duplex mill equipment. Please 
send full information on items checked. 


Aad 4 
oe 
. 
greder 
it 
» 
p4 
PO 
33%: $+: 
335535333 
> 
33333 
OF 


Kelly ‘Duplex Ver- 
tical Feed tor 
quick, positive 
feed mixing 


C) Corn Cotter & Grader Pitless Corn Shetier 
Vertical Feed Mixer Regular Corn Shelter 


CD Gorm Crusher Magnetic Separates 
Gorm Seatpe Mitt Blower 

Chain Blectric Motors 


Tock Hoist Full Line 


gent 
| eee 
| | 4 MIXES 
| 
had 
| ay 
| | 
| 
P 
| 
start and stop swite and thermal’ 
wu 
ADDRESS 


42-—--FEEDSTUFPFS, Jan. 2, 1954 


<> 
WHICH GROWER GOT HIGHER 
RETURN OVER FEED COST? 


Actual feeding records prove METHIONINE, 


DOW supplement, boosts feed efficiency 


The grower with the grin fed his broilers a Methionine-supplemented 
diet and got 37.2 pounds of bird from 100 pounds of feed. The other 
poultryman fed the same ration—without Methionine-supplement 
—and got only 35.8 pounds of bird from 100 pounds of feed. In 
this example from actual feeding records, Methionine made a 


difference of 1.4 pounds of bird! 


When Methionine is added at low levels (in this case, 1 pound to 
ton of feed), it produces an increase in feed utilization efficiency 
which results in higher meat yield per bag of feed. In addition, it 
improves feathering. 


Methionine, the essential amino acid which has brought millions 
of broilers to market weight on less feed, is showing even better 
results with turkey poults. Remember—the birds that thrive on 
your feed are your best salesmen. When you sell feeds supplemented 
with Methionine, you'll bring your customers back for more. Write 
us for complete information oa how Methionine can help you 
meet the competition in today’s feed market. THe DOW CHEMICAL 


COMPANY, Agricultural Chemical Sales Dept., Midland, Michigan.’ 


yyou can depend on 
DOW AGRICULTURAL CHEMICALS 


Farmers & Merchants 
Milling Oo. 
Glencoe, Minn. 


TOUGH PROBLEM? = 


WE LIKE ‘EM/ 


No problem too large—-none too small. We've solved such 
problems for 71 years. Write us your problems in confidence. 


these are collection expenses, some of 
which can be culled if better super- 
vision of credit granting is instituted. 


No dealer can say that such items 
are not an expense, for someone must 
pay for them. 


8. Delivery costs. Are your deliv- 
ery costs running too high? This 
may be so because your trucks are 
old and need repair. Your costs per 
mile may be too high. You may be 
wiser, also, to reduce your deliv- 
eries by offering a cash discount, 
thus encouraging your customers to 
pay cash for purchases and pick up 
their own feeds, as experience of 
many dealers has shown that the 
cash discount customer buys smaller 
quantities and buys more often, and 
more frequently picks up his own 
feed. It is the credit buyer who most 
always orders large lots of feed and 
charges it for 30 days or more. Thus 


the offering of a cash discount has 


more than one benefit. 


4. Slow moving stock costs. | 


Many dealers do not regard as costs 
the fact that many slow moving 
stocks must be paid for and held an 
abnormally long length of time. But 
if a dealer figures the investment in 
such stock—perhaps it is $1,000— 
and that he must frequently borrow 
money at the bank because some of 
his stock moves unusually slow, then 
he can see that this slowness is a 
cost factor. 

A study of fast and slow moving 
stock will enable the dealer to reduce 
the amount of this stock which moves 
so slowly, so that his capital will 
turnover quickly and can be used 
time and again to purchase other 
merchandise. Many a dealer carries 
too much slow moving stock without 
knowing the exact amount. This is a 
hidden cost which only shows up after 
detailed analysis. 

5. Work schedules. One cost fac- 
tor which exists and which drains 
the dealer of labor dollars is a poor 
work schedule. I refer to a schedule 
which requires a dealer and his men 
to make unnecessary steps in han- 
dling a job or waiting on a customer. 
Those unnecessary steps add up to 
a terrific total. And since the dealer 
must pay $1.50 a hour, more or less 
for his labor, those unnecessary steps 
are very costly. 

If the dealer will study his feed 
mill layout as well as his retail store 
layout, the location of telephones, 
extensions, wrapping counters, etc., 
he will quickly see where many cost- 
ly unnecessary steps are being taken 
every day. 

Eliminate these unnecessary steps 
from your mill and store labor sched- 
ule and you and your men can wait 
on more customers, do more work 
and thus serve your interests much 
better. 

If the farmer can save steps doing 
his chores, there is no reason why 
the feed dealer, through the same 
type of analysis, cannot also save 
time. What is needed is the deter- 
mination to see the cost analysis 
through and to put remedial action 
into practice. 

Wherever the feed dealer turns 
today he is faced with costs. Some 
are very evident, such as the price 
of feed ingredients which you use 
in making proper rations for your 
customers, or the bagged formula 
feed. But such costs as the cost of 
collecting delinquent accounts, a 
slight overbuying of office supplies 
and other material year after year, 
are not so readily detected. 

Only you, Mr. Dealer, can sift out 
the true costs of how much it takes 
you to do business. This means you've 
got to get out your business table- 
cloth and have a shakeout periodi- 
cally. It’s a job that can yield you 
more profit in the long ruh. 
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Sow 
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WRITE TODAY for informa- 
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It Pays to Hold Dealer 
Feed Meetings 


By Albert Bascom 


of discussion among some feed 

dealers as to whether it pays 
to hold feeder meetings to try to get 
more farmers to follow scientific 
feeding programs. Some dealers say 
that the costs of holding such meet- 
ings are out of proportion to the 
results obtained in terms of sales. 
Others say that feeder meetings are 
the best promotional activity that 
can be staged. 

Let us look at the situation more 
closely. The average attendance at 
such meetings, when held a a feed 
store building, is around 50 farmers. 
Can those 50 farmers buy enough 
extra feed so that you can get re- 
freshment and other costs out of it? 
Such costs range about a farmer, 
or $50 for one meeting, with 50 per- 
sons attending. 

If the 50 farmers who attend 
have average dairy cow herds of 20 
cows each, they represent 1,000 cows. 

If the 50 farmers are all poultry 
raisers with flocks of 500 birds each, 
they represent 25,000 laying hens. 

If the 50 farmers attending have 
hogs to the amount of 100 each, this 
means 5,000 hogs. 

This is a suppositional case, of 
course; actually a meeting may vary 
from these figures, but they will 
serve for the purpose of this article. 

All right, when a dealer addresses 
50 dairy farmers in such a meeting, 
he is addressing a market with a po- 
tential of 1,000 cows. If they are 
poultry farmers he can see a market 
of 25,000 laying hens. If they are hog 
raisers, he can envision a market of 
5,000 hogs. 

Looking at the situation in this 
light, does it make any difference to 
you? 

Suppose you believe in field work, 
visiting your customers and trying to 


‘Saunders Mills 


Dehydrated Alfalfa Meal, coast-to- 
coast service 365 days of the yeor 


VITA-GREEN 


Fresh, velvety-green, year round 
production adds snap to your feeds 


VITA-GREEN 


Pellets, Dustiess Krumbles, Meal—, 


"Tet as seems to be a great deal 


sell extra feed in this manner. You 
may spend one hour visiting one 
farmer who has 20 cows and 500 
chickens. At this rate it would take 
you 50 hours of visiting to talk to 
farmers having a total of 1,000 cows, 
and you would have to spend 50 hours 
talking to farmers whe had flocks of 
500 laying hens each. On hogs, it 
weuld take another, 50 hours to talk 
50 farmers who had 100 hogs each. 
Thus, in order to do a good selling 
you would tie up 150 hours to 
ach the same number of farmers as 
you would reach in three feeder meet- 
ings at your mill. These meetings, 
one each for dairy, poultry and hog 


raisers, would take about three hours 
each or a total of nine hours. Add 
another 11 hours for planning the 
affairs, and you would have a total of 
20 hours invested. 

Through feeder meetings you can 
reach, as a rule, as many farmers 
with an investment of 20 hours and 
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$50 or $75, as you could by invest- 
ing 150 hours in field work, with 
travel time and expense added. 

Information like this was given to 
me by one feed dealer who believes 
in feeder meetings, and he holds them 
quite often. 

“I will agree,” he said, “that field 


Genuine Cane BLACKSTRAP MOLASSES 


NORTH AMERICAN TRADING & IMPORT CO., INC. 


TERS OF § 


STRAP MOLASSES” 


+ PALADEL 


FEED GRAINS for the FEED TRADE 
MULLIN & DILLON COMPANY 
Main Office 


MINNEAPOLIS, MINNESOTA 


as the Solvent Process 


LINSEED MEAL 


just as good — or better? 


OF COURSE! Note these authoritative findings from recent stote 


college tests: 


Ohio Agricultural Experiment Station: 
1. No difference in palatability after a comparative test with 


milking cows. 


2. Body weight changes, milk production, other feeding values 


not changed. 
3. Hair and condition the same. 


4. Solvent extracted linseed mea! has much greater water ab- 


sorptive capacity. 


lowa Agricultural Experiment Station: 


“The factors responsible for ‘bloom’ in cattle fed linseed meal 
proved not to be tied up with the unsaturated fatty acids in the 
oil. Linseed without added oil should be just as effective as old 
process linseed meal in promoting high finish.” 


N. N. Allen, Journal of Dairy Science 33, 1950: 


“No practical difference in palatability of the expeller and ex- 
a meals when used in a dairy cow ration at the level of 
percent.” 


or any form to meet your requires 
ments ot any time 


(WRITE — WIRE — PHONE FOR QUOTATIONS 


SAUNDERS MILLS, INCORPORATED 
GENERAL OFFICES. Woles Rd TOLEDO. OHIO 


Call Bob or Babe 


McGill University: 

Stuart for: McGill University scien tists stated: “Quite aride from ite animal 
af nutrient content, this product is one of the most neficia 
—— Feeds known for toning 5 rundown animals and producing a ‘bloom’ 
Li ya Meal on stock. It is also laxative and cooling to the digestive system, 

nseed Meal ; which fact adds another sphere of ulness to its credit.”’ 

Alfalfa Meal 

— These and other scientific tests continue to show that Solvent Extracted Linseed Meal—like 


Minnesota 36%—has all the advantages of “old process” expeller meal, with some new 
ones added. 


So whether you sell it straight or mix it into your own feed, specify Minnesota 36%, Linseed 


Oil Meal—eavailable in pellets or meal form. 


**For 30 Years’’ 
RELIANCE 
MAin 2418 


216 Phoenix Bids. 


Write... Wire... Phone for Today’s Quotations 


Minnesota 


LINSEED OIL COMPANY 


Minneapolis 21, Minnesota ~ Sterling 1-9511 


PHOSPHORUS CONCENTRATE 
with TRACE MINER? 


limestone and salt). Five sol | 
phates and eight Trace Minerals, biend-| 
ed in exact predetermined amounts for 
ideal animal nutrition, Write for details. 


THE HERMAN NAGEL CO. 
L53 W. Jackson Blvd, 4 


= 
| 
ae 

} 
a 
dd 

R 
<Y, Vr 
) 

\ 
13, 

| 

| 

— 
letely. YOUR OWN bs. 

BRAND 
MINERALIZE \ nese’ 

| EVERY MINERAL NEEDED... (Except 
‘ 
2 


STOCK 

TANK 

DE-ICER 

Keeps large hole in ice even at —50° , 600 


watts plastic float is rustproof - satety 
UL approved electrical parts .. . snap-type 


STOCK 
WATERER 


New type electric cast aluminum waterer— 
completely automatic — heated inlets avail- 
able for sub-tero weather. Flow rate 
p.m. Designed for cattle, hogs and lambs. 
lave units provide additional water points 


thermostat ail parts replaceable. at half cost. 

CALF- 

TERIA 

NIPPLE 

PAIL ELECTRIC POULTRY WATERER 


Guaranteed to save 100 Ibs. milk per calf ted 

only pail with a milk-saver siphon 
valve ... . leaves less than tablespoon of 
milk per feeding. Easy to clean - . . all parts 
replaceable. 


Efficient Rhinehart float valve keeps constant 
vel of fresh water. Designed for easy 
cleaning ~~ made of heavy-gauge steel. Ca 
pony 108 gals. per hr. at 40 ibs. pressure. 
ichrome heating element optional — oper 
ates for less than 2c per day. 


FLOAT VALVE (B) 
WATER VALVE 


(A) Made of brass, will operate on any 
reseure up to 100 p.s.i. Float is styro- 
cam. Two models: 108 g.p.h. or 53 
at 40 ibs. pressure. 


(B) Self-starting all-brass valve fills to pre- 


INFRA- 
RADIANT 
BROODER 


Equipped with the most efficient radiant 
burner yet developed — made of imported 
stainless steel, the modulating burner can be 
regulated by a thermostat to any minimum 
flame. Available in all regular size hovers. 


determined level — will close if trough 
upsets. All parts replaceable. 
INFRA-MATIC 
BROODER 


Special design gives even heat coverage of 
70° to twice the area of ordinary brooders. 
All four lamps cover same area—thermostat 
controls maintain any desired temperature 


DIRECT-O-MATIC 
BROODER 


Unique design permits units to be tilted— 
gives wide range of heat patterns — exclu- 
sive dimming thermostat provides maximum 
heat control — saves money, too! 


NEST 


Designed to reduce egg breakage — roomy 
and well-ventilated—easy to clean and keep 
clean--wire screen entrance cleans feet. Ex. 
clusive restriction bar keeps hens inside 
while gathering eggs. 


SINGLE 
BROODER LAMPS 


Both the Infra-Matic and the Direct-O-Matic 
Brooders are designed for easy disassembly 
to serve as four individual pig, lamb or call 
brooders. 


Write TODAY for Catalogs and Price Sheets 


AMERICAN ELEVATOR & GRAIN DIVISION 


Russell-Miller Milling Oo. 
P.O, Box 157, Baffalo, N. ¥., Phone WAshington 0920-21-22, Teletype BU 550 


SHIPPERS CARLOAD LOTS—CHOICE WHEAT, CORN, OATS, BARLEY 


TERMINAL ELEVATORS AT 


BUFFALO DULUTH — MINNEAPOLIS — ST.JOS 


work is wonderful, but it takes a long 
time to do it. Feeder meetings are 
wonderful for reaching up to 50 
farmers or less at one time with the 
same message. You need to give the 
feed message only once to 50 farmers. 
If you try to visit them one by one 
it requires giving that message 50 
times. That’s quite a chore, isn’t it?” 

This feed dealer declares that he 
has found that it does not pay to rely 
on one of these methods entirely. He 
uses both. For example, he holds 
about five feeder meetings at his 
store during the year, and then fol- 
lows up by making some individual 
calls in each part of his trade area 
when he has the time. He does not 
visit every customer once a year. He 
says it is physically impossible to 
do so. But he keeps an account of his 
calls, and during the second year he 
visits those he did not call on the 
first year. 

Do It Quicker 

“Feeder meetings do the sales job 
quicker, although it may not reach 
everyone in the trade area,” reports 
this dealer. “When you send invita- 
tions to dairy farmers to attend a 
dairy meeting you will not get all of 
them. When you call at the farms in 
person, you do not miss any, of 
course. But field work is slow, though 
valuable. Feeder meetings get the 


cream of the crop. By using the two’ 


methods of contacting farmers, a 
dealer can do better than by relying 
on one method alone.” 

There are some feed dealers who 
prefer even smaller groups than 50 
feeders. I know many dealers who 
like “kitchen” meetings. They will 
induce some good customer to let 
them use their kitchen for an eve- 
ning meeting where up to 10 feeders 
are invited some fall or winter night. 
Then in this friendly, informal at- 
mosphere they discuss individual 
feeding problems. 

The third type of feeder meeting— 
the annual feed clinic—which some 
dealers stage, is something different 
again. Such a meeting may attract 
up to 500 farm people, if held in a 
hall or high school gym. It may cost 
several hundred dollars to stage, in- 
cluding food and prizes. Held only 
once a year, it has excellent publicity 
value and pulling power, - because 
farmers seem to like to come to 
events which have a social as well as 
an educational angle. 


Hold Picnics ‘ 

I have talked with some feed deal- 
ers who hold trade area picnics dur- 
ing the summer, in parks or on some 
farmer’s lawn. Part of the picnic is 
given over to a talk on feeds, and 
there are usually prizes given to 
those who win at games. By holding 
such picnics some feed dealers say 
they can cover every part of their 
trade area very carefully. 

“I used to hold feeder meetings 
years ago, but we have been so busy 
lately that we haven't done it,”” some 
dealers tell me. “But I think we 
should start them again.” . 

“I can’t see any benefit to holding 
them,” another dealer said. ‘The 
farmer has so many meetings to go 


to now that he can’t make them all. 
I prefer to do my selling right at 
the mill and by calling on the farmer 
in person.” 

However, I find that most dealers 
feel that feeder education meetings, 
small and large, are workable and 
profitable in many states. So wheth- 
er you wish to hold a large or small 
meeting, the promotional idea of such 
meetings is usable for you. Much de- 
pends upon the interest and enthusi- 
asm you yourself show. If you be- 
lieve in such promotions you can 
make them pay. 


You Can Count 


e Leadership Research 
© Quality Control 

© Outstanding Facilities ( 
© Quick Service 


Trace Mineral Premixes ...lodized-Man- 
ganesed Calcium (any desired level)... 
Manganesed Calcium (any desired level) 
+++ Electro (free-flowing) Calcium... Pellet 
Machine Calcium...Regular (plain) Calcium 
»Dustless (plain) Calcium...Shelimaker Cal- 
ciym Grit...G-220 Riboflavin Supplement... 


Wire—Phone 
Calcium Carbonate Co. 


CHICAGO 6, ILL. CARTHAGE, MO. MAMA, NEBRASKA 
222 W. Adoms Box 409 325 WOW. Bldg 


Call = 
DANNEN 


FEED INGREDIENTS 
AND GRAIN 


@ Soybean Meo! 

@ Cottonseed Meal 
@ Linseed Meal 

Alfalfa Meal 

@ Brewers Grain 
@ Oct Meal Feed 
@ Mill Feeds 


DANNEN MILLS, Inc. 


GRAIN AND JOBBING DIVISION 
$T. JOSEPH, MO. f 


@ Tonkage 

@ Meat Scraps 

@ Molasses 

@ Crimped Oots 
@ Crimped Barley 
@ Corn Chop 

@ Ground Grains 


CHICKENS 


Have better growth. 

Have earlier maturity. 

Give higher egg production. 

Have longer laying periods. 

Eggs have higher vitamin 
content. 


With Brewer's Yeast added to 
your feed supplement 


Inquiries from feeders who wish to incorporate Brewer's Y east 
in their formula are welcome. Information and price on request. 


Yeast Products, Inc. Ave, Paterson, 4. 


SWINE 


Are healthier animals. 


Are quicker to gain in weight 
per unit of feed intake. 


Have larger litters. 


Aids in the prevention and 
cure of nu diseases. 


44—FEEDSTUPFS, Jan. 2, 1954 
| 
| | 
= 
EGG 
‘THE RHINEHART MEG. CO., 
1137 POLK STREET WAYNE 7, INDIANA | 


GREET REPRESENTATIVES—Ofiicials of the Ray Ewing Co. were on hand 
to greet the company’s representatives and outline the firm’s 1954 sales plans 
at a recent national sales meeting. Left to right, they are: Jack Plonsky, vice 
president and general manager; Ray Ewing, president, and Neal Begerow, 


sales manager. 


PASADENA, CAL.—The Ray 
Ewing Co. announced its 1954 sales 
and nutritional programs at a recent 
national sales meeting at the Hotel 
Constance here. Forming the basis 
for these programs will be six im- 
portant new standard products, the 
company’s distributors were told. 
Company officials said these pre- 
mixes will “challenge feed fortifica- 
tion everywhere.” 

The two-day session of business and 
socializing brought together Alan 
Bader from Utah, Bud Cook from 
Oregon, Walt Krumbholz from Wash- 
ington, Vern Magnuson from Iowa, 
Don Swanson from Minnesota and 
Tommy Thompson from Texas. Man- 
agement, sales and advertising per- 
sonnel from the Pasadena office also 
attended. 

The conference was held Nov. 30 
and Dec. 1. Opening remarks by Ray 
Ewing pointed out the advent of a 
new feeding era with astounding 
records in growth and production 
that far surpass anything before be- 
lieved possible. He further stated that 
The Ray Ewing Co. was keeping 
abreast of these advances by develop- 
ing outstanding new combinations of 


THE WORLD'S FINES 
ALBERTA OATS 


JAMES RICHARDSON & SONS 


ESTASLISHED 8857 
,14TH FLOOR, 2 KING ST. £., TORONTO 
EMpire 4-836) 
Head Office, Winnipeg, Caneda 


SOUTHWELL GRAIN 


CORPORATION 
MERCHANTS —-BROKERS 
Buyers of OATS amd CORN * 


CHAMBER OF COMMERCE BUFFALO 2, HY. 


stable despite | 


leaders in research and production of vitamin E 


Distributed in Iowa by 


Ray Guing V. A. MAGNUSON 


SALES COMPANY 


804 10th Street 
Des Moines 9-7897 


NORTH EAST 


MINNESOTA 


minerals 
a stable despite other. 
feed ingredients... 


Co vitamin E we put in Myvamix Vitamin E 

Feed Supplement is the acetate, not the less 
stable free tocopherol found in seeds and grains. 
Despite the destructive effects of minerals, heat, 
moisture, and other feed components, tests show 
it holds its potency in finished feeds for as long 
as six months’ storage at 100 F. 

Myvamix Vitamin E Feed Supplement is made 
from vegetable oils. Every pound of it supplies 
20,000 International Units of Vitamin E on a 
soy meal base. It comes to you as a dry, non- 


Pasadena 2—890 So. Arroyo Parkway—RYan 18491 
San Francisco 4—465 California $t.—YUkon 25022 
Action, Experience, Integrity, Knowledge 


Myvamix Vitamin E Feed Supplement holds its potency 


dusting material that is ready to mix. It is about 
the easiest of all feed ingredients to handle in the 
mill, And we're ready to help you with formula- 
tion details. 

We can ship Myvamix immediately, in any 
quantities. For more information or a quota- 
tion, write or phone Distillation Products Indus- 
tries, Rochester 3, N. Y. Sales offices: New York 
and Chicago « Charles Albert Smith Limited, 
Montreal and Toronto. 


“Myvomix" is trade-mark. 


glycerides ... more than 3500 
Eastman Organic Chemicals for 
science and industry 


Distillation Products Industries isc division of Eastman Kodak Company 


West Des Moines, lowe 


Also... vitamin A... distilled mone- 
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GRATIFYING 
RESULTS 
ARE BEING 
REPORTED 
BY USERS 
OF 


““MASTER,”’ 
““AJACS” and 
“UNIVERSAL” 
HAMMERMILLS 


Write for Bulletins 
and the name of 
your nearest 
Jacobson 
Representative. 


JACOBSON MACHINE WORKS 


43 Years of Continuous Service to the Feed Industry 
1076 TENTH AVENUE §. E. MINNEAPOLIS 14, MINN’ 


TEICHER 
INTER AMERICAN GRAIN CORP. 


Teletype — MY 1-3288 


2-8690 50 BROADWAY, NEW YORK 


EXPORTERS 
GRAIN @ FEEDS @ FLOUR 


WIRE US YOURP OFFERINGS 


vitamins, antibiotics, growth factors 
and pigmentation products. 

Jack Plonsky, vice president and 
general manager, explained how the 


increase of knowledge and changing © 


requirements in animal and poultry 
nutrition has brought about drastic 
changes in feed formulation. His dis- 
cussion was highlighted by specific 
information showing the value of the 
new Ray Ewing products to the feed 
mixer. Plonsky indicated that with 
these pre-mixes the feed mixer could 
produce top-performing feeds with 
proved optimum levels of nutrients 
without waste or expensive excesses. 


Neal Begerow, sales manager, 
pointed out the sales value of having 
all categories of vitamin and anti- 
biotic products available in 5- to 
50-lb. bags. Further details of the 
1954 sales program were completely 
covered. 

The afternoon was taken up with 
informal discussions and a visit to 
The Ray Ewing plant for demonstra- 
tion of new automatic small packag- 
ing equipment. 

The second day the distributors 
heard from Dave Tilford and John 
Parkinson of the advertising depart- 
ment, as well as Ray Ewing. 


Avoid Embarrassment! 


Prominent Sign 
Politely Telis 
Credit Policy 


By Edgar Boyce 


HEN the new farmer walks 

into a feed store, does he 

know what the credit policy 
of that feed store is? 


The new farmer will look around 
for some sign on the walls which 
will tip him off to what the policy 
is, so that he will have a key to 
his approach. If the farmer is a 
good 30-day risk and seeks credit, 
he is going to be embarrassed if 
he approaches a strictly cash dealer 
who must turn him down. If he sees 
a cash policy sign on the walls of 
the store or office, he is not going 
to ask for credit. But he will resent 
it if he asks for credit (with no 
sign posted) and then he is turned 
down, 

Regardless of what a dealer’s cash 
or credit policy is, he can avoid many 
unpleasant repercussions. “Our pol- 
icy is...” can be placed on a large 
sign for all to see and read and act 
accordingly. 

Recently I checked 19 stores in 
my travels, and found cash or credit 
policy signs in only four, or in less 
than 20% of the stores. 

Those dealers who did not have 
credit signs evidently left it up to 
the individual farmer to see if he 
could wheedle some credit out of 
them. Two of the dealers who did 
not have signs pogted told me that 
they were strictly cash—not 30 days 
—and had been for several years, 
and thought all their customers 
knew it. 

Both of these dealers had storés— 


shellbuilder 


is as important for high 
quality egg production 

as anything a feed . 
dealer sells. 


SHELLBUILDER 


MELROSE BUILDING, HOUSTON TEXAS 


High pressure jets wash sand and grit from the oyster shell 
efter it is brought up from the bottom of Galveston Bay. 
The shell is screened while still on the dredge to remove 
bits of debris before going to the Shellbuilder plant where 
the shell is washed « second time in fresh water. 


COMPANY 


not mills—which might have altered 
the 30-day pay basis, but in any 
event, they did not advertise their 
terms of doing business—thus put- 
ting the new customer at a disad- 
vantage. 


Signs Avoid Possible Losses 

I believe that a dealer can ward 
off a great deal of confusions, em- 
barrassment, loss of business, ill will 
and collection troubles by having a 
sizable sign which clearly states his 
credit policy position. 

“Long credits make short friends” 
is a sign which is often posted in 
feed stores, but it means little. It 
merely says that the farmer should 
not ask for credits more than 30 
days. But does this not encourage 
the farmer to think that he can get 
30-day credit very easily? I think 
it does. 

If you are a strictly cash dealer 
why not say on your sign—‘“Strict- 
ly cash” and add to it, “Please do 
not ask for credit.” There is no mis- 
taking your position when you have 


Make Your Customers 
GOOD Customers... all year ‘round 


SUPREME Brand 


Condensed BUTTERMILK 


HERBERT K. CLOFINE, Inc. 


MILK PRODUCTS 
612 Bulletin Bidg. Phila. 7, Pa. 


SNOW 


——_—- OYSTER SHELL 
W H ITE Digestible Shelf” 


SHIPPERS AND BROKERS OF U. 5. 
AND CANADIAN GRAINS AND 
FEEDS SINCH 1863. 


EDWARD R. BACON GRAIN CO. 
Portland, Maine 


Boston, Mass. 


FEED 
MICROSCOPY 


PHOTOMICROGRAPHY 


Laboratory of: 
Vitamin Technology 
South Chicago Ave. Chicago 19, 
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fords 
NEW, IMPROVED 


POR TURKEY AND 
POULTRY FEEDS 


IN ADDITION TO 
Vitamin Bie 
® Antibiotics (procaine Penicifin) 
All Essential Vitamins 
* Fractional Minerals 

ALL THE LATEST SCIENTIFIC 
DEVELOPMENTS IN ONE SAFE, 
EASY-TO-USE PRODUCT! 


Your feeds fortified with new 
Vitadine Plus with Arsanilic Acid 
gives your customers these im- 
portant advantages: (1) Faster 
Growth; (2) Better Feed Efficiency; 
(3) Greater Tolerance (4) Im- 
proved Feathering; (5) Better 
Pigmentation. 


filatchfords 


MAM PLANT & OFFICES «Midwest West Coast Division 
TL. Des Moines, tows 


for the new 


who have 


A 
THEIR 


THROUGH THE HONEGGER 


BIG 3 IN PROFIT MAKING 


EXCLUSIVE FRANCHISE ON BIG W FEEDS, 
HONEGGER POULTRY HOUSE AND 
THE HONEGGER LEGHORN 


write, phone or 
wire for detalis 


FAIRBURY, ILLINOIS 


WARD’S 


LORI-PHO 


" PHOSPHOROUS WITH TRACE MINERALS 


WARD FEED CO. 
COMMERCE BLDG. GLEN ELLYN, ILL. 
PHONES 3440-1-2 ROBINSON ODEC 


THEO. STIVERS 


Broker 


Raw Materials to the Feed Industry 


1527 Candler Bidg. 
Adanta 3, Georgia 


SCROGGINS GRAIN CO. 


Phone: BR 3913 — Teletype: MP 344 
WHOLE and GROUND GRAINS 
and SCREENINGS 
MINNEAPOLIS, MINNESOTA 


where all can 


such a sign posted 
see it. It will drive off lots of so- 
called credit seekers and deadbeats. 


Limited Credit 


On the other hand if you do wish 
to extend credit to some good cus- 
tomers, who ask for it, put up a 
sign which says, “Limited credit .. . 
upon approved application.” That 
copy says a great deal. In the first 
place you emphasize that you give 
“limited credit.” You do not turn 
down the credit seeker, but you also 
say, “upon approved application.” 
That means that the credit seeker 
must have his application before he 
can secure “limited credit.” You are 
stating in that copy the exact terms 
upon which you will grant credit. 

If you grant some credit, and of- 
fer a “discount for cash,” say so 
and give the exact percentage. Then 
the customer knows exactly what to 
expect. 

However, if you have a discount 
sign, do not put too much on it, 
giving discounts on one ton, two 
tons, etc. Too much copy makes a 
sign lose its effectiveness and con- 
fuses the farmer. Use a separate 
adjacent sign for the various dis- 
count rates, but let the one big pol- 
icy sign say only “Ask us about our 
cash discount plan.” 


Finance Plans 

Finance plans are appearing more 
and more in the retail feed industry. 
Many feed dealers no longer feel 
like acting as bankers to the feed 
industry at no charge. They wish to 
leave financing to those whose busi- 
ness it is—the bankers. 


But the word finance to some farm- 
ers doesn’t mean anything. He thinks. 
he can get feed credit for 30 or 60 
days, in many cases, and then if he 
doesn’t pay at the end of that time, 
then the interest rates begin. 


To counteract such impressions 
you can erect a sign which says, 
“Ask about our feed finance plan 
at prevailing interest rates.” 

The man who wants to finance 
his feed is thereby in- 
formed that the dealer has a finance 
plan, at prevailing interest rates. The 
copy clearly states or infers that 
there is no free period. Such a sign 
can also cover a feed manufacturer's 
feed finance plan worked locally with 
the cooperation of the dealer. It can 
also be a finance vlan worked through 
a local bank. 

“Need credit? Our banker will help 
you... ask us.” 

This sign recognizes the need for 
feed financing with some customers. 
It is sympathetic on this score. But 
it mentions, too, “Our banker will 
help you.” This means that the feed 
is financed by the banker—not the 
feed dealer. And the credit seeker is 
quickly going to review how the 
banker looks at his credit position— 
for the banker knows, especially the 
banker in his home town area. 


The advantage of these various 
signs is that they tell all customers 
just what to expect when they ask 
for credit. The copy is clear enough 
so that it will not discourage the 
worthy credit seeker, but will dis- 
courage those who cannot pay or who 
deliberately seek to outwit the deal- 
er and leave him holding the “empty 

sack. ” 

Signs like this, too, tend to trans- 
fer the credit pressure from the deal- 
er to others, such as the customer 
and his own credit rating, and the 
local bankers whose function it is 
to lend money on approved risks. 

Mr. Dealer, let others take the 
financing risks—not you. That’s one 
way to avoid a lot of delinquent ac- 
count he 
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BUYS IOWA FEED STORE 

GRUNDY CENTER, IOWA—Ken- 
neth Bowers has purchased the feed 
store formerly operated here by Har- 
old Goerdes and Elmer Fritzel. Mr. 
Goerdes and Mr. Fritzel will continue 
the operation of the Feeders Supply 
store, Wellsburg, Iowa. 
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“We are now settled in our new 
mill building and have both our 
Brower Mixers set up. Our only 
repair bill on our 4-year-old 2,000 
lb. mixer has been a set of new 
belts. The 700 lb. mixer has not 
needed any repairs whatsoever 
and it’s in good workable condi- 
tion. These mixers have given 
us excellent, trouble-free serv- 
ice and operate efficiently and 
economically. For our money, 
there’s nothing like a Brower 
Mixer for making quality feeds 
at low mixing cost per ton.” 


PRODUCER 


| 


BROWER MIXERS 


Says S. E. WICKRE 
Livermore Feed Mil! 


FEEOQS 


Thousands of Satisfied Users 


Thousands of feed dealers are mix- 
ing their own brand of feeds with 
the Brower “Whirlwind” Mixer, in- 
creasing their feed profits as much 
as $10 per ton. Custom mixing is 
another good source of income— 
another reason why the Brower 
Mixer quickly pays for itself. 


Mixes a perfect blend in approxi- 
mately 10 minutes—at a power cost 
from 8¢ to 5¢ per ton. Above and 
below floor models, Five sizes—mix- 
ing capacities of 700, 1200, 2000, 3000 
and 4000 Ibs. feed. Heavy welded 
construction—gives years of trouble- 
free service. Many outstanding fea- 
tures—easier and fasier to operate. 


30 DAY TRIAL. Write for full details 


BROWER Mfg. Co., 402 N. 3rd St., Quincy, Ill. 


Worlds Largest Selling Mixer! 


(SINCE 1906) 


FARMERS FRIEND 


TRADE MARK REG. U. 6. PAT. OFF APRIL 30, 1907, NO. 62,380 OCT. 8, 1946, NO. 424,555 


all-purpose 


MINERAL FEED 


an economical source of high grade and well-balanced 


TRACE MINERALS 


Contains important mineral siements blended with COBALT, 
ZINC, BORON, IRON, COPPER, STABILIZED IODINE and other trace minerais 
im carefully proportions to supply necessary mineral nutrition. 


LIQUID BLACKSTRAP MOLASSES 
Also Containe B@™ ISRADIATED YEAST of Ds 
We Gell Through D and Jobb Warehouses from Coast to Const 
By the TON, TRUOKLOAD or CARLOAD 
Write Today Kegarding Our Dealer or Jobbing Proposition 
FARMERS FRIEND MINERAL CO. NAPOLEON, OHIO 
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‘tems discussed in this department 
mey be obtained by writing the 


No. 3463—Drive 
Assembly 


Suggestions for mounting cylinder 
brushes for conveyor belt cleaning 
which are driven by a power take-off 
arrangement from the conveyor belt 
itself, are being offered by the Fuller 
Brush Company’s industrial division. 
Designed for use with its Fullergript 
conveyor belt cleaning brushes, this 
drive assembly plan eliminates the 


“id 


need for a separate power unit by 
tapping the conveyor head pulley, the 
company states. A countershaft, 
mounted across the conveyor supports 
(see illustration) is chain-driven at 
one end by the head pulley while the 
other end is connected by chain drive 
to the brush. The frame supporting 
the brush is suspended from the coun- 
tershaft in a manner resembling a 
Ferris wheel chair, with the brush at 


t Send me information on the items marked: 


No, 2786-—¥Flavor Booklet 
No. 2791—-Broiler Feeder 


A soader service feature announcing the development of new end improved products, 
new services and new literature offered by menufecturers suppliers. Claims made 
in this department are those of the firm concerned. Further information on any of the 


FEEDSTUFFS 
Reader Service Depertment of 118 So. 6th St. 


New Proovcrs 


New Services 
& 


New Lirernature 


Minneapolis, Minn. 


the front and adjustable counter- 
weights in the rear. Brush pressure 
against the conveyor belt is controlled 
by moving these counterweights. 
Brush speed is varied by changing the 
diameter of any four pulleys. Field 
tests indicate that efficient conveyor 
cleaning depends upon a minimum 4-1 
ratio of the peripheral brush speed 
to that of the conveyor belt. Fuller- 
gript cylinder brushes designed for 
use on conveyor belts are readily 
adaptable to this new system. De- 
signed for specific conveyor belt 
cleaning tasks, these brushes are 
made in standard conveyor widths 
with a variety of core and shaft sizes 
and fill materials. For further infor- 
mation, check No. 3463 on the coupon 
and drop it in the mail. 


No. 4012—Electronic 
Metal Detector 


An electronic metal detector which, 
it is claimed, will detect any kind 
of metal or alloy, magnetic or non- 
magnetic, has been developed by the 
engineering products department of 
the Radio Corporation of America. 

Advantages claimed for the detec- 
tor include: operation at belt con- 
veyor speeds from 25 to 1,000 f.p.m., 
self-contained automatic reset, dust- 
proof inspection aperture, and the 


fact that each detector is built from 
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No. 4012-——Electronic Detector 
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standard components to meet indi- 
vidual specifications. The control unit 
ean be set up to sound a warning 
signal, light a light, or stop the con- 
veyor belt. Power requirements 
should be 115 v. A-C, 60-cycle. In 
the accompanying illustration, one 
picture shows the continuous aper- 
ture (one-piece construction), while 
the other shows the bi-sectional* or 
two-piece unit which can be installed 
without splicing the conveyor belt. A 
descriptive catalog, containing a com- 
plete description of the detector, may 
be obtained by checking No. 4012 on 
the accompanying coupon and for- 
warding it to this journal. 


No. 2786—Flavor 
Booklet 


A greater selection of flavors for 
animal and poultry feeds and dog 
foods is now available to feed manu- 
facturers, the Flavor Corporation of 
America has announced. The growing 
practice of flavoring feeds of all 
kinds has created a demand for a 
wider selection of flavors, the com- 
pany reports. Descriptions of its ex- 
panded line of registered ANI-FEED 
flavors are contained in a colorful 
new booklet just issued by the com- 
pany. Included are complete infor- 
mation on‘ the palatability qualities 
of the various flavors, the uses to 
which they may be put and esti- 
mates of how much it costs to flavor 
all types of animal and poultry feeds 
and dog foods with both liquid and 
dry preparations. Feed manufactur- 
ers and processors may obtain copies 
of the brochure by checking No. 
2786 on the coupon and dropping it 
in the mail. 


No. 2791—Broiler 


Feeder 

The Nationa! Ideal Co. announces 
a new oversize broiler feeder equipped 
with five-position, adjustable stands. 
The feature of this stand, says the 
manufacturer, is its ability to hold a 
feeder solid without wobbling, bend- 
ing or sagging, in any one of the five 


positions. Adjustment range of trough 
edge is from 4% in. above floor in 
lowest position to 7% in. above floor 
in highest position. Trough with reel 
is 60 in. long. Depth of the feeder is 
3 in. For more information check No. 
2791 on the coupon and drop it in 


the mail. 


Also Available 


The following new products have 
been described in previous issues 
of Feedstuffs and information about 
them may still be obtained by jotting 


More Information... 


You will find it simple to obtain 
additional] information about the new 
products, new services and new liter- 
ature described in the Worth Look- 
ing Into department. Here’s all you 
have to do: 

(1). Clip out the entire coupon and 
return address card in the lower out- 
side corner of this page. 


(2) Circle the number of the item 
on which you desire more informa- 
tion. Fill in your name, your com- 
pany’s name and your address. 


(3) Fold the clip-out over double, 
with the return address portion on 
the outside. 


(4) Fasten the two edges together 
with a staple, cellophane tape or glue, 
whichever is handiest. 

(5) Drop in any matibox. 

That’s all you do. We'll pay the 
postage. 

You can, of course, use your own 
envelope or paste the coupon on the 
back of a government postcard if you 
prefer. 

Whichever way you use, be assured 
we'll see to it that you get the addi- 
tional information you want quickly. 


—The Editors 


PP 


the appropriate number on the cou- 
pon and forwarding it to Feedstuffs. 

No. 2746—Calf milk replacer, Tri 
Associates, Inc. 


No. 21752—Squeegee, Breuer Elec- 
tric Mfg. Co. 

No. 2758—Elevator buckets, Link- 
Belt Co. 

No. 2754—Displays, 
Medicine Co. 

No. 2755—Urea bulletin, Depart- 
ment of Animal Husbandry, Okla- 
homa A. & M. College, Stillwater, 
Okla. 

No. 2756— Plastic fount, Brower 
Manufacturing Co. 

No, 2757—Moisture tester charts, 
Seedburo Equipment Co. 

No. 2758—Loader, Seedburo Equip- 
ment Co. 

No. 2759—Feed pre-mix, Dr. Le- 
Gear Medicine Co. 

No. 2760 — Hammermill, Sprout, 
Waldron & Co., Inc. 

No. 2761—Poultry nest, Rhinehart 
Manufacturing Co., Inc. 

No. 2762—Terramycin, Chas. Pfizer 
& Co., Ine. 

No. 2768—Milk replacer, Honeg- 
gers’ & Co., Inc. 

No. 2764—Silo paint, Indiana Silo 
& Paint Co. 

No. 2765—Vaccine, Beebe Labora- 
tories. 

No. 2766—Supplement, Commercial 
Solvents Corp. 

No, 2767—Pig feed, Mississippi 
Valley Grain & Feed Co. 

No. 2768—Heater, H. D. Hudson 
Manufacturing Co. 

No, 2769—Booklets on antibiotics, 
Chas. Pfizer & Co., Inc. 

No, 2770—Elevator buckets, Fort 
Worth Steel & Machinery Co. 

No, 2771—Feed formulation, West- 
ern Condensing Co. 

No. 2772—Portable feed mill, 
Myers-Sherman Co. 

No. 2778—Ventilators, Cyclone 
Blow Pipe Co. 

No. 2774—Dry feed flavors, Ray 
Ewing Feed Co. 

No, 2775—Truck dumper, Link-Belt 


Dr. LeGear 


Co. 
an 2776—Feeder, Richardson Scale 


No, 27798—Hammermill, Bryant En- 
gineering Co. 

No. 2780—Leasing plan, Clark 
Equipment Co. 

No, 27838—Emergency generators, 
Katolight Corp. a 

No. 2785—Lift truck attachment, 
Clark Equipment Co, 

No. 27898—Dry cow program, Gainer 
Mills, Inc. 

No. 8456—Accident rate booklets, 
National Safety Council, 425 No. 
Michigan Ave., Chicago 11, IL 

No. 4008 — Photo-electric cell, 
Photoswitch, Inc. 
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Vitamin Levels Assured by the Merck Laboratories 
Higher energy formulations have boosted the nutritional MERCK VITAMIN MIXTURES 
requirements of broiler feeds. To utilize these modern 
rations efficiently, broilers need increased intake of vita- FOR POULTRY AND LIVESTOCK RATIONS F 
mins. This has been emphasized repeatedly by numerous No. 58-A Vitamin Mixture Merck 
poultry authorities. You can reinforce the growth power 2 grams riboflavin, 4 grams calcium pantothenate, 6 grams niacin, 
of your high energy broiler feeds with Merck Vitamin me: win a att 
Mixtures. No. 58-C Vitamin Mixture Merck 
The wide variety of these Mixtures enables you to por coud. 
choose the one best suited for a particular formulation. - No. 84 Vitamin Mixture Merck 
Ratios of ingredients are based upon tested scientific 4 grams riboflavin, 8 grams calcium pantothenate, 18 grams niacin 
recommendations. pound No.92 Viiomin Mixture Merck 
The carrier for the vitamins is designed for uniform 2 grams riboflavin, 4 grams calcium pantothenate, 9 grams niacin, 
distribution and precision mixing in feeds. 


Research and Production for MERCK & CO., Inc. 
Better Poultry and Animal Health 


RAHWAY, NEW JERBEY 
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When you buy a supplement you're buying 
vitamin and antibiotic potency. 

They’re meant to provide the additional vita- 
mins and antibiotics required to insure health, 
growth and production. 

For maximum effectiveness, every beg should 
be a scientific combination of perfectly bal- 
anced units. 

For economy and safety, it should contain 
only precise quantities of proven vitamins and 
antibiotics . . . proven by independent research. 

The kind of research provided by your own 
State Agricultural College gives you laboratory 
— farm tests in your area .. . knowledge of 

ur own local problems .. . loca! ingredients. 
ad are constantly at work to give you for- 
mulas that will yield top results. 

MAXIM complete vitamin and antibiotic 
supplements follow your State College recom- 
mendations exactly. They are the most effective 
supplements for every feeding age of Poultry, 
Swine and Cattle. 

MAXIM supplements are packed in con- 
venient batch size bags .. . or packed to meet 
one requirements. One bag will correctly 

ortify a ton of feed. 

Let’s face it . * . are you getting what you 
really need for top results? 


It costs no more to get the best .. . 


Write today for full details and the name of 
the distributor nearest you. 


Maxim Bldg. MAXIM 
, Oil and Emulsion Corp. 


44 Cliff St. 


New York 38, 
New York 


WOrth 4.0070 


Plant and Laboratory 
Jersey City, N. J. 


A COMPLETE LINE 
FORMULA FEEDS FOR 
LIVESTOCK and POULTRY 


HANDY WAY TO SUBSCRIBE 


FEEDSTUFFS 
Circulation Dept., 118 S. 6th St., Minneapolis 2, Minn. 


Please enter immediately my subscription to 
FEEDSTUFFS 


0 One year $4 OC) Two years $7 
O Billme O Bill my firm am sending payment 


0 FEED MILL O WHOLESALE DEALER 
QC FORMULA FEED MFR. O RETAIL DEALER 
0 FEED INGREDIENT MFR. () HATCHERY 
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Monthly Pig Day 


Watertown, Wis... Attracts 
500-1,000 Farmers in I Day 


By John Gardner 


VERY feed dealer likes to have 

50 or more farmers come to 

his town daily for steady busi- 
ness, But there are some communities 
which not only get a large daily traf- 
fic of farmers, but 300 to 500 farm- 
ers on special monthly days. 

In such towns feed dealers and 
other merchants benefit from such 
traffic. It is to the advantage of 
many feed dealers to try to organ- 
ize such traffic-pulling events for 
their towns. 

Watertown, Wis., has had a month- 
ly pig day for the past 25 years, and 
it is recognized as one of the most 
successful of its kind in the Middle 
West. Farmers who have feeder pigs 
to sell, and farmers who wish to buy 
them, came to Watertown in droves 
on pig day—the first Tuesddy of each 
month—to do business. 

The farmers who have pigs to sell 
park their trucks housing the pigs 
on the street, or in empty parking 
lots and side streets. Those who 
wish to buy are on hand to make 
purchases and take the pigs with 
them. 

500 to 1,000 Farmers Visit 
Watertown 

It is estimated that from 500 to 
1,000 farmers come to Watertown 
on the monthly pig day. Those who 
sell their pigs have plenty of cash 
in their pockets. And while they 
have cash in the pocket and empty 
trucks, many farmers are prompted 
to buy’ feed and other supplies, pay 
cash for them and then drive home. 

Many merchants in Watertown de- 


clare that the monthly pig day is 
the best trade building event this 
city has. Many new farm accounts 
are won, because farmers have got- 
ten used to coming to Watertown 
to attend pig day and to shop. 

Feed dealers who have large acre- 
ages near their feed mills might 
consider establishing a monthly farm 
market day where items the farm- 
ers have for sale could be exhibited 
in a central place. This event could 
be large or small, but it would at- 
tract many people, and it would be 
of great service to the farming com- 
munity. 

If the feed dealer has no prem- 
ises of his own for such an affair, 
he might work out the idea on a 
town-wide scale with his chamber of 
commerce or ther civic group. Mer- 
chants in small towns and cities 
often_scratch their heads for ways 
to attract more farmers to their com- 
munities to buy. They do extensive 
advertising in rural areas for the re- 
tail store sales. 

However, if these same retailers 
would combine their advertising with 
a monthly farm market day promo- 
tion, they would more easily draw 
the farmers to town and win their 
trade. For at such fairs the farmer 
sells many products for cash—cash 
which he can easily spend in local 
stores. 

Sales Barns Are Assets 

Anyone who has traveled through- 
out the Middle West has surely no- 
ticed the many livestock sales barns 
which dot many towns. On weekly 


MINNEAPOLIS 15 


SHELLEY WALSH 


There’s more to buying grain than the grading factors shown on the 
official certificate. Tell us what you need. You'll find that our per- 
sonal inspection of every car of grain we handle will give you the 


quality you want at no extra cost. 


WALSH GRAIN CO. 


1002 FLOURJEX CHANGE 
MINNEAPOLISH15 


LINCOLN 0678 


WALSH GRAIN CO. 


1002 FLOUR EXCHANGE 


LINCOLN 0678 


MATT WALSH 
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sales days large crowds of farmers 
are on hand to buy and to sell. Well 
operated sales barns are an asset 
to any town, many feed dealers tell 
me. Such barns will increase the 
trade area radius by 10 to 15 miles 
or more, 

If your community has a special 
monthly farmers’ day, then rural peo- 
ple will make preparations to come 
and spend a half day or more. They 
will make lists of things to buy in 
your town, and thus they will form 
a monthly buying habit affecting 
your stores. Soon you will find that 
such families will come to your town 
for practically all their needs—pro- 
vided your merchants “ash in on their 
opportunities. 

I know one feed and fertilizer deal- 
er in a middlewestern town who is 
located on a two-acre tract of land 
at the outskirts of his community. 
He converted his spare land into a 
farmers’ market, and even put a col- 
orful picket fence around it, erected 
outdoor lighting, banners, etc. Now 
numerous farmers come there week- 
ly to exhibit their produce and traf- 
fic is sometimes jammed. 

This feed dealer’s business has 
grown steadily because of this ven- 
ture. He does not get a cent of profit 
from the use of the market space, 
but farmers who attend the event 
usually move into the feed store and 
mill to look around and get acquaint- 
ed. Many have become regular feed 
customers. 


Various Items Sold 


It is amazing what the farm folks 
have for sale these days. The prod- 
ucts range all the way from hand 
woven rugs to apples, melons and 
canned goods to pigs. Modern farm 
women especially are sales minded. 
They just love to increase that egg 
money income with sales of other 
products made or raised around the 
farm. The farmers are usually too 
busy to bother with showing any- 
thing but livestock at such fairs— 


but the women are simply amazing. 

“A merchants’ association, or an in- 
dividual merchant would have to do 
considerable advertising—perhaps up 
to $500—to bring 500 or more farm- 
ers into a community on a certain 
day for a certain sales event. 
Through a monthly farmers’ market 
day, however, feed dealers and oth- 
er merchants can bring that many 
farmers into town, not only once, but 
more or less regularly, and also pro- 
vide them with an added income with 
which to buy the goods which mer- 
chants have to sell. 

For a long range promotional ef- 
fect, the farmers’ market day or 
some such similar event, can hardly 
be eclipsed. There may be an op- 
poruanity in your community to spark 
such an event into a profitable ex- 
istence. 


> 


GRAIN ELEVATOR SOLD 


LEESBURG, IND.—The Leesburg 
Lumber Co. has bought the Leesburg 
(Ind.) Elevator, operated for many 
years by the Leesburg Grain & Mill- 
ing Co. A modernization program 
is planned. It will be a sales outlet 
also for farm equipment, along with 
the handling of grains and grain 
products. The firm name has been 
changed to Honest John’s Farm Cen- 
ter. Carl Weirick is the new mana- 
ger. 


FEED SHIPMENTS UP 


WINNIPEG—October shipments of 
prepared stock and poultry feeds 
were up slightly compared with the 
same month a year ago, according 
to figures issued by the Dominion 
Bureau of Statistics. The October, 
1953, total reached 163,104 tons as 
compared with 159,034 last year. The 
cumulative total for the first 10 
months of 1953 is 1,632,612 tons, as 
compared with 1,746,643 in the same 
period a year ago. 


Some advantages of 
VITAMIN 
A&é&D 
OILS 


Supplies Energy 


Improves Feed Textures 
Increases Palatability 
Gives feed an attractive color 


Many formula feed manufacturers have a tendency 
to consider only the Vitamin A and D content of 
Vitamin oils. While this is the first consideration, 
the other contributions which oil gives to feeds 
should be looked upon carefully. 


Silmo Vitamin A and D oils are available in all 
potencies; low potencies for the formula feed manu- 
facturer who wishes to add a maximum of oil, 
through medium popular potencies up to high po- 
tencies for those who wish to add a minimum of oil. 
Contact your nearest Silmo representative or write, 
wire or phone. 


SILMO CHEMICAL CORP. 
Main Office & Laboratories, Vineland, N. J. 
Vitamin Processors Since 1921 


FORMULA 


WITH W &T MERCHEN SCALE FEEDERS : 


This feed blending line in the North Dakota Mill 
& Elevator Company includes W & T Merchen Scale 
Feeders, with a complete electric control system 
which permits selection of the desired formula from 
a remote operating panel. On this modern, fully auto- 
matic blending line, over twenty-five ingredients are 
fed continuously in the blending of formulated mash 


feeds. 


All 16 Scale Feeders are electrically synchronized 
with the pick-up and mixing conveyor — thus pro- 
tecting the entire blending line if trouble should de- 
velop. By installing the feeders on alternate sides of 
a common conveyor, the space requirements were 


cut in half. 


In addition, 9 W & T Self Powered Feeders are in- 


stalled for the accurate and continuous blending of 


formulated scratch feeds. 


W & T Representatives — trained in materials 
handling — will be glad to show you how W & T 
Merchen Feeders can solve your feeding and blend- 
ing problem. There is no obligation, so why not call 


them today? 


WALLACE & TIERNAN 


COMPANY INCORPORATED 


BELLEVILLE 9, NEW JERSEY REPRESENTED COTES 


The best WEIGH isthe MERCHEN way. e@ eee eee 


eee 


ANOTHER W & T MERCHEN FEEDER INSTALLATION 
— providing accurate and dependable blending, 
by WEIGHT, for the Feed Processing Industry. 
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farmer from Harmony Town- 

ship, opened the door to the 
Brooks retail feed store and saun- 
tered in. He was a short, heavy set 
fellow, round of figure, hat cocked 
on the side of his head and a big wad 
of snuff in his right cheek, protected 
from the cold weather by a two day 
growth of beard. 

Brown sauntered down the aisle 
and stopped in front of a big pile of 
merchandise which lay heaped up in 
every which direction on the floor, 
at a sopt which formerly had been 
occupied by several island display 
units. The piled up merchandise— 
feed, feeding troughs, water foun- 
tains, poultry and livestock remedy 
containers, made a formidable heap. 

The dairy farmer looked at this 
hill of merchandise, then spotting Joe 
Brooks coming out of his office, 
yelled. “Hey, Joe, what the heck’s 
goin’ on here? Goin’ out of busi- 
ness?” 

“No, Bill, why?” 

The farmer frowned. “Well, what's 
the idea of all this stuff laying on 
the floor? It looks terrible. You al- 
ways was such a neet canehorper— 
and now this.” 


Reduction on Slow Movers 

Joe Brooks stroked his brown hair, 
laughed and came forward. “If you 
had come in about 10 minutes later 
when we have our signs up on that 
display, then you'd understand. This 
is all slow moving stock and we want 
to sell it at reduced prices. The 
signs will show you what wonderful 
buys we have. This is supposed to be 
a new merchandising technique, Bill. 
It's called ‘dump’ displays.” 

“Dump displays!” barked Bill. “It 
looks awful, Joe. Clean it up and go 
back to the counters.” 

Joe chuckled, “Bill, they say that 
this type of display has sold a lot of 


B ILL BROWN, a prosperous dairy 


"HOT-DIP Galvanized 


BASKETS 


&8-geuge cold rolled steel, hot dip 
galvanized, gives heavy rust-resist- 


ing sine 

@ Side and ble bhettom welded 
inte one integral plece, No rivets, 

@ Longer lasting, stronger, Choice 
of steel drop or rope handles. 


© Aluminum Baskets also available, 
ASK Your Jobber os WRITE Us for Literature 


LANGER MFG. CO. 
Cedar Rapids, lowa 


CONSULTANTS 
TO THE 


FEED INDUSTRY 
C. W. SIEVERT and ASSOCIATES 


Room 
221 LeSalle St Chicago 1, 11 


JOE 


A New Merchandising Theory Is Tested 


merchandise in other stores—on cat 
and dog stock, so we decided to try 
it. I was against it, too, but my em- 
ployees convinced me I should try 
it when we had our sales meeting 
last week.” 

“Who's running your business, you 


BROOKS 


or your employees?” asked Bill 
Brown. “I don’t let no hired man tell 
me what to do. I tell him. Where's 
your guts—you fellows in business in 
this town?” 

Once again Joe grinned, although 
his face flushed a little. “Times 


change, Bill, and it’s hard for old 
timers like you and me to realize 
that. Take the farm, for instance, 
when you want a cow bred to pure 
stock you call the artificial insemina- 
tion bureau.” 

“Like h--- I do!” barked Bill 
Brown, his wad of snuff moving up 
and down. “I don’t go for any of 
those new fangled methods. And lem- 
me tell you something, Joe. Just the 
other day I telephoned a store over 
in the county seat for an appliance, 
and you know what they did to me?” 

“What?” asked Joe. 

“They had a machine answer me,” 
Bill Brown said disgustedly. “Some 
durn voice said ‘talk please. We will 
record your message. All other lines 
are busy.’ So I start to talk before 
I realize what had happened. Then 
I slapped down the receiver. I ain’t 
gonna give my business to any store- 
keeper who don’t even wanta talk 
to me. Not me. Don’t fall for all 
this modern stuff, Joe. It'll ruin 
you.” 

Joe handed Bill Brown a cigar. 


STONEMO HARD GRIT 
MAGNIFIED 32 TIMES 


Start chicks riehts 
Give them "teet. 
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The latter took it appreciatively, 
holding it under his nose to sniff at 
it. Then he lighted it, with a mut- 
tered thank you, at the same time. 


Novel Method i 

“Bill,” said Joe lightly. “I’m just 
running this as a test case. I want 
to see if this new and different dis- 
play idea sells more merchandise as 
they say it will—because it’s novel 
enough to cause excitement and in- 
terest. How about a little bet; if the 
idea works you buy me a dinner at 
Happy’s, and if it doesn’t, I'll buy 
you one?” 

“That's a deal,” Bill Brown said, 
“but you'll have to buy me some 
snuff with that dinner, too. I always 
take a fresh chew instead of dessert.” 

“Okay,” Joe laughed. “I’m glad 
you've got an open mind on the sub- 
ject.” 

“Open mind!” Bill Brown burst 
forth. “I know I’m gonna win—that’s 
for sure. No ifs, ands or buts about 
it.” 

At this point Bill went into the 


loading platform area to get some 
feed and other supplies loaded on his 
truck, and then Smiley came out of a 
sideroom with many signs. He placed 
these signs into the heap of merchan- 
dise. One showed a customer slap- 
ping his bald head and saying, 
“Yowee! What Bargains in Slightly 
Dusty Stock.” 


Merchandise Pile Shrinks 


Other customers who entered the 
store that morning were shocked as 
was Bill Brown, when they saw the 
dump heap of merchandise on the 
floor. But they read the signs and 
slowly but surely the heap of mer- 
chandise began to shrink as custom- 
ers snatched up bargains. 

Later, as Joe looked out of his 
office window toward the showroom, 
he saw Bill Brown furtively approach 
the heap, pick out a feeder, look at 
the price tag and then go to the 
counter to pay Pop Henley for the 
purchase. 

By nightfall, the pile of “dump” 
merchandise was very, very small, 


and by noon the next day, Joe put 

back only seven items on the shelves, 

and restored the islands. The sale 

had done what Joe had hoped—re- 

vel. 

Around noon time, Bill Brown 
came in again, and called to Joe. 
“All right, let’s go out and get that 
lunch. And I brought my own can of 
snuff, too, seeing I lost.” 

As the men headed for Happy’'s 
Lunch, Bill Brown said. “You're 
right, Joe, it’s a changing world. I've 
been thinkin’ over what you said. 
I've got a heifer to be bred. Think 
I'll call that artificial incineration 
bureau this afternoon. I can be just 
as modern as the next guy.” 

ELEVATORS MERGE 

COZAD, NEB.—Operations of the 
Farmers Elevator Co., the Cozad 
Elevator Co. and the German-Hoff 
Fertilizer Co. have been merged. 
Fred Sukup will direct fertilizer sales 
and Francis Bellamy will manage 
both elevators. 


Country 


CENTLEMAN® 


pew 


WE'RE HELPING YOU GRADE UP YOUR FEED 


Put teeth in your feed sales pro- 
gram! Display and sell Stonemo 
Granite Grit. Every Stonemo 


SALES 


to your store, and tells them: 
“Buy Quality Feeds, and Quality 
Stonemo Grit—They’re Your 


advertisement directs customers Partners for Profits!” 


STONE MOUNTAIN GRIT COMPANY, INC. 
Executive Offices and Quarry: LITHONIA, GEORGIA 


Branch Quarry: BARRE, VERMONT 
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gives him considerable’ addressing 
service. If he exceeds a certain num- 
ber, he pays extra. 

The merchant must print his own - 
direct mail, fold it and bring it to 
the credit bureau for addressing by 
plates. The credit bureau checks all 
names monthly through its own bu- 
reau, the utility records and other 
means. In this way the lists are kept 
up to date. 

Because many of the merchants 
are constantly sending direct mail to 
the sarre people, they save in ma- 
chine and plate costs, After two years 
of operation, all five merchants are 
well pleased with the arrangement. 

If you want individually addressed 
mail, Mr. Feed Dealer, perhaps you 
can work out a similar arrangement 
with non-competing merchants in 
your town, and perhaps the local 
credit, or some other bureau may 
handle the addressing and mailing 
for you. 

Feed dealers in many areas of the 
nation, too, know that bankers and 
other business men are always ready 
to cooperate in worthwhile rural de- 
velopment promotions. When 10 to 
20 business men join forces to pro- 
vide free quality chicks or young 
pigs to capable farm boys and girls, 
or to promote farm tours, soil con- 
servation work, etc., then the cost 
of these promotions can be pro-rated 
so that they cost each individual mer- 
chant very little. 

Through group action, many vex- 
ing’ business problems can be han- 
dled and costs can be reduced. When 
you go to your chamber of commerce 
or other civic club meetings, why 
not start a discussion on the possi- 
bilities of some group action to help 
all your businesses? You may be sur- 
prised at what will come out of it. 


WORLD'S FINEST HAMMERMILL 


1953 “JAY BEE” 


J. B. SEDBERRY, INC. 


FRANKLIN, TENN. 


PURE REEF 


OYSTER 
SHELL 


SOUTHERN 


ageing in Mobile Bay. 


IT'S HEAT. 
25 


STER SHELL MILLING CORP. 
ALABAMA 


WHEAT 
MIXED 


UNIFORM QUALITY 
GUARANTEED 


EXCELSIOR MLG. CO. aTLantio 7182 
712 FLOUR EXCH. MINNEAPOLIS, MINN. 
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Classified advertisements accepted until 
Wednesday each week for the issue of 
the following 


Classified Ads 


$1.50 minimom. Count six words of sig- 
nature, whether for direct reply or keyed 
care this office, If advertisement is keyed, 


Classified advertising rate not available 
for commercial advertising. Advertise- 


ments of new machinery, products and 


Rates: 15¢ per word; charge care of this office, 20¢ per insertion ad. services aecepted for inserti mini- 
$2.25. Situations 10¢ @ word; ditional ed for forwarding replies. mum rate of pte a 
MACHINERY FOR SALE | SITUATIONS WANTED MACHINERY WANTED | 
v v v 
WHIRLAWAY AIRBLAST CAR LOADERS COLLEGE GRADUATE, 37, AGRICULTUR- ANTE 
J. @. Hagen Milt Jefferson al basheround Saperienced ealling on = DUO EXPELLERS 
Olty, Mo. feed manufacturers and dealers. Do not 


WEIGHT- BULK BUGG No. 30, NEW, 
$280. Address 1399, Feedstuffs, Minne- 
apolls 2, Minn. 

VULLEYS—CAST IRON—SPLIT STEEL— 
eplit wood. McLaughlin, Ward & Co., 
Jackson, Mich. 


MOTORS — STARTERS — CONTROLS — 
Switches—F'uses rebuilt and guaranteed. 
McLaughlin, Ward & Co., Jackson, Mich. 


MALL GRAIN DISTRIBUTOR 10, OPENS 
1”, new $340. Address 1402, Feedstuffa, 
Minneapolis 2, Minn. 


VOR SALE—ONE 12 FT. HY-TROL USED 
Bag Piler, $126; one Elevator Reduction 
Roller, chain type, new. Ray R. Fitz- 
gerald, Box 188, Janesville, Wis. 


YOR SALE--TWO DAVENPORT GRAIN 
Presses, No, 3, complete with variable 
speed drives and motors, Address 1412, 
Yeedstuffs, Minneapolis 2, Minn. 


FOR SALE — 104 SPROUT - WALDRON 
Pellet Machine, complete with cooler, 
shaker and crumblizer. Tom Vint, Jr., 
624 Badgerow Bidg., Sioux City, lowa. 

WHEN YOU ARE IN THE MARKET FOR 
new or used mill machinery, electric mo- 
tors or any other equipment, write J. B. 
Hegan Mili Machinery, Jefferson City, Mo. 


FOR SALE-—USED ANGLO AMERICAN 

Pellet Mill and used California Pellet 
Mill. Wenger Mixer Mfg. Co., Sabetha, 
K 


TWO USED 172’x24” AMERICAN BLOW- 
ers, an extreme ee ain for heavy duty 
blowers, $360 elman Grain, Inc., 

Columbus, Obie, 


anteed first-class throughou 
tor drive, Address $774, Feedstuffs, Min- 
neapelio 3, Minn. 


us, wE HAVE WHAT YOU ‘NEED 
in supplies for feed and flour mills. If 
ive new .or used, buy it from Hughes, 
Wayland, Mich, 


‘SPROUT- WALDRON PELLET MILL, 
Cooler, Shaker, Blevators, Also Molasses 
Mixer and Pump. High-pressure boiler. 
Write 624 Badgerow Bidg., Sioux City, 
lowa. 


YOR SALK—USED MILLS, JAY BEE NO. 8 
AT; Big Chief 60 H.P. size; 16” Bryant; 


Papec 13”; Nickle Crusher, Let us know 
your needs, Prater Pulverizer Co,, Chi- 
cago 60, Il. 


JONES ALFALFA FORAGE HARVESTER, 
7 ft, new sickle drive, complete with 
A.C. 6 eylinder, Motor rfect condition. 
Sale or wade on self-propelled. Hambley 
Alfalfa & Feed Mills, 601 Logan Ave., 
Winnipeg, Manitoba, Canada. 


Preferably Texas 
Feed - 


mind extensive travel 
and the Southwest. Address 1397, 
stuffs, Minneapolis 2, Minn. 


NUTRITIONAL SALES SERVICES 
available to basic producer—new or 
established products. Personal calls 
on large feed manufacturers in 
northeastern United States. Address 
1382, Feedstuffs, 141 W. Jackson 
Bivd., Chicago 4, Il. 


HELP WANTED 
v 


FEED SALESMAN TO REPRESENT EAST- 
ern feed manufacturer in Pennsylvania 
counties——Chester, Berks, Montgomery and 
Lehigh. Must have selling experience or 
agricultural background Address 1041, 
Feedstuffs, Minneapolis %, Minn. 


MANAGER — RETAIL FEED MILL — EX- 
perienced; sales - minded Central New 
York location, Salary plus profit-sharing 
arrangement to fully qualified man. Write 
giving all detalis first letter. All replies 
held in strict confidence. Address 1376, 
Feedstuffs, Minneapolis 2, Minn. 


EXEOUTIVE — SOUTHERN CALIFORNIA 
feed mill has opening for man to super- 
vise salesmen in selling poultry and stock 
feeds to growers in Southern California 
area. Must have sales management ex- 
perience, also college training in poultry 
and animal husbandry. Address 1282, 
Feedstuffs, Minneapolis 2, Minn 


WE MANUFACTURE CONVEYORS, 


crushers, feeders, truck scales and vibrat- 
ing screens. Opportunities are available 
for direct factory dealerships for those 


with integrity and successful experience 
in selling mining, quarrying, materia! han- 
dling, mineral and food processing and 
grain and feed mill machinery. Bonded 
Scale & Machine Co., 124 Bellview, Co- 
lumbus, Ohio, 


Why Not 


Promote Yourself? 


Are you sharing in the profit your 
efforts produce? Are you qualified to 
manage a retail feedmill-elevator? 
Ours is a sound company which pays 
a good salary plus a good share of 
earnings to the manager. Write us 
about your qualifications and experi- 
ence. Replies held confidential. Ad- 
dress 1411, Feedstuffs, Minneapolis 2, 
Minn. 


FOR SALE—BOILER—200 SCOTCH 
Marine, complete with stoker or gas 
burners; condition excellent. Dryers— 
Two 6x26’ Louisville steam dryers, com- 
plete and in very fine condition. F. 
Mmmert Co, 2007 Dunlap &t., Cincin- 
nati, Ohio, 


TWO DOUBLE STANDS NORDYKE & 
Marmon—9x36" rolls; five double stands 
Nordyke & Marmon—9x30" rolls; three 
double stands Nordyke & Marmon-—9x24" 
rolls, All Style B collar oiler bearings. 
full caliper. Cereal Bases, 
Inc., Liberty 8t., North Bast, Pa. . 

MXCHANGE--ALLEN C ULATOR, 10 
key electric, adda, ubtracts, divides, 
multiplies, a real percentage figurer, ideal 
for coset or formula figuring quickly, It 
ie emall, neat, dustproof, looks and works 
like new, cost §400. I need one ton ver- 
tical mixer, screw or bucket elevator, 
emall motors or what have you, Hogan, 
Box 196, Muskogee, Okla. 


FOR SALE — HORIZONTAL POWDER 
mixers, filter presses including Sweet- 
lands, screens and sifters, grinders and 
pulverisers, vacuum shelf dryers, ex- 
pellers, Loulsaville rotar 
ers, bucket elevators, 
sorew comveyors. Only @ partial list. Send 
we your inquirtes. Consolidated Products 


Attention 
Production 
Superintendents 


We need a young, aggressive 
feed man to superintend our 
mill. It’s a modern, bulk plant; 
well-equipped and very efficient. 
Transit operation up to 15 cars 
daily. Excellent labor relations. 
Good working force. Business 
expanding. Central location in 
small city. Good living condi- 
tions. Want someone who can 
assume responsibility for pro- 
duction, quality control and 
maintenance. Write address 
1847, Feedstuffs, Minneapolis 2, 
Minn., giving full particulars 
and references. These will be 
treated as strict confidences. 


neapolie 2. Minn. 
WANTED—1 SED FAIRANKS CABINET 


Dial for Fairbanks Morse Scales. Ca- 
pacity betwern 3,000 and 4,000 pounds. 
Nappanee Milling Co., Inc., Nappanee, 


Ind, 

WANTED TO BUY — RICHARDSON 
scales, bag closing machines and other 
good mill, feed and elevator equipment. 
J. B. Hagan Mill Machinery, Jefferson 
City, Mo. 


Cost of Salesmen’s 
Calls Rise Sharply 


CHICAGO—The cost of a sales- 
man’s call on a retail grocer has 
climbed from $1.58 in 1940 to the 
present average of $3.33 a call. The 
National Association of Retail Gro- 
cers, in a recent survey reported in 
its monthly publication, NARGUS 
Bulletin, announced the figures. 

The survey of the sales contact 
situation covered leading food manu- 
facturers, wholesalers, brokers and 
retailers. Results revealed spiraling 
costs which are forcing some sup- 
pliers to restrict calls to larger stores 
or to substitute the order book for 
salesmen. 

NARGUS declared there is a great 
need for industrywide improvement 
in today’s methods of contacting re- 
tailers and receiving manufacturers’ 
representatives. “This two-point call 
for improvement,” the article report- 
ed, “is based on the fact that there 
is a tremendous waste of time, en- 
ergy and intelligence going on in 
our industry which costs both retail- 
ers and manufacturers millions of 
dollars,” 

All suppliers, the report continued, 
are beginning to check their costs. 
One company, employing several 
thousand salesmen, has inaugurated 
a policy of calling only on stores 
with four or more employees, in- 
cluding the owner. 

“What happens to the store with 
less than four employees?” the story 
asked, pointing out that good sales- 
men perform many valuable §serv- 
ices, such as informing retailers of 
forthcoming promotions, sales ideas 
and conditions in the surrounding 
area. 

“In addition,” the article stated, 
“there are the sales losses through 
lack of sufficient merchandise on the 
shelf, proper shelf and display ar- 
rangement, correct pricing, dating, 
servicing, and many other valuable 
aids provided by representatives.” 

Since there is no simple solution 
to the problem, retailers and sup- 
pliers were urged to study carefully 
their nethods and cooperate with 
one another for their mutual benefit. 

The sales contact is a two-way 
street, it was asserted. The sales- 
man who monopolizes the time of 
the retailer with generalities is wast- 
ing valuable time, and the retailer 
who keeps a salesman waiting an 
unnecessary amount of time is just 


Ina, Highway & B) 
Hoboken, J. 


FOR SALE — VERTICAL XER, 
3,000 50 H.P, California Pellet Mill; 


all-steel elevator legs; pulleys; shafting; 
wooden elevator legs; 60 H.P. Hammer- 
mille; rebuilt Richardson automatic scales; 
Unien Special Machines; re- 
built motors; 6 Meal Driers; 
four 6x36, five 0x30 N. & M. Rollermilis; 
two 0x30 Great Western, 3 ir high, shell 
type, roller milis, J. Wagan Mill Ma- 
chinery, Box 674, Jefferson Oity, Mo. 


BUSINESS 


WHEN YOU WANT a BUY AN ELE- 
vator or feed mill, see or write ue your 
needs. We have some 
Indiana, I 
change, 


ones in Ohio, 


linols, Bx- 
Ind. 


as inconsiderate and thoughtless. 


Are You Capable of Managing a Grain & Feed Company ? 


Texas company with 40 years’ successful business needs a young 
executive to assume management. Present owner wants to“Tretire. 
Growing market with formula feeds and established customers. 
After you convince yourself that this is the place for you, then you 
may purchase a substantial amount of stock in this company which 
has an unbroken 40-year record of dividend payments. Would consider 
talking with national milling company, if you have management , 
personnel available to take charge. This is a chance in a lifetime for a 
man who can Manage a company with production and sales of more 
than $2,000,000. Let us hear from you. All inquiries held strictly 
confidential. Box 1199, Fort Worth 1, Texas. 


CANADIAN GRAIN EXPORTS 


8% ABOVE 1951-52 YEAR 


WINNIPEG—Canadian grain ex- 
ports for the crop year 1952-53, re- 
leased recently by the Board of Grain 
Commissioners for Canada, show 
wheat and wheat flour exports reach- 
ing 385,900,000 bu., or 8% above the 
previous crop year total. The 1952-53 
total included 329 million bushels of 
wheat and was exceeded only by the 
1928-29 total of 354,400,000 bu. 

Canada sold 60% of her wheat and 
wheat flour through the International 
Wheat Agreement during the past 
crop year, with the U.K. taking 123,- 
393,000 tu., including 21,394,000 bu. 
in the form of dour. British Common- 
wealth countries took 168,459,000 bu., 
including 30,798,000 as flour. 

The U.S. purchased 22,900,000 bu. 
Canadian wheat for domestic use and 
milling in bond. Germany bought 24,- 
346,000 bu.; Belgium, 20,860,000; the 
Netherlands 15,594,000; Japan 14,- 
961,000; Pakistan, 14,450,000; Malaya 
and Singapore, 14,056,000; Egypt, 13,- 
904,000; Italy, 13,570,000; Brazil, 11,- 
456,000; while Switzerland and Yugo- 
Slavia each took in excess of 10,- 
000,000 bu. 

Apart from the U.K. the best buyer 
of Canadian flour during the 1952-53 
crop year was Egypt with 6,479,000 
bu. while the Philippine Islands fol- 
lowed with the equivalent of 5,341,- 
000 bu.; Lebanon, 3,410,000, and Ve- 
nezuela, 2,809,000 bu. in the form of 
flour. Ceylon, Hong Kong, Jamaica, 
Leeward-Windward Islands, Trinidad- 
Tobago, Japan and Korea each bought 
in excess of 1 million bushels in the 
form of flour. 

Export of Canadian oats and oat 
products for the same crop year to- 
taled more than 65 million bu. of 
which the U.S. imported 59,527,000 
bu. The next largest buyer was Bel- 
gium with purchases of 4,275,000 bu. 
Rolled oats and oatmeal exports were 
equivalent to 514,000 bu., with 
Venezuela’s purchases of 183,000 bu. 
far ahead of any other Canadian cus- 
tomer for these products. 

Barley exports for the crop year 
amounted to 118,857,000 bu., with 
24,085,000 going to the U.S.; 30,365,- 
000 to Germany, 19,407,000 to Japan, 
16,084,000 to the U.K. and 12,173,000 
bu. to Belgium. 

Canadian rye exports in the same 
12-month period were 8,993,000 bu., 
with the U.S, taking 5,785,000 bu., 
while flaxseed exports amounted to 
4,060,000 bu., with Belgium purchas- 
ing 2,823,000 bu. in the 1952-53 crop 
year. 


ACRICULTURAL EXPORTS 


BY U.S. SHOW 4% BOOST 


WASHINGTON—A rise of 4% in 
the value of U.S. agricultural exports 
from July to October, inclusive, of 
1953 over the corresponding period of 
1952 is reported by the U.S. Depart- 
ment of Agriculture. October agricul- 
tural exports, however, were 9% be- 
low the corresponding month of 1952. 

Compilation by the Foreign Agri- 
cultural Service showed that during 
1953 July-October period the U.S. 
shipped abroad agricultural products 
valued at $873,937,000, compared with 
$842,660,000 for July-October, 1952. 

The four-month upward trend in 
farm exports, which began in July, 
continued in October. The value of 
U.S. agricultural exports in the latter 
month totaled $241,514,000, compared 
with $234,429,000 in September, a 
rise of 3%. The total, however, fell 
below the $264,889,000 shipped abroad 
in October, 1952. 

The rising trend of U.S. agricul- 
tural exports during the first four 
months of fiscal year 1953-54, has 
been attributed in part to increased 
foreign demand caused in turn by im- 
proved economic conditions and 
greater dollar availability in impor- 
tant countries, the rebuilding of 
stocks in certain countries, and bet- 
ter competitive pricing of some US. 
commodities. 

On a quantitative basis, the out- 
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PRODUCTION SCHOOL PANEL—Question and answer sessions were one 
of the features of the recent Midwest Feed Production School in Kansas 
City. School speakers and allied trades representatives were members of 
the panels which answered the feed men’s questions. Shown here fs one of 
the panels. Seated, left to right: Roscoe R. Heard, Jr., Fuller Co., Catasau- 
qua, Pa.; Bernard V. Kaminski, Paul Berg Co., Fort Wayne, Ind.; Joe W. 
Wenger, Wenger Mixer Co., Sabetha, Kansas; Arden E. Swanson, The Day 
Co., Minneapolis; J. L. Grahek, Sprout-Waldron & Co., Inc., Muncy, Pa.; 
R. S. Sheehy, Quaker Oats Co., Chicago; Erwin O. Wascher, Honeggers’ & 


Co., Fairbury, I1l.; James H. Burrell, James H. Burrell & Sons, St. Louis; 
George P. McCarthy, Universal Mills, Fort Worth; Clayton Smith, Wallace 
& Tiernan Co., Kansas City. Standing, left to right: Arthur Heideman, In- 
dustrial Molasses Corp., Minneapolis; Brown Jenkins, Jones-Hettelsater Con- 
struction Co., Kansas City; Howard Johnson, Richardson Scale Co.; John A. 
Kenyon, Richardson Scale Co., Chicagos E. A. Worth, L. OC. Worth Commis- 
sion Co., Kansas City, who presided at the session; Phil O. Murray, Pills- 
bury Mills, Inc., Clinton, Iowa; John Heimovics, J. B. Ehrsam & Sons Mfg. 
Co., Enterprise, Kansas, co-chairman of the session; Forest Lipscomb, Jr., 
Lipscomb Grain & Seed Co., Springfield, Mo. 


standing feature of the nation’s agri- 
cultural exports during October, com- 
pared with the corresponding month 
of 1952, was an increase in shipments 
of nonfat dry milk solids, beef and 
veal, tallow, grapefruit, oranges and 
tangerines, dried prunes, canned 
fruits, corn, grain sorghums, soy- 
beans, field and garden seeds, leaf 
tobacco, dried peas and white po- 
tatoes. 

On the other hand, there were re- 
ductions in October, compared with 
October, 1952, in the export volume of 
certain commodities, particularly con- 
densed and evaporated milk, dried 
eggs, pork, lard, cotton, apples, pears, 
raisins and currants, milled rice, 
wheat, soybean oil.and dried beans. 


NEW GRADE NAMES 
FARGO, N.D.—New names for fed- 
eral grades of barrows and gilts are 
being considered, according to the 
North Dakota Agricultural College. 


KISS COMPETITION 
GOODBYE 
"Little Mawel” 

PACKAGED FEED PLANT 


For as little as $1795.00, you can 
be a full-fledged FEED ‘MILLER 
over-night. 

All Here In One Package For You 
No holes to cut, no damage to building. 
Merely attach wires to SHP motor switch, 
and start turning out profits. Larger sizes 
too, for any requirement. Any item avail- 


able separately. Cosss only 12 to 15¢ 


Hold the high cards, with 
crimped, crumbled, granu- 
lated dust free MIXED feeds. 
Ask for samples. a 


CRIMPS oats, barley, milo maize, wheat, 
corn, rye DUST FREE. GRANULATES 
cobs, ear corn, shucks, hay, straw, leaves, 
roots, stems DUST FREE. Steel cuts corn 
and-other grains for poultry feed. Batch 
mixes and sacks off or delivers to feed trucks. 
Molasses attachment available. BETTER 
TELEPHONE YOUR RESERVATION 
— They are going like Hotcakes. 
Phone 216, 14 Miles from Kansas City 


H. C. DAVIS SONS 


Dept. FH-1, Drawer 185 
BONNER SPRINGS, KANSAS 


An Inventory Check Sheet for 
the Busy Feed and Grain Man 


Inventory time is always a busy 
time—and it’s easy to forget import- 
ant safeguards which will assure that 
the inventory shown on the year-end 
financial statement is the correct one. 
Watching these points will very like- 
ly also assure the correct cost-of- 
goods-sold figure shown on the year’s 
operating statement. 

With -this thought in mind, the 
Twin Cities chapter, National Associ- 
ation of Cost Accountants, presents 
the following “Inventory Check 
Sheet.” It is not the final answer; 
nor does it include every possible 
check that will assure a correct in- 
ventory. However, it does list the 
majority of points for every business 


man and/or accountant who must 
supervise inventory at closing 


INVENTORY CHECK LIST 

1. Preparation. 

a.Is date and time set aside for 
inventory taking? 

b.Is adequate personnel selected 
for the job? 

c. Does each individual know his 
specific duty? 

d. Are items to be inventoried prop- 
erly classified? 

e. Are adequate supplies of inven- 
tory forms available? 

f. Do personnel understand how the 
forms are to be used? 

g. Has stock been properly ware- 
housed for easy counting? 

h. Have steps been taken to obtain 
accurate counts on bulk or liquid 
items? 

2. Taking Inventory. 

a.Is every item inventoried inde- 
pendently by two separate individu- 
als? 

b.Do the separate counts agree 
with each other? 

ec. Are item descriptions or inven- 
tory tag or sheet clear and complete? 

d. Are all items inventoried? 

e. Are there any items in transit? 
If so, are they properly entered in 
the Purchase Journal? 

f.Are steps taken to assure the 
entry of every item, counted on the 
inventory sheets? 

g. Have proper unit weights been 
used in arriving at the number of 
bushels of grain? 

h. When there are large stocks of 
grain in a bin, thus making measure- 
ments necessary, do the measured 
bushels take into consideration the 
packing and shrinkage of the grain? 

i. Where book records are main- 


properly adjusted? When differences 
between book and physical inventory 
are substantial, is an audit made: to 
trace down the cause for the differ- 
ence? 

8. Inventory Valuation. 

a.Has properly trained personnel 
been assigned the task of pricing the 
inventory? 

b. Have complete pricing instruc- 
tions been issued by proper company 
authorities or officers? 

c.Is the pricing procedure consis- 

, tent with the previous year? 

d. Are prices checked by competent 
individuals? 

e.Is adequate and properly trained 
personnel available for the extension 
of the inventory? 

f. Are steps taken to assure a thor- 
ough check of extensions? 

4. Post-Inventory Ohecking. 

a. Have all items included in the 
inventory been recorded in the Pur- 
chase Journal? 

b. Are any items in the inventory 
not the property of your company? 

c.Do you have any merchandise 


out on consignment? If so, are such 
items in the inventory, and have they 
been properly verified? 

d.How about obsolete merchan- 
dise? Is its value consistent with 
the current value of the material— 
and not cost? 

5. Finally— 

a. Does the dollar value of the total 
inventory develop a consistent gross 
margin that is comparable with past 
periods? If not, WHY? 

6. A Note of Caution. 

a.Don't let the inventory taking 
drag out over a prolonged peripd. If 
at all possible, take all counts be- 
tween periods of regular business. 


Re - - Bearings 
NEW and REBUILT MILLS 
INDIANA GRAIN MACHINERY Corp. 


Indianapolis, Ind. 
416-24 8. Meridian &t. Plase 3235 


Standard steel elevators, belt and bucket type, avail- 
able from stock. sizes, from 300 to 
10,000 Bu /Hr., service and four 
Light Duty sizes, tom 330 Bu/Hir., for inter- 


mittent cope. manulacture screw 
veyors your requirements 
complete 


GODSHALK 
Sheet Metal Fabricators 
BANGOR 


Improves ep 
production. Increases 


write... DIAMOND V MILLS, INC. 


Fortify your feeds with 


LIVE YEAST CULTURE 


activity, live yeast digestive enzymes, B complex vitamins 
etite, digestion (i 
utilization —lowers feed cost. 
CEDAR RAPIDS, IOWA 


uding rumen eid), health, 


RE ARE THE FACTS YOU NEED FOR SCIENTIFIC, | 


PROFITABLE BEEF CATTLE PRODUCTION 


Expert ROSCOE R. SNAPP answers the questions esked 
every day by cattle men—in the new fourth edition ofp— 


BEEF CATTLE 


This book gives you the latest breed- 
ing and fseding methods plus helpful 
in ormation obtained in recent beef cat- 


nomic trends, equi 
feed, and ae else «a breeder or 
feeder might want to know. 641 fuct- 
packed pages—Only $6.50. 


ORDER TODAY FROM— 


FEEDSTUFFS 


South Sixth Street, Mianespotie, 1 Mine 
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Distillers 


B Complex Vitamins 
Growth Factors 


Dried Solubles 


Protein .......... .24-30%, 
8% 
85% 


lerke Bros. Distilleries, 1010 Massachuse 

Corp., P..0. Box 1080, Louisvill 
Avenue, New York 

tovisvitle, Kentucky 


Jistilling Co., Station D, 
lox 1987, Detroit, Michigan *- 


Distillers 
Dried Grains 


Protein or, 
TON, 


B Complex Vitamins 
Growth Factors 


Distillers’ Solubles 


¥ will be a normal production year 

54 for Distillers Dried Grains and 
Dried Solubles. To insure a steady 
supply, write, wire or phone your 
favorite source NOW! 


For information on Distillers Feeds, 
write On your company stationery for 
your free copy of “Distillers Feeds” —to 
Distillers Feed Research Council, 1232 
Enquirer Building, Cincinnati, Ohio. 
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Corn Belt Pig Crop Forecast 
in Line With National Outlook 


WASHINGTON—The U.S. Depart- 
ment of Agriculture’s prediction of a 
4% increase in the US. spring pig 
crop over last year (Feedstuffs, Dec. 
26, page 1) includes an indicated 
boost in the Corn Belt of that size, 
also. A number of states will show a 
smaller production than last year, 
however, on the basis of farmers’ in- 
tention reports. 

The U.S. forecast is based on indi- 
cations of a total of 7,795,000 sows to 
farrow, 6% above the number far- 
rowing last spring. If the intentions 
for spring farrowings materialize, and 
the number of pigs saved per litter 
equals the 10-year average with an 
allowance for upward trend, the 1954 
crop would be 52 million head—a 4% 
increase. 

No state or area figures are given 
in the USDA report on pi 
actual production, but indications of 
spring farrowings are given by geo- 
graphical divisions. (See accompany- 
ing table.) 

Corn Belt Up 


The number of sows expected to 
farrow in the north central area 
(Corn Belt) is 6% larger than last 
year, including a 6% boost in both 
Iowa and Minnesota and a 5% boost 
in Illinois. No states in this area are 
expected to show a decrease, although 
the Ohio forecast is for only a 1% 
boost. The largest percentage boost 
in this area is indicated for Kansas, 
where farrowings are expected to be 
14% above last spring. Nebraska far- 
rowings are expected to be up 12%. 

Larger percentage increases are 
forecast in a number of other states, 
but most of these are lower-ranking 
hog producing areas. 

Substantial reductions are forecast 
in the North Atlantic region, with 
only two states expected to match 
last year’s farrowings. Only a 2% 
increase in farrowings is indicated in 
the south Atlantic region, but in- 
creases larger than the national aver- 


age are indicated in the south central 
and western areas. 

Farrowings in Texas are estimated 
at 24% higher than last spring and 
13% gains are seen in Kentucky and 
Tennessee. 

Good Average 

The USDA's forecasting “batting 
average” for 1953 as a whole aver- 
aged out nicely. It predicted a decline 
of 15% in spring pig production a 
year ago and a 5% decline in fall 
production. Production actually ‘was 
down 11% last spring and off 9% this 
fall. 


If the predicted 4% increase in pro- 
duction this spring develops it will 
mark a reversal of a downtrend in 
progress for the past three seasons. 
The total 1953 crop (spring and fall) 
of 82,119,000 pigs in 1953 represented 
about a 10% decrease from the 91,- 
712,000 total for 1952. This, in turn, 
was down about 10% from the 1951 
output of 102,189,000. 


DROUTH HAY SELLERS 
MUST SUBMIT BILLS 


FRANKFORT, KY.—Ben S. Adams, 
Kentucky agriculture commissioner, 
has warned dealers selling drouth 
emergency hay to Kentucky farmers 
that they cannot receive federal funds 
to help pay the transportation costs 
unless they send freight bills to his 
office. 

Mr. Adams said hay dealers hadn't 
been attaching the freight bills, 
signed by shippers, to the forms they 
have been submitting to his office for 
aid money under the federal-state 
hay program. The federal govern- 
ment has been paying half the trans- 
portation costs on emergency hay, up 
to $10 a ton. 

Mr. Adams said the freight bill 
forms can be of the dealer’s own 
choosing. 


1953 Pig Production, 1954 Forecast 


Pigs saved farrowing—. 
~Fall (June 1-Dec.1)— — -Year Spring (Dec. 1-June 1) 
State and 1952 % of 1952 % oO oO 
division (000) (000) 1952 (000) (000) 1952 (000) (000) 1963 
Maine ..... P 20 17 85 61 45 88 4 4 89 
New Hampshire ‘ 11 7 64 24 17 71 1 1 
rere 12 9 75 26 21 81 2 1 80 
Massachusetts .. 58 57 98 132 116 88 10 10 1 
Rhode Island ... ; 3 3 100 86 1 1 100 
Connecticut ....... 23 17 74 42 34 $1 2 2 87 
ee |, BROT 135 105 78 342 275 80 23 20 87 
New Jersey .... 59 40 68 155 130 84 4 12 86 
Pennsylvania .<..... 497 406 82 1,111 959 86 79 71 90 
North Atlantic ° 818 661 81 1,890 1,603 85 136 132 90 
2,391 2,211 92 5,324 5,156 97 413 417 101 
0 3,497 93 7,932 7,376 93 564 576 104 
. 4,020 3,811 95 10,210 9,884 97 901 946 105 
Michigan .......- 616 593 96 1,459 1,306 90 102 112 110 
Wisconsin ......... 1,195 1,178 99 3.468 3,103 89 281 306 109 
E. N. Central ....11,972 11,290 94 28,393 26,824 94 2,251 2,367 105 
Minnesota ......-++-+ 1,897 1,791 94 6,123 6,581 91 664 598 106 
TOWER cccccscccvess . 6,635 6,095 92 19,674 18,579 95 1,786 1,893 106 
Missouri .....-+-++- 2,675 2,542 96 5,829 6,613 96 449 462 103 
North Dakota ..... 95 79 83 698 00 86 76 85 112 
South Dakota ...... 341 353 104 2,395 2,121 Rg 275 300 109 
Nebraska .......... 1,003 924 92 3,992 3,499 88 386 432 112 
606 526 87 1,635 1,272 78 110 125 114 
W. N. Central ...13,252 12,310 93 40,246 37,265 93 3,646 3,895 107 
N. Central .......26,224 23,600 94 68,639 64,089 93 6,897 6,252 106 
Delaware .......... 28 27 64 67 89 ‘4 96 
Maryland ........--; 184 166 85 412 364 aS 31 26 90 
Virginia 536 441 82 1,193 980 82 17 74 96 
West Virginia ...... 117 102 87 212 83 15 16 106 
North Carolina .... 762 650 86 1,823 1,581 87 139 146 104 
South Carolina . —_ 376 80 2 17 60 63 105 
Georgia ...... 1,023 91 2,608 2,291 88 196 205 106 
Florida ..... : 342 301 88 852 165 90 i) 76 100 
South Atlantic ... 3,659 3,076 86 8,160 6,986 86 597 611 102 
Kentucky ........ 690 662 96 1,635 1,383 86 106 120 113 
Tenncesee .......... 730 635 87 1,727 1,326 17 103 116 113 
Alabama ........... 813 724 89 1,767 1,460 83 110 113 103 
Mississippi ....... . 420 342 81 910 653 72 61 50 98 
Arkansas ........ > ia 248 77 27 543 66 “4 40 91 
Louisiana ...... , 319 248 78 167 539 71 $1 46 90 
Oklahoma ........ 308 80 987 655 66 61 60 
660 742 621 84 1,666 1,187 71 87 108 124 
South Central ... 4,420 3,788 86 10,266 7,736 16 603 653 (108 
Sa 91 70 77 268 185 69 16 19 119 
o4 71 76 262 165 65 14 100 
Wyoming ...... 34 25 74 83 59 71 5 5 100 
Colorado ..... - 160 102 68 366 234 64 oe | 23 110 
New Mexico .. 30 27 90 73 63 86 6 6 107 
16 17 106 33 31 o4 2 121 
32 36 112 a8 $2 94 7° 119 
Nevada ......- 12 10 83 29 22 76 2 3 136 
Washington ........ 98 74 76 200 162 $1 12 13 108 
Oregon ....... ‘ 96 76 78 237 167 70 13 108 
California ........ 287 260 87 647 536 83 46 ‘9 107 
WER. caves. 940 767 $1 2,276 1,706 76 144 167 109 
34,961 31,882 91 ° 
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FEEDS and FEEDING, 21st Edition 


By Frank B. Morrison 


An accepted manual of feeds and feeding since the $7.00 


ANIMAL NUTRITION, Third Edition 
By Leonard A. Maynard 


It covers the standard, constantly-needed facts on feeding farm animals, and also 
the newly discovered facts about how certain acids, minerals, vitamins, ete., can 
help in raising healthier, more productive animals. 

and tables 


RAISING SWINE — 


By George P. Deyoe 


A practical swine raiser’s handbook. Stock selection, record keeping, , care 
and handling, marketing techniques and preparing pork for home 
use, 447 pages, 201 illustrations, 40 tables ...... 4.75 


RAISING LIVESTOCK— 
By Walter H. Peters and G. P. Deyoe 


This book provides the owner, manager or caretaker of farm or ranch with easily 
found, specific suggestions for solving problems confronted in producing, handling 
and managing livestock, including preparing for market, selecting, feeding, hous- 
ing, breeding and marketing influences. It tells of the many jobs to 
be done and exactly how to do them. 519 pages, 240 Mlustrations. 


SWINE PRODUCTION— 
By W. E. Carroll and J. L. Krider 


A guide to organization, establishment, management, feeding and 
marketing operations in raising of hogs, 408 pages, 65 ilustrations. ..... 16.00 


POULTRY NUTRITION, Fourth edition Revised and Enlarged 
By W. Ray Ewing 


feed cherymen, ap on anti- 
biotics, new growth charts, feed formulas for rapid growth. ........... 12.50 


POULTRY HUSBANDRY—Third Edition 
By Morley A. Jull 
526 pages, 254 illustrations, covers all aspects of the poultry business, from 


planning and building poultry plant te preparing poultry products for market. 
Breeding techniques, feeding procedures, disease control, incubation; 
it is an “encyclopedia” of poultry raising. 50 


POULTRY PRODUCTION— 
By Leslie E. Card, Ph.D. 


Eighth Edition, 416 pages, 216 illustrations and four pilates. Deals with broiler 
$5.00 
00 


POULTRY HUSBANDRY— 


Laboratory Exercises for Farm Poultry Production 

By Morley A. Jull 
1962—Spiral bound, 90 pp. 15 lessons for beginners on poultry farm management. 


bing, feeding, judging, egg quality, poultry house 
and dressing, preparation for cooking, and 


KEEPING CHICKENS IN CAGES, 3d Edition 


By Roland C. Hartman, Editor, Pacific Poultryman 


in areas having a relatively mild climate. Based on methods successfully in 
California and now being adopted largely in 


SUCCESSFUL POULTRY MANAGEMENT— 
Second Edition 
By Morley A. Jull 


447 pages, 188 illustrations, based on practical experience, brings practical helps 
for choosing breeds, increasing broiler and egg production, bailding range 
shelters, estimating egg output, buying feed, 


RAISING TURKEYS, DUCKS, GEESE and 
GAME BIRDS 


By Morley A. Jull 
A guide to the raiser of specialized poultry. 
the field. A dollar-wise help in all aspects of this 
467 pages, 265 Ulustrations. 


BEEF CATTLE, 4th Edition 


By Roscoe R. Snapp 


Covers breeding, feeds, feeding, economic trends, equipment, Includes a report 
of handreds of feeding experiments. Has special chapter om 


| 
4 
fe 
Part I—Fundamentals of Animal Nutrition 
Part IlIl—Feeding Farm Animals 
| 
| 
| 
a 
d 
| 
| 
4 
1,500 pages, 133 illustrations, of factual information for feed manufac- 
| 
‘ 
Deals with ti for keep! n individual single deck 1 “eis ag 
on forty years experience in Ret Pal 
basiness aw 
, Drolessor veterinary 
medicine, University of 641 pages. ................. 
- No C. oO. D. Ss 
RDER FROM. South Sixth 
*Number indicated to farrow from breeding intentions reports j <€ re 
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THE FEED MARKETS 


* * 


* * 


Demand — Supply — Trends — Prices 


Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available 
from Feedstuffs correspondents and are not necessarily those in 
effect on date of publication. The prices represent fair average trad- 
ing values and do not necessarily represent extreme low or high 
levels at which individual sales might have occurred. A descriptive 
summary of supply and demand factors prevalent in the feed mar- 


ket appears on page 2. 


ALFALFA MEAL 


Indianapolis: Demand fair; trend un- 
changed; supply sufficient; suncured, 13% 
$48; dehydrated, 17% $64. 

St. Loule: Demand good for dehydrated, 
suncured slow; supply adequate; dehydrated 
17%. 100,000 A $69.40 ton; suncured No. 1 
fine ground, 13% $46.40 ton, f.0.b, St, Louis 

Portland: Demand good; trend higher; 
supply limited; suncured, 15% %36, f.o.b. 
Idaho; suncured 16% $36, f.0.b. California; 
dehydrated $62, f.0.b. California, 

Chicago: Demand poor; supply secarce; 
17% with 100,000 unite vitamin A guaran- 
teed $71@73.20; 17% with no A guaran- 
teed $57.60@68.50; 13% fine ground, sun- 
cured $47,.60@48.60; 15% dehydrated, no A 
$561 @53. 

Seattle: Demand fair; trend strong; sup- 
ply good; $48 ton, carlots, 15% fine grind; 
$66 ton, delivered, carlots dehydrated. 

Olncinnati: Demand good; trend steady 
to higher; supply adequate; 17% dehy- 
deated, 100,000 units vitamin A $75.55@ 
78.05; 128% *fine suncured $42@47. 

Omaha: Demand barely good on dehy 
drated, poor on suncured; supply ample; 
i7T% dehydrated, no A $62.50@56; 17% de- 
hvdrated, 100,000 A $67,60@70; Nebraska 
and Colorado suncured No, 1 fine ground 
440: Nebraska and Colorado No. 1 % in 
Ft. Werth: Demand fair; offerings lim 
ited: dehydrated, 100,000 4, 17%, California 
origin $71@72, delivered Worth, prompt 
shipment 

Philadelphia: 17% dehydrated-—demand 
fair; supply fair; $69.60, 

Houffato: Demand good; supply fair; 17%, 
100,000 unite vitamin A $77.60, Boston basis 

Minneapolis: Prices turned up sharply 
on wuaranteed vitamin A material as the 
problem of securing high A content became 
more acute, Trade was not heavy but suf 
fielent to support a very firm market. 
Quotations: 17% dehydrated, 100,000 units 
of vitamin A guaranteed $72@74.50, 60,000 
unite of vitamin A guaranteed $60@64.50, 
no A guaranteed $59@60; 13% suncured 
$46.50 @47. 

Memphis: Demand good; trend up; sup- 
ply theht; dehydrated, 17% protein, guar- 
anteed 100,000 unite vitamin A $72. 

Milwaukee: Demand good on 17% with 
\ guarantee, fair without; supply scarce 


on 17% with guarantee, fair without; weat- 


ern dehydrated, 17% with 100,000 A guar-. 


antee $66, without $57. 

Hoston: Demand good; supply fair; de 
hydrated, 17% $77.76; suncured, 13% $58.65 

Kaneas City: Demand good, offerings 
lieht, trend stronger-—for this week's ship 
ment 17% dehydrated alfalfa meal with 
100,000 unite of vitamin A guaranteed on 
arrival $67.60@70, sacked, Kansas City; 
next week, about $70, sacked, Kansas City; 
No. 1 fine ground suncured $427 43, sacked, 
Kansas City; No, 1 %-in, $40@41, sacked, 
Kansas City; No, 2 4-In. nominally $36@37, 
sacked, Kansas Oity. 

ALFALFA PELLETS 

Omaha: Demand fairly good; supply am- 
ple; 17 dehydrated, 100,000 A $71.60 

BARLEY FEED 

San Francisco: Demand fair; supply am- 
ple: rolled $67.60, ground $66.50. 

Philadelphia: Demand dull; supply fair; 
pulveriged $65. 

Seattle: Demand good; trend firm; sup- 
ply limited; whole $68 ton, ground $70 ton, 
rolled $70 ton, all ex-warehouse, Le.L, 
sacked, 

“Chicagot Demand good; supply fair; $45 


Baltimore: Demand good; supply fair: 
$54@66. 

Portiand: Demand good; supply ample; 
trend unchanged; rolled $70, ground $68 

Indianapolis: Demand improving; trend 
unchanged; supply ample; crimped barley 
£69, rolled barley $71, whole barley $67 

Boston: Demand fair; supply adequate; 
$15 @ 46. 

Milwaukee: Demand fair; supply ample; 
pulverized, white $63, feed $50; needles 
$11.20 bu, 

Ogden: Supply normal; rolled $56@61; 
whole barley $61@66. 


BLOOD FLOUR 

Loulsville: Demand fair; trend steady; 

supply ample; $127.60@130. 
BLOOD MEAL 

Sean Francisce: Demand good; supply am- 
pie: $7.36 a unit of ammonia; screened 
a unit of ammonia. 

Cincinnati: Demand fair; trend steady; 
supply adequate; $126@135. 

Seattle: Demand improved; trend firm; 
supply fair; $100 ton, f.0.b, local packing 
planta, 

Lovisville: Demand fair; trend steady; 
supply ample; §127.60@130. 

Chieago: Demand good; supply very 


140, 

Portland: Demand good; supply ample; 

trend unchanged; $110, 
BONE MEAL 

San Branciseo: Demand good; supply 
fair; $62. 

rt. Worth: Demand fair; supply suffi- 
clent; Belgian, 66% BPL, 13% phosphorus, 
ton lets $66; best quality German produc- 
tien, 70 to 76% BPL, 15% phosphorus $67, 
cars, Houston, prompt shipment. 


Omaha: Demand good; supply limited; 
$765 
Cincinnati: Demand good; trend steady; 
supply adequate; $62.50 ton, sacked, f.o.b 
Oincinnati 

Louisville: Demand fair; trend strong 
er; supply light; $70 ton. 


BONE MEAL (STEAMED) 


Sen Francisco: Demand good; supply am- 
ple; $76 

Louisville: Demand fair; trend steady; 
supply ample; $70@765 ton. 

Chicago: Demand good; supply fair; $60 
@76 

St. Louis: Demand fair; supply adequate; 
$80 ton, sacked 

Atlanta: Demand slow; supply light; 
$60.50, ports 

Indianapolis: Demand fair; trend high- 
er; supply eufficient $78 ton 

Boston: Demand slow; supply steady; $57 


BREWERS’ DRIED GRAINS 
Philadelphia: Demand good; supply very 
scarce no quotation 
Omaha: Demand good; supply poor; $61 
Cincinnati: Demand gdod; trend steady 
none available; $63@66 


Loulsville: Demand fair; trend steady 
supply ample $47 ton 
Chieago: Demand very good none of 


fered 24% nominally $61@62 

St. Louls: Demand excellent; none avail 
able; $54, nominal, ton, bulk; $60, nominal, 
ton, sacked 

Buffalo: Demand food 
24% $72, sacked, Boston 

Boston: Demand estrone 


supply light; 


supply scarce 
$68 
Milwaukee: Demand good; none avail 
able; nominally $63 


BREWERS’ DRIED YEAST 

St. Louls: Demand good; supply limited; 
10¢ lb. In carlots; 10% @11¢ Ib. in ton lots; 
11% @12¢ Ib., less than ton lots 

Cincinnati: Carlots, when available, 9%¢ 
b.; 5-ton lots 10% ¢, ton lots 11¢ 
Pittsburgh: Carlots, when available, 9%¢ 
Ib.; 5-ton lots 10%¢, ton lots 11¢ 
New Orleans: Carlots, when available, 
9%¢ Ib.; 5-ton lots 10%¢: ton lots 11¢ 

New York: Carlots, when available, 9%¢ 
Ib.; 10-ton lots 10¢; 5-ton lots 10%¢; ton 
lota 

Omaha: Demand good; supply poor; 
11%¢ in carloads; 12%¢ Ib. less car- 
loads 

Loulsville: Demand fair; trend steady; 
supply ample; $190 ton 

Chicago: Demand good; supply limited; 
10% @11%¢@ Ib. In carlots; 11% @12%¢ Le.1. 

Milwaukee: Demand good; supply limited; 
9% @10%¢ Ib., in carlota; 11@11%¢ 

Boston: Demand good; supply fair; 
11%¢ Ib 

BUTTERMILK-CONDENSED 

San Francisco: Demand fair; supply good; 
$6.35 owt. 

Philadelphia: Demand dull; supply fair; 


Loulsville: Demand good; trend steady; 
supply ample; $4.75 ecwt 

Indianapolis: Demand fair; trend steady 
to higher; supply ample; 100-lb, bag $4.40, 
in barrels $3.60 

Ogden: Supply nverage $4.90 
drum 

Boston: Demand active; supply adequate; 
Ib 

Chicago: Demand fair to good; supply 
fair; $3.75 cwt. in carlots 

CALCITE CRYSTALS AND FLOUR 
(All prices net, including freight and tax) 

New York: Crystals $13.24, flour $9.49 

Buffalo: Crystals $13.95, four $10.20 
Toledo: Crystais $15.52, flour $11.77 

Boston: Crystals $14.37, flour $10.62 

Limecrest, N.J.: Crystals $9.50, flour $5.74 

CALCIUM CARBONATE 

Minneapolis: Prices depend on potency of 
mix, plain calcium $10 ton in 100-Ib. bags; 
KI .6 and 25-Ib. Mn8O, $16.10 > KI $13.70 
Seattle: Demand steady; supply good; 
trend steady; $14 ton, ex-warehouse, truck 
lots 

Cincinnati: Demand fair; trend steady; 
supply adequate; $8@9. 


CHARCOAL 


San Francisco: Demand steady; 
ample; $59.50. 

Chicago: Demand quiet; supply ample; 
poultry charcoal $93 ton in 60-Ib. multi- 
walls. 

Boston: Demand and supply lieht; $78 


COCONUT MEAL 

San Francisco: Demand fair; supply am- 
ple; $62@63. 

Seattle: Demand slow; trend easy; sup- 
ply fair; $68, imported, ex-dock, Seattle, 
30-day arrival 

Portland: Demand good; trend firm; sup- 
ply ample; $70 

Bayonne, N.J.: 20% protein solvent ex- 
tracted meal $51 ton in bulk, $55 ton in 
good used bags. 

COD LIVER OIL (FORTIFIED) 

Boston: Demand quiet; supply ample; 
600 D, 3,260 A 26¢ Ib.; 300 D, 2,250 A 26¢; 
300 D, 1,600 A 22¢ 

New York: 300 ICU, 1,600 A i18@21¢; 
800 ICU, 2,250 A 20% @24¢; 300 ICU, 3,000 
A 24@26%¢; 600 ICU, 1,600 A 19@21¢; 
600 ICU, 3,000 A 24@28¢. 


100-Ib. 


supply 


CONDENSED FISH SOLUBLES 
t Demand good; supply scarce; 


CORN GERM MEAL 


St. Louis: Demand good; supply limited; 
$52 ton, St. Louis. 


CORN GLUTEN FEED AND MEAL 


(All quotations for all cities are sacked 
basis; bulk basis $5 less) 
Minneapolis: Feed $£9.77, meal $82.77. 

Atlanta: Feed $66.92, meal $89.92. 
Birmingham: Feed $65.18, meal $38.18 
Boston: Feed $64.15, meal $87.15. 
Chicago: Feed $54, meal $77. 
Cleveland: Feed $61.04, meal $84.04. 
Denver: Feed $63, meal $86 

Ft. Worth: Feed $61.50, meal $84.50 
Indianapolis: Feed $68.50, meal $81.59 
Kansas City: Feed $54, meal $77. 
Louisville: Feed $60.11, meal $83.11 
New Orleans: Feed $62.88, meal $85.88. 
New York: Feed $63.69, meal $86.69. 
Norfolk: Feed $63, meal $86. 
Philadelphia: Feed $63.23, meal $86.23 
Pittsburgh: Feed $61.50, meal $84.50. 
St. Louis: Feed $54, meal $77. 


CORN JILL 
Cincinnati: Demand good; trend steady; 
supply adequate; $61.85@62.86. 
Louisville: Demand slow; trend steady; 
supply normal; $61.85 ton. 


COTTONSEED OTL MEAL 

San Francisco: Demand good; supply am- 
ple; $69.78. 

Philadelphia: Demand dull; supply fair; 
$79.50 

Ft. Worth: Demand good; supply very 
searce; carlots, central and north Texas 
origin 41% old process $71@73, delivered 
Ft. Worth; pellets $2 additional. 

Omaha: Demand good; supply fair; $79, 
pellets $81.50 

Cineinnati: Demand good; trend steady; 
supply adequate; $73.50@75.50. 

Wichita: Demand fair; supply insuffi- 
client; 41% $74 

Seattle: Demand dull; trend steady; sup- 
ply good; $80, ex-dock, for imported, spot 
and nearby; domestic 41% $82, delivered, 
truck lots 

Louisville: Demand fair; trend stronger; 
supply normal; $76.45 ton. 

Chicago: Demand fair; supply adequate; 
hydraulic $76.50, solvent $76.60. 

Indianapolis: Demand fair; trend lower; 
supply ample; 41% $78 

Portland: Demand good; trend firm; sup- 
ply ample; $65 sacked, f.0.b. California 

Atlanta: Demand good; trend stronger: 
supply adequate; 41% $67, Georgia mills; 
$69, South Carolina mills 

Ogden: Supply normal: 41% $75@80 

Buffalo: Demand light; supply fair; 41% 
old process $80, delivered Buffalo 

Boston: Demand light; supply fair; 
$81.50 

Memphis: Demand good; trend steady; 
supply plentiful prime 41% protein, old 
process $67, sacked; new process 41% pro 
tein, solvent $66, sacked 

Kansas Cliy: Demand fairly active; of- 
ferings fair to good; market steady; $66 
@ 66.60, sacked, Memphis. 


A AND D FEEDING OTL 

Milwaukee: Demand fair; supply ample: 
85 D, 100 A $1.45; concentrated vitamin 
oils, 300 D, 750 A 19%¢; 300 D, 1,500 A 
23%¢; 300 D, 2,250 A 25%¢. 

Boston: Demand quiet; supply ample; 
600 D, 1,500 A 22¢ Ib.; 300 D, 2,250 A 24¢; 
300 D, 1500 A 21¢; 300 D, 750 A 17¢ 

Chicago: Demand fair; supply light: 
straight A feeding oil, with 10,000 units 
vitamin A per gram, 9% @10%¢ a million 
units of vitamin A, Le.l., packed in 65 gal 
drums, f.o.b. Chicago, drums included. 
Demand steady; supply ample: 
300 D, 2,260 A 22¢ Ib.; 300 D, 1,600 A 19¢ 
Ib.; 300 D, 750 A 17¢ Ib. all ex-ware- 
house, drums included. 

Minneapolis: Straight A feeding ofl 11¢ 
per million 85 D $1.12 gal.; 300 D, 760 A 
18¢ Ib.; 300 D, 1,500 A 20%¢ Ib.; 300 D, 
2,250 A 22%¢ Ib., single drum lots 

New York: 300 ICU, 760 A 15% @17%é¢; 
800 ICU, 1,600 A 17@20¢; 300 ICU, 2,250 
A 19% @23¢;. 300 ICU, 3,000 A 23@25%¢; 
600 ICU, 1,500 A 18@20¢; 600 ICU, 3,000 
A 23@27¢. 


D ACTIVATED ANIMAL STEROL, 
POWDERED 

Cincinnati: Demand fair; trend steady; 
supply ample 1,500 ICU 11@12¢; 3,000 
ICU 18¢, warehouse, 

New York: Demand good; trend steady; 
supply sufficient 1,500 ICU pr. gr. 10@ 
12%¢ Ib ton lots, f.0.b. warehouse; 3,000 
ICU 16@18¢ 


DEFLUORINATED PHOSPHATE 


Tupelo, Miss.: $49.50. 
Coronet, Fla.: 17% 
Houston: $65.50 
Wales, Tenn.: $64.25 
Bonnie, Fla.: $80 
Portland: $75 


DICALCIUM PHOSPHATE 


Cincinnati: 18% phosphorus $82.50@83.50 

St. Louls: Minimum phosphorus 21%, 
maximum fluorine 01% guaranteed $84, 
f.o.b, St. Louis, in 100-lb. multiwall bags 

Trenton, Mich,.: Minimum phosphorus 
1% maximum fluorine .01% guaranteed 
$84, f.0.b. Trenton in 100-lb. multiwall 
bags. Minimum phosphorus 18%, maximum 
fluorine .01% guaranteed §75, f.o.b. Trenton 
in 100-Ib. multiwall bags. 

East St. Louis: Monocalcium or dicalclum 
phosphate 18% % phosphorus ton, 
bagged, f.0.8. cars 

Adams, Mass.: Minimum phosphorus 18%, 
minimum 27.5 calcium, maximum .01% 
fluorine guaranteed $80 ton, f.o.b. Adams, 
in 100-Ib. multiwall papers. 

Columbia, Tenn.: Minimum phosphorus 
18%, minimum 27.5% calcium, maximum 
01% fluorine guaranteed $76 ton, f.0.b. 
Columbia, in 100-lb, multiwall papers 

Chicago: Stock food grade, 18.56% phos- 
phorus, 20,000 Ib. or more $74 per net ton 
in 100 Ib. papers, basis Chicago Heights, 
Til.; less than 20,000 Ib. $79 per net ton; 
21% phosphorus 20,000 Ib. or more $84 per 
net ton, basis Chicago Heights and Nash- 
ville, Tenn., tess than 20,000 Ib. $89 per 
net ton. 


DISTILLERS’ DRIED GRAINS 

Philadelphia: Demand good; supply very 
scarce; no quotations, 

Loulsville: Demand good; trend steady; 
supply fair; bourbon production, light $62, 
dark $63, solubles $79; rye grains $10 ton 
less, sacked, bulk prices $5@7 ton less. 

Cincinnati: Demand good; trend steady; 
none available; $67@69. 


Boston 
5%¢ Ib. 


56, 14% % $48. 


Sen Francisco: Demand fair; supply am- 
ple; solubles $90. 

Buffalo: Demand good; supply light; §72, 
sacked, Boston basis 

Boston: Demand light; supply scarce; 
$69 

New York: Demand strong; trend high- 
er; supply limited; Nght corn grain, sacked 
$72, dark $75; dried solubles $86. 


DRIED BEET PULP 


Seattle: Demand slow; trend steady; sup- 
ply good; $50 ton, delivered, carlots. 

San Francisco: Demand and supply fair; 
$46.28 
Cincinnati: Demand fair; trend steady; 
supply adequate; $57@60. 

Atianta: Demand slow; supply ample; 
$59.50, Florida ports 

Ogden: Supply average; $50@55 

Milwaukee: Demand fair; supply scarce; 


$5: 
Boston: 
$64.50 
Baffalo: Demand fair; supply limited; 
$64.50, Boston basis. 


DRIED BUTTERMILK 


Sen Francivco: Demand fair; supply am 
ple; $7.60 cwt. 

Wichita: Demand fair; 
client; $10 cwt. 

Louisville: Demand fair; trend steady; 
supply ample; $8.25@8.75 cwt. 

Chicago: Demand good; supply light; 
$8.50@9 cwt., in carlots. 

Indianapolis: Demand fair; trend firm 
to higher; supply ample; $9.75 cwt. 

Ogden: Supply normal; $8.65, 100-Ib. bak. 

Boston: Demand slow; supply ample; 
8% @9¢ Ib. 

Milwaukee: Demand good; supply scarce; 
$11.50 cwt. 

Minneapolis: Steady at $8@9 cwt. 


DRIED CITRUS PULP 

San Francisco: Demand good; supply 
fair; meal $51. 

Atlanta: Demand fair for pulp, slow for 
meal; supply ample; pulp $37.50@40, meal 
$32@36, Florida mills. 

Boston: Demand good; supply ample; 
$60 

Buffalo: Demand fair; 
$658.50, delivered, Buffalo. 

DRIED SKIM MILK 

San Francisco: Demand and supply fair; 
12¢ Ib. 

Philadelphia: Demand dull; supply fair; 
$13 cwt. 

Cincinnati: Demand fair; trend steady; 
supply tight; 11% @12%¢. 

Louisville: Demand fair; trend steady; 
supply ample; $12.50@13 cwt 

Chicago: Demand good; supply very lim- 
ited; $12@13.50 ecwt., in carlots. 

Minneapolis: Market steady at $12@ 
13 ecwt 

Boston: Demand spotty; supply plenti 
ful; 11% @12¢ Ib 

Milwaukee: Demand good; supply scarce; 
$12.50@13 cwt 

Portiand: Demand good; supply ample; 
trend unchanged; $9.50. 


DRIED WHEY 


San Francisco: Demand steady; supply 
good; $6.50 cwt 

Philadelphia: Demand dull; supply fair: 
$6 cwt. 

Ft. Worth: Demand good; supply ade- 
quate; carlots, MNC $6.70, Ribolac $6.25 
cwt., sacked, delivered Ft. Worth or any 
Texas point or in ton lots, f.0.b. ware- 
house, Ft. Worth 

Cincinnati: Demand fair; trend steady; 
supply adequate; $6@6.25. 

Louisville: Demand slow: trend steady; 
supply ample; $6.25@6.75 cwt. 

Ihicago: Demand good; supply moder 
ate; $6 cwt., in carlots. 

Portland: Demand good; supply ample; 
trend unchanged; $6.50. 

Ogden: Supply average; $6.90, 100-Ib 
bag 

Buffalo: Demand and supply fair; $6 
ewt., delivered 

Boston: Demand good; supply plentiful; 
6¢ Ib, 

Minneapolis: Steady at $5.50 ewt. 


FISH MEAL 


San Francisco: Demand and supply fair; 
$2.30 a unit of protein. 

Ft, Worth: Demand good; supply Mmited; 
Angola, 60% protein $136, first half Janu- 
ary; pilchard, 63%, mid-January arrival 
$138, f.0.b. Houston. 

Cincinnati: Demand good; trend steady; 
supply adequate; $150@155. 

Seattle: Demand steady; trend firm; sup- 
ply sufficient; imported herring meal $2.25 
a unit protein, ex-dock; imported low pro- 
tein meal $2.15 a unit, ex-dock 

Louisville: Demand slow; trend steady; 
supply normal; $155@160 ton 

Chicago: Demand and supply fair; 60% 
protein $135, f.ob. New England; 60% 
blended West Coast $130; herring meal 
73% protein $2.06@2.10 a unit of protein. 

Portland: Demand good; supply ample: 
trend unchang: 4; California $2.35; Canadi- 
an herring $2.15, f.0.b. Vancouver. 

Indianapolis: Demand fair trend un- 
changed; supply sufficient; $158 ton 

Atlanta: Demand fair; supply ample; 
60% $133, port 

Ogden: Supply average; $2.20 a unit, 
f.o.b. Cast; 65% $171@173. 

Milwaukee: Demand and supply fair; 
60% $169. 

Boston: Demand good; supply short; $135 
@136 

Minneapolis: Market steady at $168 for 
70% Canadian herring and $166@157 for 
60% Gulf material. 


HAY 


Cincinnati: Demand good; trend higher; 
supply adequate; No. 1 timothy $33, first 
cutting No. 1 alfalfa $38, second cutting 
$43; fancy No. 1 clover and timothy $40, 
No, 1 red clover $39; bright wheat or oat 
straw $15 

Wichita: Demand fair; supply insuffi- 
cient; prairie $25, alfalfa $30@35. 

Seattle: Demand slack; trend firm; sup- 
ply good; baled alfalfa §32, delivered, truck 
lots, western Washington common points for 
U.S. No. 2 green 

Louisville: Demand slow; trend sfeady: 
supply normal; timothy or No. 1 mixed, 
No. 1 $35, No. 2 $33; no straight clover 
offered; alfalfa, local, No. 1 $40, No. 2 $38; 
straw $18@20 ton. 

Philadelphia: Demand and supply fair; 
timothy and clover $36@38 as to quality. 

Ft, Worth: Demand dull; supply suffi- 
cient; carlots, baled, No. 1 alfalfa $46@ 
48, No. 2 $43@45, Utah, Idaho, Nevada 
origin; prairie $33@35; Johnson grass, nom- 
inal, No. 2 $32.50, delivered TOP. 


Demand fair; supply short; 


supply suffi- 


supply good; 


Ogden: Supply normal; $1 bale; $16@21 
ton in the barn. 

New York: Demand moderate; trend 
firm; supply limited; timothy, No. 1 $40@ 
45, No. 2 $33@39, No. 3 $28@32. 

Boston: Demand slow; supply adequate; 
No. 2 timothy $35@37. 


HOMINY FEED 


Chicago: Demand spotty; 
$59 @59.50. 

Indianapolis: Demand fairly good; trend 
steady to higher on ground corn; supply 
ample; $63.50 ton, including state tags and 
used bags: ground corn $67. 


supply light; 


Louisville: [Lemand fair; trend steady; 
supply ample; $60.10 ton. 

Seattle: Demand slow; trend easy; sup- 
ply ample $69 ton, delivered, cariots, 


paper bags 


Cincinnati: [Lbermand good; trend steady; 


supply adequate; $62@62.50 

Omaha: Demand good; supply weak; 
bulk $50, sacked $54.50 

Buffalo: Lemand and supply fair; $68, 
sacked, Boston, January shipment. 


Boston: Demand good; supply fair; $65, 
bulk. 


Memphis: Lemand good; trend steady; 
supply tight; white $62, yellow 60. 

Milwaukee: Demand good; supply scarce; 
$59.50. 


LINSEED OTL MEAL 
San Francisco: Demand and supply fair; 


$85. 

Philadelphia: Demand and supply fair; 
36% $87. 

Ft. Worth: Demand fair; supply suffi- 
client; carlots, 36%, old process $75.40, 
sacked, delivered Ft. Worth, prompt ship- 
ment; pellets $2.25 premium. 

Cincinnati: Demand good; trend steady; 
supply tight; old process $88, new process 


$82. 

Wichita: Demand slow; supply suffi- 
cient; 34% $85 

Seattle: Demand steady; trend firm; sup- 
ply fair; $95.50, delivered, domestic produc- 
tion solvent meal; $95, ex-dock, domestic 
expeller meal. 

Louisville: Demand slow; trend stronger; 
supply normal; new process $83.35, old proc- 
ess $90.85. 

Chicago: Linseed oil meal sales were fair 
in the central states this week. Prices 
remained generally the same, Solvent $77@ 
77.50, expeller $84@865. 

Portland: [bemand good; trend higher; 
supply limited; domestic $96. ¥ 

Omaha: Demand good; supply fair; 32% 
$87.50, pellets $90; 36% $80.50, pellets $83. 

Indianapolis: Demand fair; trend firm to 
unchanged; supply ample; 34% $84. 

Milwaukee: [Lemand and supply fair; 
34% $84, 36% $76.50 

Minneapolis: Lbemand held up well, with 
only Umited supplies available for Janu- 
ary Quotations solvent $66.60@67, oid 
process 72.50, nominal; 22% flaxseed 
screenings oil feed $388. 

Boston: Demand fair; supply Nght; bulk 
$86.75 

MALT SPROUTS 

Cincinnati: Demand good; trend steady; 

supply tight; No. 1 §57@68. 


Chicago: Demand good; supply tight; 
No. 1 $57 
St. Louis: Demand very good; supply 


limited; No. 1 bulk $52.50@53 ton; No. 1 
sacked $56 ton, No. 2 sacked $61.50@52 ton. 
Boston: Demand good; supply tight; $59. 
Buffalo: Lemand good; supply light; 
No. 2 $60, Boston basis. 
Milwaukee: Demand good; supply scarce; 
55.50. 


MEAT SCRAPS 


San Francisco: Demand good; supply 


fair; $1.85 a unit of protein. 


Ft. Worth: De a 


fair; pply am- 
ple; meat and bone, 50% $82@84, sacked, 
f.0.b. delivered, Ft. Worth. 

Omaha: Demand good; 
$95, bagged. 

Cincinnati: Demand good; 
supply adequate; 50% $89.50. 

Wichita: Demand heavy; supply insuffi- 
cient; 50% $990, f.o.b. plant; 55%, no quota- 
tions, no offerings. 

Louisville: Demand good; trend steady; 
supply ample; $95@100 ton, including 
crack lingg. 

Chicago: Demand good; supply fair; 50% 
protein $92.50@94; 55% $103. 

Porth :t Demand good; supply ample; 
trend unchanged; $1.75. 

Louis: Demand fair; supply ample; 
50% $90 ton bulk, $94@95 in paper bags, 
$95@96 in burlap bags. 

New York: Demand fair; trend wun- 
changed; supply moderate; 50% $80, 55% 
$87, sacked; 55% $85, bulk. 

St. Paul: Interest picked up, par- 
ticularly from the country trade, and some 
packers advanced prices. Quotations: $92 
@95 for 50% meat and bone scraps. 

Beston: Demand active; supply light; 
$1.40 a protein unit; converted 50% 82.50. 

Milwaukee: Demand quit; supply good; 
50% $92.50. 

Kansas City: Demand fair; offerings mod- 
erate to fair; $95, sacked, Kansas City, 
for 50% meat and bone scraps. 

Seattle: Demand good; trend easy; supply 


supply ample; 
trend easy; 


fair; $87.50 ton, sacked, f.o.b. producers’ 
plants. 

MILLET 
St. Louis: Demand fair; supply ample; 


recleaned, sacked, Early Fortune §3.75 cwt.; 
recleaned, sacked, white Proso $4.75 ewt. 


Minneapolis: The market showed stre’ 
this week, with fairly good volume de- 
veloping. Most demand was for nearby 
shipment, although some interest was re- 
ported for delivery through March. Bran 
was tight in relation to other types and 
advanced $1@1.50. Quotations: bran $47.50 
@48, standard midds. $46@47.50, flour 
midds. $49, red dog $49.50. 

Kansas City: Spot millfeed showed some 
slight improvement in price this weék due 
to Nght holiday offerings ana a fair de- 
mand; bran $44.50@45.25, sacked, Kansas 
City; shorts $45.50@46.25, sacked, Kansas 
City. 

Wichita: Demand slow; supply insuffi- 
cient, due to low operating time of mills; 
basis Kansas City: bran $44.50@44.75, shorts 
$44.75@45; bran advanced $1@1L50 ton and 
shorts 25@50¢ ton, compared with the pre- 
ceding week. 

Ft, Worth: Demand active for bran, fair 
for shorts; supply sufficient; carlota, 
prompt, wheat bran also gray shorts $53 
@54, delivered TCP, about unchanged on 
bran but $2 higher on shorts, compared to 
a week previous. 

Chicago: Millfeed sales were somewhat 
slow in the central states this week, stem- 
ming partly from the holiday period, Flour 
midds. and red dog registered an increase 
for the period of about §1 a ton. Bran 
$50@50.50, standard midds. $50@650.50, flour 
midds. $51.50@652, red dog $53.50@654. 

St. Louis: Demand good; supply limited; 
bran $48.75@49.25, shorts $49@49.60, Sst. 
Louis switching limits 

Cincinnati: Demand fair; trend steady; 
supply adequate; bran $53.50@654.50, mid- 
dlings $53.50@64.50. 

Milwaukee: Demand slow; supply ade- 
quate; pure bran $51, standard midds. $62. 

Indianapolis: Demand fair to good; trend 
lower; supply sufficient; soft winter wheat 
bran $57, standard midds. $59, mixed feed 
$58, gray shorts $57@58. 

Boston: Demand fair; supply irregular; 
standard bran $57, middlings $57@57.50. 

New York: Demand fair; trend higher; 
supply limited; bran $57, standard midds. 
$58 


: Demand dull; supply am- 
ple; bran $58.50, standard midds. $68.50, 
red dog $60.50. 

Memphis: Demand good; trend up; supply 
tight; wheat bran $52, standard midds. 
$52.50, gray shorts $62.50. 

Louisville: Demand fair; trend stronger; 
supply ample; bran $54.40, mixed feed 
$54.90, shorts $54.65, middlings $57.35 

Ogden: Supply normal; to Utah and 
Idaho: red bran and mill run, biended, 
white $46, middlings $61; to Denver: red 
bran and mill run $53; middlings $568; to 
California: red bran and mill run $53.50, 
middlings $58.50, f.0.b. San Francisce and 
Los Angeles. 

Seattle: Demand improved; firfn; 
supply good; $47 ton, delivered, 

Portland: Demand fair: trend firm; sup- 
ply limited; §47. 

San Francisco: Demand ood; supply fair; 
$56, red bran $61. 


San Francisco: Demand steady; 
good; all-purpose with todine §70 

Ft. Worth: Deraand quiet; supply ample; 
carlots, mineral supplement, 20% calcium, 


trend 


supply 


4%% phosphorus §75@80; mineral blocks, 
40 Ib. each, 21% calcium, 4% phosphorus, 
17% % salt $85@90, f.o.b. Ft. Worth. 

0 : Demand good; supply limited; 


$85, sacked; $95, blocks. 

Sioux City: 60-lb. mineral blocks, 8.2% 
phosphorus $92; 7.5% phenothiazine sheep 
mineral blocks $4 each. 

Wichita: Demand heavy; supply insuffi- 
cient; all-purpose with fodine, 50-Ib. blocks 
$90, 100-Ib. bags $85, f.0.b. plant. 

Seattle: Demand steady; supply good; 
$54, ex-warehouse, for high phosphorus 
mixtures, Le.l.; $838 for competitive brands, 
ex-warehouse, 

Portland: Demand good; trend firm; sup- 
ply ample; $42@44; cubes, 60's $2.50. 

Indianapol 


is: Demand steady; trend un- 


changed; supply sufficient; mineral feed 
with iodine $51, in 5-ton lots $49, in 10-ton 
lots $48, f.o.b. Indianapolis. 


MOLASSES 


Memphis: Demand good; trend up; sup- 
ply ample; blackstrap 11¢ gal., tank car, 
f.o.b. New Orleans. 

New York: Demand fair; trend steady; 
supply ample; 12%¢ gal 

Buffalo: Demand and supply good; $28.20 
ton, delivered Buffalo 

San Francisco: Demand and supply good; 
$18 ton, f.o.b. cars, Richmond, Cal 

Ft. Worth: Demand fair; supply ample; 
blackstrap, prompt, 11¢ gal., f.o.b. Houston; 
carlots, delivered Ft Worth $28.52, by 
truck $27.26; sellers’ market price on date 
of shipment, maximum 12¢, January through 
March, f.o.b. Houston. 

Cincinnati; Demand fair; trend higher; 
supply adequate; 10%@11¢ gal., New Or- 
leans 

Seattle: Demand and trend steady; sup- 
ply good; $18 ton in tank carlots. 

Louisville: Demand slow; trend easy; 
supply ample; 10%¢ gal. in tank car lots, 
f.o.b. New Orleang. 

Portland: Demand fair; trend lower; sup- 
ply ample; §18. 

ndianapolis: Demand fair; trend steady 


to strong; supply sufficient; 50-gal. drum 
$16.25, drum included; bulk, 60-gal. $15.25, 
ton $29, barrels extra. 

Atlanta: Citrus molasses—demand fair; 


supply ample; $14, Florida mills, 
Minneapolis: 11¢ gal. New Orleans; $18 
ton, West Coast. 
Boston: Demand steady; 
13¢ gal. in tank cars. 
Milwaukee: Demand and supply 
blackstrap 9%¢ gal., New Orleans. 


NIACIN 
New York: $9 kilo. 


supply ample; 


fair; 


OAT PRODUCTS 


Memphis: Demand fair; trend steady; 


Established 1940 


HIGH CAROTENE 
Landby’s DEHYDRATED ALFALFA MEAL (tow Finer) 


Packed in 50-ib. papers or 100-ib. burlap bags. 


LANDBY DEHYDRATING CO. 


A. J. LANDBY 
PHONE 121, RES. 153 
WARROAD, MINN 


PLANT AT SWIFT, MINNESOTA 


FEEDSTUFFS, Jan. 2, 195459 


supply ample; 3%% protein, reground oat 
$22.60 


feed 

Indianapolis: Demand fair; trend steady 
to lower; supply sufficient; pulverized oats 
$45, white pulverized oats $57, crimped 
oats $76, fine ground oatmeal $89, rolled 
oats $99, recleaned No. 2 white oats §1.10 
bu.,. sacks extra, 

St. Louls: Demand good; suppiy ample; 
reground oat feed $18 In 100-Ib. burlap 
bags; pulverized white oats §51 fon, choice 
$52. 

Demand good; supply ample; 
trend unchanged; ground $72, rolled §74, 
cleaned $74 

Chicage: Demand poor; supply ample; 
reground oat feed $15@16; fine ground 
feeding oatmeal $77@83; feeding rolled oats 
s90@o4 

Louisville: Demand slow; trend easy; sup- 
ply ample; reground $21.36. rolled oats 
$95.35, feeding oatmeal $86.35, pulverized 
white oats $55.85, crimped white oats $73.35. 

Cincinnati: Demand fair; trend steady; 
supply adequate; reground oate §20@21, 
pulverized white oats $54.60@56, rolled oats 
$97 

Philadelphia: Demand dull to fair; sup- 
ply fair on pulverized, Neht on oat feed; 
pulverized: white oats $58; Canadian oat 
feed, no quotations; domestic $24, 

Minneapolis: Prices of some iteme were 
raised in line with a stronger cash oats 
situation, and business was reported fair 
to good, Quotations: poultry rolled oats 
$92.50@95, standard pulverized $49.50, feed- 
ing oatmeal $79@81, steamed crimped oats 
$66.50, reground oat feed $15.60@16. 

Boston: Demand fair; supply adequate; 
white pulverized $53, reground oat feed $28. 

Milwaukee: Demand fair; supply ample 
on pulverized, fair on balance; pulverized, 
white $49.50, feed $47.50; molasses oat 
feed $36, regrounds, 3% $17.50, 6% $19.60. 


OYSTER SHELL 


Francisco: Demand fair; supply am- 

ple; local $13, eastern $24 
Louisville: Demand good; 
supply normal; §19.39 ton, 
Portland: Demand good; supply ample; 
trend unchanged; western shell $27, eastern 


trend steady; 


DEHYDRATION 


McGehee 
g Compan 


616 Best First Street 
ary, 
Owe 


for AGRICULTURE and INDUSTRY 


Division~MIDLAND INDUSTRIES, INC 
INDEPENDENCE, KANSAS 


Elk Valley Dehydrated 
ALFALFA MEAL 


Dehydrators + Blender 


New York Memphis 
Chicago Norfolk 
Kansas City Nashville 
St. Louis Enid 
Omaha Minneapolis 
Columbus Louisville 


OFFICES: 


Fort Worth San Francisco 
Buffalo Vancouver, B. C. 
Toledo Winnipeg 
Houston Los Angeles 
Galveston Washington, D. C. 
Portland 


FEED GRAINS 


BARLEY - CORN - OATS - WHEAT 


From &very Grain Producing Area in United States 


CONTINENTAL GRAIN COMPANY 


TERMINAL ELEVATORS: 


Kansas City Toledo 

St. Louis Columbus 
xd Chicago Fort Worth 

Buffalo Portland 


Omaha 


Galveston Nashville 
Enid Louisville 
Minneapolis Memphis 
Norfolk Houston 
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60--FEEDSTUFFS, Jan. 2, 1954 
$23.60, granite grits $21, crystal grits 
24 

and supply steady; 


end 


D 
$21.44 in paper. 


Boston: Demand good; supply fair; $69.60, 
Decatur, in bulk. 
City: While there remain some 


and sheep feeds, chief of which are 
the Archer Lin-Mo-Las and Archer 


COTTONSEED OIL MEAL FUTURES 


Closing prices of cottonseed oil meal 
(41% protein) on the Memphis Merchants 


bearish tendencies in the market, prices j 
for soybean oll meal pushed atightly wick, | Umen cubes. Opening of the Eaton | Exchange in dollars per ton Coal): 
PEANUT OTL MEAL er this week. Offerings are fairly adequate | Mill will help fill the growing demand Dec. 28 Dec. 29 


Atlanta: Demand fair; trend steady; sup- and demand fair to good; for Kansas City for rumen-type bee January ...... $59.50@ 61.25 $69.00@ 60.00 
ply light; 45% $72.50, Georgia milis. and West $66.50@68, bulk, Decatur; un- f molasses and ot f March ........ 59.50@ 61.00 60.25@ 61.00 

Milwaukee: Demand and supply fair; | restricted $70.60@72 bulk, Decatur. eeds in the Colorado and inter- | way ..°°))) °°: 60.00@ 62.00 61.00@ 62.00 
64 63, 46% $79.60. eed accordi PO cocvcevece 60.50@ 63.00 61.00@ 63.00 

SUNFLOWER SEED mountain ng to October ...... 556.00@ 68.00 -@*54.00 

PEAT MOSS St. Louis: Demand good; supply ample; | Mr. Branson. uties 

San Francisco: Demand fair; supply am- large black and gray $20 cwt.; medium The Colorado mill brings to five se fae ae 
ple; $3.16 bale, black and gray $17 cwt.; small black th be ff facturi 

New York: Demand heavy; trend steady; | $10 owt e number of feed manufacturing SOYBEAN OIL MEAL FUTURES 
supply very limited; Canadian $3.10@3.25, TANKAGE plants now operated by the feed divi- Closing prices of soybean oil meal (basis 


imported $2,602.70 
Philadelphia: Demand and supply fair; 


Ft. Worth: Demand good; supply mod- 


sion of ADM. 


Til.) on the Chicago Board of 


Memphis Merchants Ex- 


Decatur, 
Trade and on the 


68.60, Schmidt-Allen Livestock Equip- change, in dollars per ton (bulk basis): 
Boston: Demand steady; supply adequate; Omaha: Demand g00d; supply short; '’ ‘ 
$2.46@2.75 bale im carlote; Lel. $2.86@ | $102.50 ment Co. of Denver has been named CHICAGO 
‘chs De 4 004d; supply ample fair distributor for that area. Deliveries Dec. 38 Dec. 29 
Chieago: man ; p al 
$2.10@4.26, standard bale. Demand heavy supply insuffi- re be made in either car or gonwery $ 71.65 #70.60@ 11.00 
supply ample; 200-Ib, lo 16, “Ib. lo Shieago: Demand good; supply fair; . 
$2.17, 26 ib lots $2 $98 @102 ‘ CANADIAN OFFICIAL TERMS October 54.00@ 55.00 53.00@ 54.00 
chalk mixture, 260-Ib. lots 06, Louis: Demand good; supply adequate; ” MEMPHIS 
lots $2.08, lote $8.11, ty | 20% 89350096 ton bulk, $97.50099 in pe- PRESENT CROPS “ABNORMAL 
St. Leuls: Demand fair 4 ; supply per bags, n burlap bags. 3 
ample; 100% pure potassium pose on Demand and supply fair; WINNIPEG — Wheat farmers 8 $67.50@ $8.10 
260-16 erage in drums $2.16, 100-Ib. lote % arch ... 69. 69. 
in aver areme $2.17, 26-lb. lots in fiber St. Paal: Demand is reported good, with should not assess the present or fu A 71.26@ 72.00 ....@ 70.75 
drums $2.20, §-Ib, lote in bottles $2.29; 90% | the market firm at $100 for 60% digester. ture terms of the phenomenal pro- ae tess TL60@ 1268 ....@ 1078 
tote te leverpak drums $2.06, 200-Ib. WHEAT GERM duction of the past three years, any | geptemper 66.09@ 68.00 64.75@ 66.50 
fiber druma $2.08, 100-lb, fiber drums $2.09, Chicago: Market stronger at $76 more than on the basis of a series of October 53.00@ 55.00 61.50@ 54.00 


26-lb, drums $2.11. 


RIBOFLAVIN 

New York: Demand good; trend steady; 
supply ample; 10¢ gm. equivalent, freight 
allowed. 

Terre Haate: Demand good; supply am- 
ple; 10¢ em, of contained riboflavin, with 
freight allowed for 8,000 and 16,000 potency 
dried fermentation solubles. 


RICE BY-PRODUCTS 
p ; trend up; sup- 
ply tight; bran $46, Memphis basia, sacked, 
f.o.b 

Wt. Worth: Demand good; supply scarce; 
rice bran $40@41, f.0.b. south Texas rice 
mille, prompt shipment; hulle $2@3, f.0.b. 


mills 

San Francisco; Demand good; supply 
fair; bran $60, polish $58. 

Atlanta: Demand fair; supply tight; bran 
$40, Louisiana mills, 


SCREENINGS 

Cimeinnati: Demand good; trend steady; 
supply adequate; Canadian $28.50@29, bar- 
ley $28@28.76, both bulk and delivered. 

Chicage: Demand and supply fair; ground 
«rain sereenings $32 Canadian, bulk 
$22.76 

Minneapolis: Trade was quiet, and Ca- 
nadian material declined $1 ton, Quota- 
tlons: country run §22@26, lighte $8@18, 
mediums $18@28, heavier $28@40; Canadi- 
an $17.60, bulk, Duluth; Canadian ground 
$27, wacked; flax screenings $20@24. 


SOFT PHOSPHATE WITH 
COLLOIDAL CLAY 
(‘leago: $22, carlots. 
Olty: $21.60@22, carlotes. 
Loulet $21.10@21.60, carlote 
Des Moines: $22.256@22.60, carlots. 
rh 


> A good 


SALES OF GOVERNMENT 
GRAINS REPORTED BY CSS 


The Chicago office of the Commodi- 
ty Stabilization Service reported the 
following sales during the week end- 
ed Dec. 24: Corn, 446,713 bu.; wheat, 
155,571 bu.; oats, 2,500 bu. The corn 
sales included 160,000 bu. for export. 
All the wheat sold was for shipment 
as flour under the export allowance 
program. 

During’the week ended Dec. 23, the 
Minneapolis commodity office sold 
9,600 bu. wheat, 354,047 bu. corn, 
10,490 bu. barley, 1,558 bu. oats, 692 
bu. flax and 319,576 bu. soybeans. 
There were no sales for export. 


POULTRY SALES TALKS 
SLATED FOR LOUISIANA 


NEW ORLEANS—Poultry market- 
ing schools designed to disseminate 
the latest information on the mer- 
chandising of all poultry products will 
be held in 12 Louisiana cities in Jan- 


below-normal crops, C. B. Davidson, 
secretary of the Canadian Wheat 
Board, declared recently. 

Mr. Davidson, addressing the Mani- 
toba Agronomists at their annual 
tonference, said he could see “noth- 
ing normal about the present phase 
of prairie agriculture” and contended 
that it is a situation that will not 
recur too frequently. 

He pointed out that since the war 
oat acreage in western Canada had 
declined by 40%. This was inevitable 
because of the mechanization of agri- 
culture. Mr. Davidson felt that there 
would always be a good demand for 
Canadian oats from the U.S. Atlantic 
states and that the normal require- 
ments for the area might be in the 
neighborhood of 23 million bushels 
annually. 


GENERAL MILLS DIVIDEND 

MINNEAPOLIS—The board of di- 
rectors of General Mills, Inc., has 
declared a dividend of 62%¢ a share 
on General Mills, Inc., common stock 
payable Feb. 1, to stockholders of 
record Jan. 8. This is the one hundred 
and second consecutive quarterly 


LAUHOFF GRAIN CO. MADE 
“REGULAR” FOR DELIVERIES 


CHICAGO—The Chicago Board of 
Trade has announced the addition of 
Lauhoff Grain Co., Danville, Ill, to 
the list of soybean processors quali- 
fied as being regular for delivery of 
soybean meal on futures contracts 
executed on the exchange. The Lau- 
hoff plant, of the solvent extraction 
type, began operations in early De- 
cember. This brings the number of 
points which are regular for delivery 
on Chicago bean meal contracts to 
seven, as follows: Illinois—Decatur, 
Kankakee, Gibson City, Danville, 
Bloomington and Champaign; Iowa— 
Clinton. 

A survey covering the open interest 
and the daily volume of trade on 
Chicago Board of Trade soybean meal 
futures contracts reveals that since 
November, 1952, there has been an 
increase of more than 100% in both. 


A. J. McLOUGHLIN JOINS 


atadelphia: $21.26@21.60, carlots. uary and February, announces Clyde 
ie ee Ingram, poultry specialist, Louisiana ——— on General Mills common PENOBSCOT POULTRY CO. 
State University agricultural exten- | 
Ft, Worth: Demand slow; supply suffi- ‘ BELFAST, MAINE — A. J. Mc- 


clent! carlots, bulk, No. 2 yellow milo 
$2.76@2.80, delivered TOP. 
Cincinnati; Demand and supply fair; 


trend steady; $2.97@3,02. 
SOYBEAN OIL MEAL 
Ogden: Supply steady; $95@100. 
Atlanta: Jemand fair; trend 
$7) 50, bulk basis, Decatur. 
Nemphis: Demand good; 
eupoly plentiful; prime 44% solvent $80, 


atrong; 


trend steady; 


sion service. 

Assisting Mr. Ingram will be Harold 
Rotzel, Poultry & Egg National 
Board, Chicago. Mr. Ingram said 
more attractive packaging of top- 
quality poultry products is of utmost 
interest to processors and retailers 
alike. 


Buffalo Grain 
Volume Off 11% 
From 1952 


Loughlin has joined the staff of 
Penobscot Poultry Co., Inc., Belfast, 
Maine, it has been announced. 

Mr. McLoughlin was general sales 
manager of the Arcady Farms Mill- 
ing Co., Chicago, for 12 years, resign- 
ing in early 1953. In May, 1953, he 


sacked, Memphis. , . joined the Chicago headquarters staff 
, Th hedule: Alexandria, Jan. 4-5; g q 
Demand good; supply Son. in feed sales work for the Quaker 


I tladelphia: Demand fair; supply ample; 
Decatur. 

WY. Werth: Demand limited; offerings 
for nearby positions very limited; carlots, 
44% $88@90 prompt or January, deliv- 
ered Ft. Worth. 

Omaha: Demand good; supply fair; 41% 
$88, pellets $90.60; 44% $85, pellets $87.50. 

Cleeianati; Demand good; trend higher; 
eupely adequate; §72, bulk, Decatur. 

chita: Demand fair; supply insuffi- 
41% $86, f.0.b, Wichita. 

fwotNet Demand fair; trend strong; sup- 
ply aple; $99 ton, sacked, quick ship- 

Ix ear: Demand good; supply improved; 
41% ton, bulk; 44% $71.50@ 
72.6 


0. 
Louleville: Demand fair; trend stronger; 
eupply normal; $82.81 ton. 

Chieage: Trading in soybean ofl meal 
wae tmproved in the central states this 


Monroe, Jan. 11-12; Shreveport, Jan. 
13-14; New Orleans, Jan. 19-21; Baton 
Rouge, Jan. 25-26; Abbeville, Jan. 27; 
Lafayette, Jan. 28; Opelousas, Feb. 1; 
Crowley, Feb. 2; and Lake Charles, 
Feb. 3. 

The agricultural extension service, 
in cooperation with the Louisiana 
State Department of Agriculture and 
the Louisiana Poultry Improvement 
Assn., is sponsoring the series. 


NEW ARCHER FEED PLANT 
ESTABLISHED IN COLORADO 


BUFFALO—The volume of grain 
moved into Buffalo by lake freighters 
in the 1953 navigation season was 
down 11% from 1952, the Corn Ex- 
change of Buffalo said in its annual 
grain receipt report. Grain men at- 
tributed the drop to the world wheat 
surplus and the decline in U.S. wheat 
exports. 

Lake grain shipments into Buffalo 
during the 1953 season totaled 130,- 
642,338 bu. This was the lowest since 
1950, when 97,290,586 bu. were un- 
loaded, and compared with 147,378,- 
636 in the 1952 season. 

Wheat shipments dropped to 63,- 


Oats Co. 

He began his career with the 
American Milling Co. in 1918 and 
later was associated with the Ohio 
Farm Bureau. Mr. McLoughlin has 
appeared on numerous programs of 
feed and agricultural organizations 
as a speaker on poultry and livestock 
feeding and merchandising. 


BURDICK GRAIN FIRM 
TO RAZE NEW ULM MILL 


NEW ULM, MINN.—The: Burdick 
Grain Co. has purchased the wheat 


earlier; 41% protein $86@80.80, 976,887 893 91 flour mill former! ted by th 
a week earlier; protein -60, ree : m 6, bu. from 91,893,914 a year ur ormerly operatec y e 
MINIEAPOLIS | Particularly sharp was the | Eagle Roller Mill Co. The four-story 


trend unchange4; January $71, April $73. 
Indianapolis: Demand good; trend firm 

te unchanged; supply ample; 44% $85 ton. 
Minneapolis: The market recovered on 


better demand after a decline earlier in 


Booster feed mill went into operation 
at Eaton, Colo., early in December, 
it was announced by Ear) Branson, 
manager of the Archer-Daniels-Mid- 


decline in Canadian wheat shipments 
through Buffalo. Canadian wheat car- 
goes arriving in the port fell to 7,219,- 
245 bu. from 27,111,029 in 1952. 


mill was dismantled about a year 
ago. Officials of the Burdick firm in 
Minneapolis indicated that the struc- 
ture probably will be torn down. The 


pe 1 144 66@66.60 
January, 88 eter tpebruaty March 4% | land feed division. Shipments of Canadian oats—used | grain firm owns the elevator space 
ie oliwaukeos Demand and supply fair; Production at the new plant will largely in the production of feed— | adjoining the mill. 


41% $84.60, 44% $82.50, 


consist primarily of pelleted cattle 


ALFALFA MEAL 


picked up sharply, however. They 
totaled 45,882,341 bu. against 31,084,- 
300 last year. 

The Corn Exchange report showed 
that 16,843,600 bu. of the more than 
130 million shipped here are stored in 
the cargo holds of Buffalo’s winter 
storage fleet. Last year, the winter 
storage fleet held 14,737,250 bu. 

The 1953 shipments of grain from 
various cities on the lakes follow: 


FIRE DESTROYS FEED STORE 

OKLAHOMA CITY — A $30,000 
fire Dec. 23 destroyed the Van Horn 
Feed Store here. The plant, owned by 
Eugene P. Van Horn, was completely 
burned, leaving only the concrete 
walls. Origin of the fire was not 
known. 


—a complete alfalfa products service—across the Land 


From— Wheat Corn Oats Barley Rye Flax 
NATIONAL ALFALFA DEHYDRATING & MILLING CO. Duluth... 
Central Division, Merchants Exch., St. Louis, Mo. Pt. Arthur ..... 2,278,002 Liilll 6 43,612 
63,976,887 13,583,271 46,261,193 4,295,587 703,755 1.822.648 


| 
| \ 
— 

| 
| 


HEARING SET ON MOVE TO 
HIKE GRAIN APPEAL FEES 


WASHINGTON—The U.S. Depart- 
ment of Agriculture announced an in- 
formal public hearing to give inter- 
ested parties an opportunity to pre- 
sent their views and comments, either 
orally or in writing, with respect to a 
proposal to increase the fees for ap- 
peal inspections of grain (an appeal 
from the original inspection) under 
the U.S. Grain Standards Act. 

The hearing will be held Jan. 18, 
1954, beginning at 2 p.m. in room 
3028, South Agricultural Building, 
14th and Independence Ave. S.W., 
Washington. 

The time for filing written com- 
ments on the proposal has been ex- 
tended to Jan. 29, 1954. Such com- 
ments should be addressed to the Di- 
rector, Grain Branch, Production & 
Marketing Administration, Washing- 
ton 25, D.C. 

The hearing is for the purpose of 
considering the department’s proposal 
to increase appeal fees, as originally 
announced Nov. 20, 1953. 


E. B. SCANLON TO MANAGE 


ELAM GRAIN DEPARTMENT 


ST. LOUIS—Edward B. Scanlon, 
active in the grain industry in. Mis- 
souri, Kansas and Oklahoma for near- 
ly 30 years, has been appointed as 
manager, grain department, for the 
Elam Grain Co., St. Louis, effective 
Jan. 1, 

The announcement was made by 

_ Edward S. Deibel, executive vice 
president of Elam, which is presently 


REMEMBER: More California 

Pellet Mills are Sold today than 

all other makes Combined. 
California Pellet Mill Company 


1800 Folsom St., San Francisco 3, Calif. 


Railroad, this public elevator 


is the 
first in the U.S. to provide for storage 
and of soft feeds. 

Well known in midwestern grain 
circles, Mr. Scanlon started his ca- 
reer in Kansas City with Goffe & 
Carkener, Inc., later moving to the 
Uhimann Grain Co. He was employed 
by Flour Mills of America as man- 


WHEAT STOCKS OF TOP 
EXPORT NATIONS UP 26% 


WINNIPEG — Supplies of wheat 
remaining on or about Nov. 1 this 
year in the four major exporting 
countries for export and carryover at 
the end of their respective crop years 
amounted to 1,813,600,000 bu., some 
26% more than the 1,435 million 
bushels available a year ago. These 
are figures appearing in the November 
issue of the Wheat Review released 
by the Dominion Bureau of Statistics. 


Supplies were held as follows, with 
last year’s corresponding figures in 
parentheses: U.S. 948,200,000 bu. 
(759,800,000), Canada 738,300,000 
(653,700,000), Argentina 83,400,000 
(1,800,000) and Australia 43,700,000 
(19,700,000). Estimates for both years 
include stocks on farms as well as 
those in commercial positions. 


RICHARD W. SMITH PROMOTED 


BUF FALO—The promotion of 
Richard W. Smith to the new position 
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Millfeed Production Off Slightly 


Production of milifeed in tons for week ending Deo, 26, and prior two weeks 


principal mills in N: 


together 
Kansas and Oklahoma and the oltice 


ebraska, 
Kansas City and St. Joseph; (2) principal milis of Minnesota, Iowa, North and South 


is, St. Paul and Duluth-Supertor; (3) mille of 


 ——Northwert*—. ——Buffalot—, --Oombined**— 
Weekly Crop year Weekly Crop year Weekly Crop year Weekly Orop yr. 
production to date production to date production to date production to date 


Dec, 21-236 ..... 614 611,131 19,101 
Previous week . .$23,494 $13,673 
Two wks. ago.. 23,667 14,087 
19,997 641,328 9,868 
19,919 638,674 11,992 
26,667 662,129 13,184 
BOSD 21,425 648,480 11,603 
Five-yr, average 21,604 640,328 11,130 


361,065 6.826 266,623 36,641 1,228,719 
10,392 247,669 
10,482 48,226 

264,211 37,249 1,296,181 


$62,326 38,406 1,381,846 
341,676 49,284 1,370,416 
282,303 42,107 1,299,210 
301,388 40,617 1,315,074 


ELIZABETH, N.J.—William Orgel, 
75, Elizabeth, N.J., feed and fuel 
dealer, died Dec. 21 in a hospital here. 
His brothers, Abraham, Elizabeth, 
and Benjamin, Youngstown, Ohio, 
were associated with him in the busi- 
ness. His widow, Frieda, four sons 
and three daughters survive. 


TRATES since 1822. 


"GERSEE 


WRITE TODAY FOR DEALERS SALES HELPS! 


MIMMEAMOLIS 


protects your 


MICRATIZED” 
Vitamins Ab D 3 


«1983 © Chemical 
and stable vitamin-antibiotic-We 


= 


HAMMERS ore tipped with 
Tungston Carbide much 
horder than the hardest 
steel or other alloy. Carbon 


FEED OPENINGS ore extro 
wide to spread incoming 
material for direct blows 
of the hammers, using less 


steel bodies will not breok. power for greater capacity. “A 


SCREENS are available 
with perforations from 
1/32” to 2” and may be 
changed by simply lifting 
the grinder hood. 


HOLD-DOWN LEVERS en- 
able operators to snap 
hood open with a minimum 
of effort. Holds hood tight 
in closed position. 


MAIN FRAME is made of 
extra heavy grey iron to 
cut down vibration and re- 
sist corrosion has wide 


spreod bose. 


Check all these features and you'll agree that W-W Hammermills 


ore the world’s greatest. When you 


use them you will be amazed 


at the profits they turn out for you . . . in less time and with less horse- 
power. Since 1910 W-W “know-how” has been put into each hammer- 


WRITE FOR CATALOG OF COMPLETE LINE 


HAMMER PINS may be removed 
to replace hammers. Just one 
pin need be removed for 
changing one entire row of 
assembled hammers. 


CYLINDER SHAFTS ore oversize 
end extra heavy. On the three 
largest models, shofts ore of 
special forged alloy steel which 
has been normolized ond con 
fot warp, 


BLOWERS ore made 
of heavy plate ond 


ore perfectly bol- 


easy, ecohomicel 


| constructing 2500,000-bu. elevator 
} in St. Louis. Served by the Wabash ae 
Dakota and Montana, including Minneapo! 
Buffalo, N.Y, Production computed on the basis of 72% flour extra 
| 
ager of the firm’s Cottonwood Falls 10.497 
368,427 9,179 
After three years *Principal mills. °*$4% of total capacity. tAll mills, tRevised. oes 
returned to become grain buyer for 
| ferred to Valier & Spies Milling Co., of assistant manager ex\the mills divi- a A i 
sion of the Co-operative Grange IT’S ECONOMY WISE TO JERSEERIZE 
League Federation Exchange was rn- || WITH 
nounced by Charles N. Silcox, gen- 
eral manager. Mr. Smith has been a , mee 
GLF employee since 1928. 
\ 
EASTERN FEED DEALER DIES VAT MIV 
CONCEN- From te Const 
: STAR CYLINDER osembly o 
series of triangular steel plotes 
locked into one solid mass. No 
two hammers travel in the some a. 
> chonging. 
mill to make it give a life-time of smooth, vibrationless performance. Edm ‘% 
There are eight standard models to choose from or a hammermill iin 
can be designed to meet your special requirements. Samples of chee 
your material will be ground and sent fo you without obligation. eae 
W-W GRINDER CORP... . DEPT. 311. . . WICHITA, KANSAS He 


A CANDID CAMERA found many excellent shots at the annual Christ- 


mas Party of the Chicago Feed Club, held the evening of Dec. 


16 at the Shera- 


ton Hotel, Chicago, and attended by a record 292 members and guests. The 


wandering cameraman was Truman Fowler, Dawe’s Laboratories, Inc., 
Some of the pictures are as follows, reading from left to right in 


cago, 
all cases: 


Chi- 


1—Gene Young, Illinois Farm Supply Co., president-elect of the club; 
and Joe Nelson, Packing House By-Products. 

2—Joe Nellis, Nellis Feed Co.; and E. L. Chapman, Central Bag Co. 

8-—Charles A. Wenz, Hales & Hunter Co. 

4-—-F’, M. Becker, Farm Bureau Milling Co., Hammond, Ind. 


5—Dr. Merle Brinegar, Allied Mills, Inc., is conversing with John K. 
Westberg, Gladwin A. Read, and Robert M. Sutton, all of International Min- 


erals & Chemical Corp. 


6—Carl L. Schafer, Gainer Mills, Springfield, Il 
7—Kenneth N. Tilden and Al Lucas, both of Quaker Oats Co. 
8—Vernon Dawe, Dawe’s Laboratories, Inc. 


9—Erwin C. Wascher, Honeggers’ & Co., Inc., Fairbury, IL; 


and George 


F. Barrett, Chicago Feed Ingredient Co. 
10—John R. Sheetz, New Century Co.; and Bill Edwards, Darling & Co. 
11—H. E. Frederick, Feed Associates, Inc., Marysville, Ohio. 


12—David Bone, Quaker Oats Co. 


Public Hearing 
on Rye Imports 
Set for Jan. 12 


WASHINGTON—A public hearing 
on the question of rye imports and 
their effect on the U.S. price support 
program will be held Jan. 12 in the 
U.S. Tariff Commission Building. 

The commission formally an- 
nounced the start of an investigation 
Dec. 11, by direction of the President, 
under Sec. 22 of the Agricultural Ad- 
justment Act. The purpose of the in- 
vestigation is to determine “whether 
rye, rye flour and rye meal are being, 
or are practically certain to be, im- 
ported into the U.S. under such condi- 
tions and in such quantities as to 
tend to render ineffective or mate- 
rially interfere with the price sup- 
port program for rye.” 


USDA Announces 
Additional Storage 
Use Guarantees 


WASHINGTON—The U.S. Depart- 
ment of Agriculture has announced 
additional acceptances of applications 
for participation in USDA's grain 
storage occupancy guarantee pro- 
gram. 

The latest applications amount to 
14,820,940 bu., bringing the total ac- 
ceptances to date to 244,448,097 bu. 

USDA also announced cancellations 
and withdrawals by applicants of 
tentatively approved applications 
amounting to 41,756,320 bu. Officials 
said that a few more cancellations 
are expected because of high con- 
struction costs and other problems 
but that the great majority of appli- 
cants are going ahead with their 
building programs. 

The occupancy guarantee program, 
designed to encourage the building of 
additional commercial storage facili- 
ties, provides for payments to ware- 
housemen in the event that occupancy 
of the new structure falls below speci- 
fied levels covering a period of five to 
six years. 

The same conditions apply to the 
new acceptances as those announced 
previously. These conditions are that 


the acceptances are being made on a 
tentative basis pending receipt from 
warehousemen of acceptable final 
plans and specifications before any 
occupancy contracts are signed. 

Following is the list of the most 
recently announced tentative accep- 
tances, giving names, locations and 
warehouse capacities: 


Chicago Area— Bu 
Fair Grange Elevator, Fair 

Grange, Ill. .. 30,000 
W. M. Herbst Elevator, Frank 

Ma Greve, 16,600 
Herscher Grain Co., Herscher, Ill. 30,000 
Mosimann Grain Elevator, Mack- 

inaw, Ill, . 80,000 
Mid-Weat Terminal “Grain & 

Feed Co., Decatur, Ill. . 348,000 
Hancock Grain Co., Adrian, Il 100,000 
James Tyler & Son, Biwood, Il... 36,340 
Hancock Grain Co., West Point, Il. 100,000 
McDonough Grain & Milling Co. 

Adair, IL. . ‘ 100,000 
Cliften Grain Co » ifto 70,000 
U & L Grain Co., Prouty, Il 66.000 
Kankin Cooperative Elevator Co., 

Rankin, Ill ce 50,000 
Shultz Seed Co., Inc., Olney, Tl... 100,000 
Randolph Service Co., Baldwin, LL 220,000 
Rink & Schieb, Edinburg, Tl 7 84,000 
Postel Milling Co., Mascoutah, Il. 120,000 
Palmer Grain Co., Palmer, IIL... 76,000 
Farmers Grain Co., Bdinburg, MT) 90,000 
Nashville Milling Co., Nashvile, Il. 200,000 

Illinois total . 906, 940 
William Grain Co., Coldwater, 

Economy ‘Mills, Inec., Elwell, Mich. 114,000 
Michigan total o« 444,000 
Indiana Termina! Elevator Corp., 

Westport, Ind ‘ 45,000 

Buckley Bros., Wilmington, Ohio. 125,500 
Chicago area total . ° .+ 2,620,940 

Kansas City Area 
Moore-Lowry-Merrill Blevator 

Co., Leavenworth, Kansas . 3,000,000 
C-G Grain Co., Salina, Kansas.... 2,600,000 

Kansas total 5,600,000 
Harry B. Turpin, King City, Mo 100,000 
Emergency Grain Storage, ae 

Lincoln, Neb, . 3,000,000 

Kansas City Area total....... 8, 600, 000 

Dallas Area— 

Shawnee Milling Co., Shawnee, 

Okla. .... 1,000,000 
McMurray Elevators, Ne aginaw, 

Texas ....... 500,000 
Cassidy Feed Mills, Richard 

200,000 
W. G. H. Grain Elevator, Dallas 

Texas total ... 00.000 

Dallas Area total . . 2,700,000 

Portiand Area— 

Port of Stockton Grain Terminal, 

Ine., Stockton, Cal 500,000 

Portiand Area total . 500,000 

New Orleans Area-— 

St. Francis Valley Seed Co., 

Marked Tree, Ark ; 600,000 

New Orleans Area total 500,000 

All Areas total 14,820,940 


Note: The new grand total of 244,448,097 
bu. includes the following adjustments 


Listing tesued Nov. 19, 1953-——-Farm Serv- 
ice Blevator, Danville, Towa, 100,000 bu 
instead of 60,000 bu.; Farm Service Ble 


vator, Mediapolis, Iowa, 100,000 bu. Instead 
of 60,000 bu. 

Listing issued Dec. 3, 
Growers, Inc., Thornton, Wash., 
instead of 100,000 bu. 


1953—Oolfax Grain 
340,000 bu. 


PROTEIN MEAL FUTURES 
SHOW FURTHER ADVANCES 


MEMPHIS—Soybean oil meal and 
cottonseed oil meal futures were 
mostly higher during a_holiday- 
shortened week at the Memphis Mer- 
chants Exchange. 

On the unrestricted soybean oil 
meal board, prices were $1.25 ton 
lower for distant October to $3.25 ton 
higher for July and August. Nearby 
January was up $2.50. 

On the optional soybean oil meal 
board, prices were unchanged to $3 
ton higher. Nearby January was up 
$1.75 ton. Distant October was the 
unchanged month. 

Cottonseed oil meal prices were un- 
changed to $1.50 ton higher. Nearby 


| January and March posted the top 


gains, while distant July and October 
were unchanged. 

The abbreviated week, plus typical 
pre-holiday dullness, resulted in a 
marked decline in volume on all con- 
tracts but unrestricted soybean oil 
meal. 

One feature of the unrestricted 
contract was a heavy volume of 
switching from optional oil meal fu- 
tures to unrestricted at a $1.50 ton 
premium on the unrestricted. 

A large portion of the gain in all 
the oil meal futures markets was 
made Dec. 28 and was attributed to a 
tightness in the soybean situation. 

Unrestricted soybean oil meal sales 
for the week totaled 15,800 tons as 
compared with 9,400 tons the week 


before. Optional soybean oil meal 
volume was 24,400 tons as against 
26,900 tons the previous week. Cot- 
tonseed oil meal volume was 1,000 
tons. The week before 3,800 tons 
were sold. 


CHEMICAL GROUP NAMES 
DR. ERNEST H. VOLWILER 


NEW YORK—Dr. Ernest H. Vol- 
wiler, president of Abbott Labora- 
tories, of North Chicago, Ill, has 
been elected chairman of the board 
of directors of the American Cfiemi- 
cal Society. 

Dr. Volwiler will take office Jan. 1. 
He will succeed Dr. Charles Allan 
Thomas, president of the Monsanto 
Chemical Co., St. Louis. 

An authority of medicinal chemis- 
try, Dr. Volwiler was the society’s 
president in 1950. After World War 
II, Dr. Volwiler led scientific investi- 
gating teams in Germany for the 
Chemical Warfare Service. 

Dr. Ralph A. Connor, vice president 
in charge of research of the Rohm & 
Haas Co., Philadelphia, has been 
named to the board by the society’s 
council to fill the vacancy caused by 
Dr. Thomas’ retirement. 


ICE-FREE WATER NEEDED 

URBANA, ILL.—For best winter- 
time results with livestock, an auto- 
matic water supply that will be ice- 
free, is necessary, says a University 
of Illinois agricultural engineer. 


Chicks Placed in Principal Broiler Areas 


610 607 
666 
602 667 
713 640 
646 719 
716 689 
789 673 
776 787 
883 788 
832 813 
877 860 


*California not included in total of areas. 


Del-Mar- Shen. 

Va. Valley 
2,600 856 
2,679 848 
2,806 923 
3,876 890 
2,959 962 
3,133 966 
3,079 947 
2,937 975 
3,093 873 
2,900 891 
3,170 937 


North North N.W. 

Carolina Georgia Arkansas Texas 
869 2,086 792 1,187 
939 2,192 806 1,267 
986 2,248 853 1,378 
965 2,340 921 1,309 

1,064 2,376 907 1,296 
1,102 2,434 944 1,401 
1,133 2,604 1,094 1,429 
1,085 2,736 1,107 1,642 
1,205 2,731 1,097 1,448 
1,107 2,828 1,114 1,624 
1,076 2,794 1,141 1,621 
1963 1962 
634 835 “11,061 10,714 
701 711 11,704 10,495 
799 826 12,355 11,032 
819 $13 12,706 11,206 
8865 865 13,091 11,484 
779 831 13,403 11,666 
874 839 13,802 11,998 
841 864 14,028 11,798 
796 944 14,266 12,342 
767 956 14,190 12,534 
769 998 14,551 12,766 
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Conn. Virginia. W. Va.. 
| Week and 
ending Maine 
| Oct. 24 ...... 1,008 
Mev. FT 1,076 
Nov. 14 996 
| Mev. O99 
| Dec. & ....... 1,080 
{ Dec. 19 ... 1,035 
ag | Week 
: | ending Florida Alabama Mississippi 
| | Nov, 21 ...... 287 
| Nov. 88 ...... 264 
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NEPPCO MEETING DATES 
CHANGED TO MARCH 4-5 


TRENTON, N.J.—The 1954 allied 
industry sales and outlook conference 
of the Northeastern Poultry Produc- 
ers Council, Inc., will be held at the 
Penn Sherwood Hotel, Philadelphia, 
March 4-5. This is a rescheduling from 
Feb. 25-26. 


William H. Hazen, eastern sales 
manager, Dr. Salsbury’s Laboratories, 
chairman of the NEPPCO allied in- 
dustry advisory committee, announces 
that the two-day conference will fea- 
ture topics of management interest 
for executives, sales personnel, hatch- 
erymen and business poultrymen who 
are in daily contact with, or sell to, 


the poultry industry. The conference 
is open to all in the belief that a 
clear understanding of conditions 
facing the industry is of primary im- 
portance. 


NEW MEXICO DEALERS 
TO MEET JAN. 17-19 


ALBUQUERQUE, N.M.—The New 
Mexico Grain and Feed Dealers Assn. 
will hold its eighth annual convention 
at the Hilton Hotel here Jan. 17-19. 

Industry problems and the associa- 
tion’s opportunities to help advance 
agriculture in New Mexico will be 
major subjects discussed, W. J. Och- 
terbeck, president, said. Public ses- 


sions will be held Jan. 18, and the 
annual membership meeting will be 


Jan. 19. The board of directors will 
meet Jan. 17. 

New Mexico fertilizer dealers will 
meet Jan. 17 in advance of the Grain 
and Feed Dealers Assn. convention. 
H. L. Hildwein, association director 
of extension, New Mexico A. & M. 
College, said the fertilizer dealers will 
hear reports on a research plot pro- 
gram to be carried out in every coun- 
ty by the college to test soils to de- 
termine the best adapted crops and 
other land uses and fertilizers needed. 


CENTRAL SOYA EARNINGS 
IN QUARTER SHOW RISE 
FORT WAYNE, IND. — Consoli- 

dated net sales of Central Soya Co., 

Inc., and subsidiaries were $35,065,- 


215 in the three months ended Nov. 
30, 1953, first quarter of the com- 
pany’s current fiscal year, compared 
with sales of $36,443,893 in the cor- 
responding quarter a year before, the 
company reports. 

While dollar sales were off slightly, 
tonnage sales of the company’s soy 
and feed divisions were up from those 
of the preceding year’s first quarter. 

Net earnings after income tax pro- 
visions were $767,253, as against 
$742,556 in the three months of 1952. 
Based on 990,000 shares of common 
stock outstanding, per-share earnings 
were 78¢ as against 75¢. 

Earnings before taxes in the latest 
quarter were $1,567,874, compared 
with $1,516,714 in the 1,52 qu’rter, 
or $1.58 a share compared with $1.53. 
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WHICH VITAMIN? 
NI 


WHICH 


HOW MUCH? 


END ALL THIS CONFUSION... 
PROGRAM YOUR BUSINESS THE VITAMELK way! 


Is too much of your time: spent with suppliers’ salesmen? By fortifying your feeds with Dawe’s Vitamelk, you 
Trying to decide which among scores of conflicting “expert” simplify and improve your fortification. You enjoy the bene- 
recommendations is best for you? Are new nutritional dis- fits of dealing with a basic producer of fortification factors. 
coveries, formula work, and fortification problems constantly Vitamelk provides full fortification in one package... 


claiming time you should be devoting to sales? They’re simplifies buying, storing and manufacturing . . . assures 
probably taking far too much time unless you have an ex- up-to-date practical fortification for each class of livestock 


tensive professional staff and research facilities. But they and poultry feed. 
shouldn’t—and they needn't! This streamlined, “tailored to your needs” service program 
You can relieve yourself of these and other related can relieve you at once of the day-to-day distractions that 


problems through Dawe’s famous Vitamelk program. Here’s are robbing you of valuable time. Let Dawe’s, the nation’s 
how it works! leading vitamin nutritionists, prove to you the advantages 


Every user of Vitamelk has at his disposal, without of modern scientific feed building methods for your brand. 


cost, Dawe’s feed engineering services. Dawe’s Formula You will be astonished how little it costs to put your prob- 


Audit Bureau will analyze your present feeds and provide lems in the hands of recognized specialists and get the help 


you with exclusive new formulas to meet your special needs. you need. Clip the coupon today. 
It will take over the continuing responsibility for evaluating Distributors for Belgium: Comptoir Anversois d’lmportation 


“COMANIMA” 13, 
and applying the latest nutritional knowledge to your feeds. Courte rue des Claires, Antwerp, Belgium 


And, Dawe’s Nutritional Information Service will regularly 

keep you informed of new scientific developments affecting 

Dawe’s Quality Control Laboratory, Chemical and Biolog- 4000 


ical Laboratories, Nutritional Research Department and Please send me full information about Dawe's Vitamelk Program and 


| Feed Engineering Servic 
Farm Research Station provide a wide range of other {| : ‘em 
essential feed engineering assistance. sg 
FIRM 
ADDRESS. 


STAVE 


WORLD'S OLDEST: AND LARGEST SPECIALISTS 


— 
Cua 
7 N VITAMIN PRODUCTS FOR FEEDS : 
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